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Right now at David Jones you can take advantage of 2 Years Interest Free with No Deposit* on APPLE PCs and accessories. Choose from 
our extensive range of Apple PCs and notebooks or configure your machine with the help of our dedicated Apple Solutions Consultants. 
Experience the Apple G5 range from $3599 and the impressive wide-screen Cinema displays in 20", 23" and 30" starting at $2299 for the 20". 
For Apple computing, there’s no other store like David Jones. 

*The 2 Years Interest Free offer is available with no deposit on all homewares, furniture, bedding and electrical goods with a single transaction value of $500 or 
more purchased using a David Jones Card. New card holders are welcome. Approval of card accounts and this interest free offer are subject to David Jones normal 
lending criteria. An establishment fee of $25 will apply on each occasion a new interest free instalment credit option or deferred payment option (excluding 
Christmas season deferred payment) is processed on any David Jones Card account. The purchase price is payable in 24 equal monthly instalments which will be 
added to your David Jones Card monthly statements commencing from the statement period which applies to the date of purchase. Total cost of purchase is the 
same as the cash price if payments are made on time. If payments are not made on time interest charges and fees may apply in accordance with the terms and conditions of 
your David Jones Card account. Not available in conjunction with any price reduction pursuant to the David Jones price promise. Offer available until 24/10/04. 











DAVID JONES 


AVAILABLE AT MARKET STREET, BONDI JUNCTION, CHATSWOOD CHASE, 

BOURKE STREET MALL, ROBINA TOWN CENTRE, RUNDLE MALL AND HAY STREET MALL STORES 


TDJ9320 
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no excess download charges 

on all new broadband plans 


no excess download charges 

on all new broadband plans 


no excess download charges 

on all new broadband plans 


no COntractS t on all new connections 


no contracts* on all new connections 


no Contracts 1 on all new connections 


$99 business grade USB/ethernet 
broadband modem router if required 


$99 business grade USB/ethernet 
broadband modem router if required 


$99 business grade USB/ethernet 
broadband modem router if required 


after 300MB speed slowed to dial-up 
speed for the rest of your billing cycle 


*after 12GB speed may be slowed to 
dial-up speed during peak times for the 
rest of your billing cycle 


*after 12GB speed may be slowed to 
dial-up speed during peak times for the 
rest of your billing cycle 


OzE PRO STARTER 256kbps 

f \ W* 300MB BROADBAND 


OzE PRO SAVER 256kbps 


OzE PRO EXPLORER 512kbps 

UNLIMITED BROADBAN 


$ 49.95 


$ 64.95 


UNLIMITED BROADBAND 


FLAT RATE PER MONTH 


FLAT RATE PER MONTH 


FLAT RATE PER MONTH 


OzEmail Broadband subject to availability in your area. Minimum cost including $99 line activation: OzE Pro Starter $128.95, OzE Pro Saver $148.95, OzE Pro Explorer $163.95, OzE Pro Maximiser $198.95 (plus modem if 
t $55 Telstra ADSL line disconnection fee applies if broadband service is cancelled within first 3 months. Full terms and conditions at ozemail.com.au. 0ZE198_SIM0NS 





























AUSTRALIA’S FAVOURITE 



OzEMAIL 


INTERNET 


fair go broadband 
for all OzEs 


business plans at consumer prices 




)zE PRO MAXIMISER 1500kbps 


599.95 


UNLIMITED BROADBAND 

FLAT RATE PER MONTH 



Why get caught out with expensive business broadband plans? With 
OzEmail, your business gets the same great value plans as home 
users, with no excess download charges, easy DIY installation, and 
the freedom of no contract. So don't get soaked. Become an OzE. 


call 133 593 or visit ozemail.com.au 









For UltraBig,UltraPerfect 
Digital Proofs & Photo 
Prints, install an Epson 



• Versatile Print Media 


Epson A3+ Stylus Photo 2100 

UltraChrome™ 13" (329mm) wide printer. 

NEW Epson A2 Stylus Pro 4000 


UltraChrome™ 17" (430mm) wide printer. RENT FOR ONLY pul/wk # 

Epson A2+ Stylus Pro 7600 t 

UltraChrome™ 24" (609mm) wide printer. RENT FOR ONLY $7y/wk* 

Epson BO+Stylus Pro 9600 d 

UltraChrome™ 44" (1117mm) wide printer. RENT FOR ONLY $150/wk # 

Epson BO+ Stylus Pro 10600 . , 


UltraChrome™ 44" (1117mm) high speed printer... RENT FOR ONLY pi/0/wk # 

Rental price includes delivery, printer stand, network card, installation & training 
(metro area), 1 spare set of 7 inks and 3 rolls of Epson lustre paper. 3 yr Wty 


RENT FOR ONLY k 


EPSON 


E&OE ‘Visit www.epson.com.au for further information about lightfastness. 

# Based on 3 year rental T.A.P. Rental prices are for the printer and listed items 
only. Colour RIPs can be included for an additional rental fee. 


Epson large format UltraChrome 
printers are perfect for large 
format digital proofs as well as 
photographic quality or fine art 
prints! You can now increase 
your profits in an UltraBig way, 
with the addition of an Epson 
UltraChrome large format printer. 

So, if you’re looking for an 
UltraBig, UltraCool printer or 
proofer that’s inexpensive to 
run, that produces borderless 
photo-quality prints that last for 
over 75 years, call the Epson 
ProGraphics expert in your 
state today! 

Why Choose EPSON? 

• Full Control of Print Quality 

• Save Time & Money 

• Large Prints at Photo Quality 

• Long Life UltraChrome™ Inks 

• It can Grow Your Business 


NSW 

QLD 

VIC &TAS & SA 

DWMW0904LHP2 

L.CMA 

CD 

| Graphics Plus | 

Designwyse 

Professional Computer Solutions 

Ph: (03) 9706 8858 

Ph: (02) 9951-7969 

Ph: (07) 3367^1944 





















G5 Workstation Rentals 


"nlly Equipped G5 Workstations from Designwyse 




DUAL 1.8GHz Processors 


Rental Workstation 1 

Dual 1.8GHz, 20" LCD & iPod 

iis well priced Dual G5 workstation lets you 
perience the power difference of a G5, 
mpared to an older Mac and monitor. 

Dual 1.8GHz Power Mac G5 CPU 
Apple 20" LCD Display 1680x1050 
1.25GB RAM , 80GB HD Storage 
8 X SuperDrive (DVD-R/CD-RW) 
NVIDIA GeForce FX 5200 Ultra 
3xF/Wire, 3xUSB, KB, Mouse, OSX 
20GB iPod (file transfer/backups) 
Logitech Speaker System 
Onsite Installation & Support 

RENT FOR ONLY $66/wk* 



DUAL 2GHz Processors 


Rental Workstation 2 

Dual 2GHz G5 20" LCD & iPod 

An overall faster G5 workstation with greater 
ram expansion and a 20" Apple LCD display 
for increased productivity. 

• Dual 2GHz Power Mac G5 CPU 
•Apple 20" LCD Display 1680x1050 

• 1.5GB RAM , 160GB HD Storage 

• 8 X SuperDrive (DVD-R/CD-RW) 
•NVIDIA GeForce FX 5200 Ultra 

• 3xF/Wire, 3xUSB, KB, Mouse, OSX 
•40GB iPod (file transfer/backups) 

• Logitech Speaker System 

• Onsite Installation & Support 

RENT FOR ONLY $73/wk# 


DUAL 2.5GHz Processors 

Rental Workstation 3 

Dual 2.5GHz G5,23" LCD & iPod 

The fastest G5 CPU with Apple's 23" LCD 
display provides dual processor grunt for 
demanding workstation requirements. 

• Dual 2.5GHz Power Mac G5 CPU 
•Apple 23" LCD Display 1920x1200 

• 2GB RAM, 280GB HD Storage 

• 8 X SuperDrive (DVD-R/CD-RW) 
•ATI Radeon 9600 Pro 64MB Video 

• 3xF/Wire, 3xUSB, KB, Mouse, OSX 

• 40GB iPod (file transfer/backups) 

• Logitech Speaker System 

• Onsite Installation & Support 

RENT FOR ONLY $88/wk# 


DUAL 2.5GHz Processors 

Rental Workstation 4 

Dual 2.5GHz G5,30" LCD & iPod 

Apple's top of the range G5 workstation with 
its huge 30" LCD display, plus lots of ram, 
storage and a Dolby 5.1 sound system. 

•Dual 2.5GHz Power Mac G5 CPU 
•Apple 30" LCD Display 2560x1600 

• 4GB RAM , 500GB HD Storage 

• 8 X SuperDrive (DVD-R/CD-RW) 

• FX6800 Ultra DDL 256MB video 

• 3xF/Wire, 3xUSB, KB, Mouse, OSX 

• 40GB iPod (file transfer/backups) 

• Logitech Optical 5.1 Sound System 

• Onsite Installation & Support 

RENT FOR ONLY $122/wk # 



j 5 Xserve Solution Rentals 

serve Rental 1 $89 PER WEEK 

Hz G5,250GB Mirrored Storage, Plus Dual Offsite Backup 

250GB Mirrored RAID Storage 
Rack mounted U.P.S. 

Dual 250GB Offsite Backup 
3 Yr XServe Ext Warranty 


Xserve G5 2GHZ 1GB Ram 
Mac OSX Server 10.3 (Unlimited) 
Mobile Rack Unit (18 RU) 

System Build & Installation 


serve Rental 2 $135 

Hz Dual G5,500GB Raid 5 Storage, 
us Dual Offsite Backup 

Xserve G4 Dual 1.33GHZ 2GB Ram 
500GB RAID Level 5 Storage (3x250GB) 

Mac OSX Server 10.3 (Unlimited) 

Mobile Rack Unit (18 RU) • Rack mount U.P.S. 
Dual 500GB Offsite Backup *15" LCD Disp. & KB 
System Build & Installation • 3 Yr XServe Ext Wty 


Xserve Rental 3 $236 PER WEEK 

2GHz Dual G5,1.5 TeraByte Raid 5 Storage, 

Plus Dual Offsite Backup 


» Xserve G5 Dual 2GHZ 2GB Ram 

> Mac OSX Server (Unlimited) 

> Xserve RAID (7 Drive Fibre channel) 
>1.5 TeraByte RAID Level 5 Storage • 
» Rack mounted U.P.S. (Heavy Duty) • 

> Dual 1 TeraByte Offsite Backup • 

> 3 Yr XServe Ext Warranty & Support 


Mobile Rack (18 RU) 
15" LCD Disp. & KB 
System Build & Install 


Xserve G5 Dual 2GHZ 2GB Ram 
3 TeraByte RAID Level 5 Storage 
Rack mounted U.P.S. (Heavy Duty) 
Dual 2 TeraByte Offsite Backup 
System Build & Installation 


Rental Plans based on a 3 year term with an upgrade option after 18 months. 

le Xserve Specialists at Designwyse can tailor a Rental, Lease or Purchase plan to suit your exact requirements. 

:ase call for Government, or Education prices. Prices include GST. E&OE Prices subject to change without notice. #Weekly figures are 
36 month Rental agreement (monthly payments) conditions apply, TAP. Rack 7 Display may vary from the images shown. 


Xserve Rental 4 $303 PER WEEK 

2GHz Dual G5,3 TeraByte Raid 5 Storage, 

Plus Dual Offsite Backup 

• Xserve Raid (14 Drive Fibre channel) 

• Mac OSX Server (Unlimited) 

• Mobile Rack (18 RU) 

• 15" LCD Display & keyboard 

• 3 Yr XServe Ext Warranty & Support 


IN MELBOURNE CALL 


FREECALL - NO CHARGE 


97068858 1800 334 684 

4/200 Princes Highway Dandenong VIC 3175 www.designwyse.com.au Email: sales@designwyse.com.au 


;nwyse 

Professional Computer Solutions 












































N@Xt Bvte * nnovat * ve engineering makes the new iMac 
* G5 a beauty to behold and use with all of the 
have Australia's computer, power supply and stereo speakers 
biggest Stock enc * osec ^ t ^ ,e widescreen flat panel. 

■ I . 9 f Combo 17" Super 17" Super 20" 

nOldina Ol Hew 16GHz > Power PC G5 1.8 GHz, Power PC G5 1.8GHz, Power PC G5 

256/80/Combo 256/80/SuperDrive 256/160/SuperDrive 

G5 iMacs $2 - 199 . $2,499 . 53,199 

Vi w I ■ W IM%J> or from S22/wk t or from $25/wk + or from $32/wk + 


Professional 
power to go 

12,15 or 17" display PowerBook 
with either Combo or SuperDrive 

Dual 1.8GHz G5 256/80/SuperDrive 

$3,599 or from $36/wk + 

Dual 2GHz G5 512/160/SuperDrive 
$4,499 or from $43/wk* 

Dual 2.5GHz G5 512/160/SuperDrive 

v $5,299 or from $49/wk t 


Apple Production 


Suite just $1,999! 

includes Final 

■ Cut Pro HD, 
Motion & DVD 
H Studio Pro all in 

Upgrade from Find Cut 
1,2, 3 and 4 for $1,090 


Power 
Mac G5 

Engineered 
for the 

creative class 


iPod mini is here 

1,000 songs in 5 colours for Mac & PC 


Office 2004 


RentSmart your Mac 

call in for a quote today! 

t ask for full conditions ■ no up front fees. - update equipment 
■ tax deductible. when YOU need. 


Office:Student 

Full Office suite and 
includes 3 licences. 

(N8: not for corporate use) 


Come in and get only 
yours today! $399 


:essories 

•W Booq 

i bags and H| 
es to suit 


iTr&oE iPrs Gdffin iTalk Voice Recorder - $79 
Belkin Media Reader - $199.95 

accessories Belkin Battery Pack - $88 

iTrip FM Transmitter - $69 . . . SOUHC 

Belkin TuneDok - $29.95 .¥*1 * * * g| 

Car Power Adapter - $79.95 Creature II - 3 piece speaker set - $199 


Don't bother shopping around to 
find the latest Apple release. 

Next Byte secure the largest orders out 
. > ~V of any Apple Reseller when 
a new product ships. So call 
. us today on 1300 361 119 or 

WIN visit one of our 15 locations 
for some real retail therapy. 


■ Loads of stock for immediate delivery. 

■ Gold Level Authorised Service Centres. 

■ Competitive pricing policy. 

■ Extensive range of hardware, software and 
peripherals for your home or office. 


* Convenient and up to date news on our extensive 
web site, at www.nextbyte.com.au. 

■ Experienced staff who are enthusiastic about your 
Macintosh needs. 

« Apple Reseller of the Year. 


Only Next Byte gives you 
FREE introductory training for 
12 months with all new Macs 
purchased! 

Talk to us about specialised one-on-one 
training to suit your needs 


PowerBook 
from only 

$26/wk f 


RENT 

BECAUSE BUYING 


Even better education prices! Call today for all your education hardware needs. 



15 locations nation wide 


Australia's Macintosh Specialists 


South Australia 
Victoria 

New South Wales 

Queensland 
Western Australia 


Glenunga: Ph 08 8338 7444 Adelaide CBD: Ph 08 8410 8585 Glenelg: Ph 08 8376 4777 
Elizabeth St: Ph 03 9329 3911 Bridge Rd: Ph 03 9429 5002 

Sydney CBD: Ph 02 9367 8585 Baulkham Hills: Ph 02 9688 6066 Pymble: Ph 02 9144 4866 
Penrith: Ph 02 4722 8311 Dee Why: Ph 02 9971 5000 Balmain: Ph 02 9555 5200 
Brisbane CBD: Ph 07 3220 0400 Surfers Paradise: Ph 07 5504 1000 
Ned lands: Ph 08 9389 0400 



AppleCentre 


Subscribe to our regular enews 
at nextbyte@nextbyte.com.au 




* All graphics are for illustration purposes only. Next Byte reserves the right to change prices and/or adjust models according to availability of stock without prior notice. Stock availability subject to delivery from 
Apple and factors beyond the control of Next Byte. E&OE t Conditions apply. Finance provided to approved applicants. Please ask for full terms and conditions. 





























Focus. 

030 

E-mail 

survival guide 

By various authors. 

E-mail was going to be 
the communication 
revolution. For many 
users it’s become a 
burden and an 
impediment to 
productivity. Our handy 
guide shows you how to 
choose the e-mail 
program that suits your 
needs, how to make the 
most of its capabilities, 
and — most importantly 
— how to stop spam 
from ruining your life. 


The Hub. 

Music. 

043 

Listening to music on 
your Mac’s in-built 
speakers is like drinking 
wine through a straw. 
Check out some options 
for increasing fidelity with 
speakers, headphones 
and network solutions. 

Video. 

048 

Incompatible video stan¬ 
dards limit what you can 
do with your iMove mas¬ 
terpiece. Don't be dis¬ 
couraged — we’ll show 
you how to overcome. 

Photo. 

050 

Ultra-powerful photo 
catalogues. 


Howto. 

Administer and 
repair a Mac remotely. 

057 

Remote-control sysadmin. 

Help folder. 

060 

Tips and queries 
from our readers. 


Australian Macworld October 04 




































10.04 


010 






Buzz, 



Samsung 

SyncMaster 1100P+ 

W '/2 

NEC 

Multisync FP2141SB 

m 

Philips 

Brilliance 202P40/95 

W '/ 2 

IBM 

ThinkVision C220P 


G5 comes home 

021 

The long-awaited G5 iMac 
was finally unveiled in 
Paris, bringing the next- 
generation PowerPC 
processor to a more reach¬ 
able price point. The 
response has generally 
been favourable — but is 
it enough to revive the 
spirit of the original iMac? 


Mitsubishi 
DiamondPro 2070SB 

m 

LaCie 

electron22blue IV 

m 

AMW Lab: 

CRT monitors 

067 

Fat glass offers value 
for size 


Interface. 


1.25GHz eMac 

070 

Faster low-end Mac holds 
its own 


Commentary. 

012 

Mailbox. 

017 

Off the net. 


Xserve G5 

072 

Tonnes of functionality in 
1U space 


027 

Re:Seller. 

028 

NetWorth. 

042 

Education. 

055 

ReadMe. 

064 

Soapbox. 


090 


3.5TB Xserve RAID 

073 

Bigger and 
more compatible 

VectorWorks 11 

074 

Productivity and drafting 
improvements 



Portfolio 7 

m 

075 

New version brings ease 
and flexibilty 

FileMaker Pro 7 

076 

Includes revolutionary 
changes but retains ease 
of use 

CopyWrite 2.1 

m 

078 

A simple system for 
organising and editing 
manuscripts 

Digital Camera 
Link for iPod 

W 

079 

Transfer your photos on 
the go 

Fourth- 

generation iPod 

080 

Adopts click wheel, 
extends battery life 

Magic Bullet 
Editors 1.0 

m 

081 

Magical film effects 

Toon Boom 
Studio 2.5 

082 

New tools for 'toons 


Australian Macworld October 04 










































The end of the ordinary snapshot. 

Canon’s PowerShot Prol is the first compact digital still camera with a professional standard 
lens. Evolved from a 60 year heritage of lens making, the Canon L-Series lens has a 7x optical 
zoom which is equivalent to 28-200mm in 35mm format. It is also fluorite equipped to ensure 
sharp, distortion free images and the Ultrasonic Motor gives you the advantage of quick and 
quiet zooming. The Prol combines an 8 megapixel CCD and a Canon DiGlC imaging processor 
ensuring your photos will be anything but ordinary, canon.com.au/digitalimage 1800 021 167 



Cation 


advanced simplicity® 








012 


Commentary. 


From the Macintosh scene to the magazine. 


By Matthew JC. Powell. 


© 

Hot Unks 

www.apple.com.au/imac 

Another Cube? 


Prove me wrong. 


T WO and a half years ago, in his keynote address at the 
San Francisco Macworld Expo, Steve Jobs unveiled the 
radical design of the iMac G4. The G3-based iMac had 
been revolutionary in its day and catapulted Apple to the fore¬ 
front of computer industrial design. That design, though, had 
become a little long in the tooth - thanks in no small part to ill- 
conceived notions like “Blue Dalmatian” - and the pressure on 
Jobs and Apple to deliver a new revolution was intense. 

The iMac G4 delivered. It was radical. It was distinctive. It was 
elegant. Its match of form and function made the translucent 
plastic of the G3 iMac seem opaque. 

Jobs revelled in the machine’s obvious success. So confident 
was he that the right design decisions had been made that he 
even went so far as to show off some of the design sketches that 
had been rejected, and explain why. 

One of the designs incorporated a flat-panel display, mounted 
on a tilt, with the logic board directly behind the screen. That 
design was rejected, said Jobs, because it would have required 
mounting the optical drive vertically. Mounting an optical drive 
vertically, he said, reduced its performance by about 20 percent. 

I was reminded of that keynote when I saw Phil Schiller, 
unveiling the iMac G5. There can be no doubt that this new iMac 
is an attractive machine, and an impressive engineering feat 
getting the G5 processor into an enclosure so thin. It gives the 
road warriors among us hope that maybe a G5 PowerBook is 
possible after all. 

The thing is, it looks just like that rejected idea for the iMac 
G4. Like, almost exactly. Memo to Steve: if you’re going to pull 
designs out of the bin, don’t ever tell us they were in the bin. 

What’s more, it doesn’t look revolutionary or distinctive either. 
It looks like a lot of the PC clones that followed the G4 iMac’s 
lead (many of which were probably modelled after the sketch 
Jobs discarded two and a half years ago). It’s a good, solid 
design, but not breathtaking in the way its predecessors were. 

Then there’s that vertically-mounted optical drive. Jobs never 
mentioned a 20 percent performance hit when he launched the 
G4 Cube with its vertical drive, and it seems to have been 
forgotten for this one as well (credit to Stephen Withers for 
pointing out that, since the iMac G5 isn’t quite vertical, maybe 
you only lose 17 percent). 

Someone at Apple explained to me that it’s no longer the case 
because of “improvements in the design and technology of 
optical drives”. These must be some good improvements since, as 


far as I know, the laws of physics haven’t been revised in the 
interim and gravity still works the same way. Frankly, I’ll believe 
it when I test it. 

My biggest concern with the iMac G5, though, is its price. 
Where the original iMac represented a significant improvement 
in the attainability of Mac technology, the iMac G4 pushed the 
price much higher with its choice of flat-panel display. Despite 
great advances in manufacturing, flat panels are still more 
expensive than CRTs, and so the iMac G5 is not the Mac “for the 
rest of us” that the Bondi Blue jellybean was. 

Rather, the “consumer” Mac is now the eMac, while the iMac 
brand has been pushed into the eerie mid-ground — too expen¬ 
sive for consumers, not expandable enough for professionals. 
That’s where the Cube went to die. 

Maybe there is a large market out there for “pro-sumers” or 
“con-fessionals” or whatever you want to call them. The Cube 

- though it certainly had its fans - didn’t find them, and 
slowing sales of the iMac G4 in its final months suggested that 
it didn’t either. 

The G5 iMac is cheaper than the G4 iMac was — by as much 
as $700 if you compare the top-end versions of both machines 

— and that plus the obvious performance gain should help it find 
some market. There is, however, still a $600 gap between the 
most expensive eMac and the cheapest iMac. I suspect many 
people who are shopping in the price range of a 1.6GHz Combo- 
drive iMac G5 will look at a 1.25GHz SuperDrive eMac and opt 
to save the money. Sure, the iMac is a faster machine, but is it 
that much faster? Enough to justify the sacrifice of $600 and a 
SuperDrive? Again, I’ll test it and let you know. 

Maybe I’m wrong. Maybe the G5 iMac will be a solid six-run 
out-of-the-park hit like the original iMac and finally silence the 
irrational people who think Apple should get out of computers 
and focus on iPods. 

If it isn’t a hit, the pressure will be on the team developing the 
G5 PowerBook like never before. Suddenly they will be the ones 
on whom Apple’s reputation as a market leader will rest. Woe 
betide them if the G5 iMac has a disappointing first quarter and 
they’re not able to deliver a product in the first few months of 
next year to counter it. 

Time will tell. ^ 
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Must Have! 


/ 




The new G5 iMac 

is HOT! 

Flexirenting will make it a lot 
easier for you to have one. 
Look at the advantages. 

BONUS WIRELESS MOUSE + 

Mention this advertisement 
when you Flexirent & score a 
bonus wireless mouse priced 
at $119 RRP. 



No deposit Flexirent your 

required total solution 


Can Do! 



Tax deductible More options 

for business end of term 


Flexirent from only 



* Flexirent pricing based on iMac ($2,199) over a 36 month commercial or consumer lease, includes GST. 
Payable monthly. Subject to credit approval, (bffer available from participating AppleCentres when you Flexirent an 
iMac, PowerBook or Power Mac to the value of $2,000 or more until November 30, 2004. 36 or 48 mth contracts only. 



Update Easy monthly 

with ease payments 


Flexirent, 



The best way to 
pay for technology 
















SUBSCRIBE TODAY FOR 
YOUR CHANCE TO | 
WIN THE LIFESTYLE... 
AND LIVE A DREAM! 



FileMaker 

p ro 7 


the 


! 


TERMS & CONDITIONS: All prices quoted in Australian dollars with automatic competition entry valid for all new and renewing Marketing, Desktop, Franchising, Macworld, AR, Inside, FM & Print 21 magazine sub¬ 
scribers of Australian residency only for duration of competition. A one year subscription entitles the subscriber to one entry into the competition and a two year subscription entitles the subscriber to three entries into 
the competition. Competition to start 01/10/04 and closes at 12pm on 31/12/04. Competition winner is to be drawn on 10/01/05 at 2.30pm on Level 2,165 Fitzroy Street, St Kilda VIC 3182. The winner will be notified 
by telephone, in writing and published in national journals Marketing Feb 05, Desktop Feb 05, Franchising March/April 05, Macworld Feb 05, AR Issue 91, Inside Issue 35, FM March/April Feb 05 & Print 21 Feb 05. 
Trader Niche Media Pty Ltd, Level 3 165 Fitzroy Street, St Kilda VIC 3182 ABN 13064613529. Competition entry valid for residents of all Australian states excluding South Australia. NSW Permit No. TPL04/09939. VIC 
Permit No. The winner will be supplied all goods by 31 January 2005 including G5 Dual $7847; 23" Inch Cinema $3499; Final Cut Pro $1499; Nikon D70 Camera $2500; Filemaker Pro 7 $499; Filemaker Mobile 7 
$75.90; Dreamweaver MX2004 $675; Contribute 2 $170; Moneyworks Gold $900; Adobe Creative Suite Premium $2400; MYOB Accounting Edge $595; Sony Ericsson P910 Mobile Phone $1550; mini iPod $399; 
Pica Software $500; Retrospect Backup $590; inMotion Portable iPod Speakers $279.95; iPod Remote naviPod $133.95; JBL Creature II Speakers $214.95; iPod Marweare SportSuit Convertible $79.95; Transpod 
$199; Booq Nappa Leather Case $99; Toast Titanium 6 $180; MS Office Professional $899; RG Madden Office Accessories$2205; Corporate Culture Furniture $7395. Total prize value of $35,364.70. 


































the 


WIN AN AMAZING HOME OFFICE SUITE 

WORTH $35,000! 

This is your chance to finally enjoy the ultimate lifestyle and live the dream of owning your own 
amazing home office suite worth $35,365. Simply complete the subscription card attached 
and you will automatically go into the draw to Win the Lifestyle And Live a Dream! 

subscribe for 2 years and you will get 3 entries into the draw. 


THE PROUD PARTNERS HELPING YOU WIN THE LIFESTYLE AND LIVE A DREAM! 


4 % 

Adobe Sony Ericsson 

CoNeXuS ^ FileMaker 



• • 

Jollyrnac 

www,jollym3t<om.au 


dantz 


<223 

macromedia 


-. 


Microsoft PJCAf* R.G.MADDEN powermo^- 


























Well stop at nothing to make sure you have the right solution 


Professional real-world experience, advice you can 
trust and support for the entire solution. 


0 


Eliminate cables from your office & your life + more... 

Go wireless. Ask us how. 

Control a PowerPoint™ presentation on your PowerBook 
remotely from your bluetooth capable mobile phone or 

enable Address Book to notify you e^tooih 
of incoming calls. Synchronise 
your contacts and mail to your Palm™, 
compatible PDA or mobile phone. The 
convenience and benefits are great and 
the range of accessories and solutions are 
growing everyday. 

You can also talk to us about wireless 
networks for home or office including the 
advantages of AirPort Express + AirTunes. 
Enjoy your iTunes music library in virtually any room. Share a 
single broadband Internet connection without inconvenient 
and obtrusive cables. 



Need greater continuity in your multi-platform 

environment? Ask us how. 


Convenience and efficiency are equally 
important in running your business. Our 
experienced and qualified professional 
sales people or on-site engineers can help 
you plan to get the most from a new system 
or enhance your existing environment 
whether its a mixed network or you need 
access from several locations. 


CITR|X 

^/Windows*** 

Novell. 



If the knowledge isn't in-house, we'll 
find it. Ask us how. 

Whether you're producing creative for websites, magazines, 
books or out-door billboards. Shooting HD video for a TVC or 
adding effects to a block buster movie - we're here to help. 

With a wealth of industry experience, knowledge, know-how 
and a 'can do attitude'... take the opportunity to meet your local 
My Mac Professional. 

To discuss your desires or requirements... 

call us today. 


ft AppleCentre 


salespro@mymacaustralia.com.au 
My Mac Australia 192 Flinders Street Melbourne 


My Mac Professional 
03 9663 9444 


Enhance your customer or user's experience with the 
convenience of touch screens for any application. 

Ask us how. 

We can supply custom systems to meet your needs. Offering 
''plug-n-play"CRT monitor and LCD touch screens as an external 
add-on product, laptop touchscreen system or integrated OEM 
solution including the all new iMac G5. 






Mentor letter 
of the month. 
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Letters should be e-mailed to matthew.powell@niche.com.au with 
a subject header of “Mailbox” or by post to Australian Macworld 
Mailbox, 3/165 Fitzroy Street, St Kilda, Victoria 3182. Letters of fewer 
than 200 words are given preference. We reserve the right to edit 
letters and probably will. To be eligible for the Mentor prize, you must 
include your full name and address, including state or territory. 


For the next three issues, 
Conexus (02 9975 2799) will be 
giving away a pair of Mentor 
RCH100 professional surround- 
sound headphones valued at 
$289 to the Australian Macworld 
reader who sends in the most 
interesting or provocative letter. 

The headsets in the Mentor 
range surround each ear with six 
independent chambers, creating 
the sensation that each sound is 
coming from a different direction. 
This unique physical design 
distinguishes the Mentor range 
from attempts to imitate surround 
sound using software alone. 

The Mentor headphones also 
include Safebass Technology, 
which protects the listener’s ears 
by combining audio signals from 
the right-front and left-front audio 
channels and converging the bass 
signals into a more moderate level. 

The Mentor range includes 
headphones that are designed for 
use with Macs and PCs and with 
DVD players, gaming consoles 
and digital TVs. They are available 
in the professional (330g) form 
factor for maximum comfort and 
sound separation, and in the 
deluxe (140g) form factor for 
maximum portability. The RCH-100 
provides a built-in AC97 decoder, 
so you just plug it into your Mac’s 
USB port. OS X is required. % 


© 

Hot Links 

bryce.daz3d.com 

Get Bryce here 

www.ozomnis.com 

Australian Omnis developers 


School of thought 


■ This photo was taken in 
Goulburn NSW. Wollondilly Public 
used to be an Apple school — I 
wonder if they regret the switch? 


Jack Brouwer 
Goulburn, NSW 



Colour blind 

■ I’ve just finished the last page 
of my 09.2004 issue of 
Australian Macworld and had a 
chuckle at the last sentence of 
Alex Rieneck’s Soapbox article. 
As I sit here in front of my black 
G3 PowerBook, I’m wondering 
what possessed him to write 
“Ever wondered why Macs are 
white?” I’ll have some of what 
he’s on thanks! 

Roy Brandner 
The Basin, Vic. 


Alex was trying to make a 
humourous point about Apple 
making its computers white in 
order to overcome prejudice 
against them. — M.JC.R 


Pining for the fjords 

■ In your review of ArtMatic 
Voyager (Test drive, 08.2004), 
Bryce was described as 
“Corel’s now-discontinued-on- 
the-Mac application”. In fact, 
Bryce has recently been 
acquired by DAZ Productions 
(see “Hot links”). Latest version 
is Bryce 5 and runs on Mac OS 
8.6 or later including X. Bryce is 
a great application. I love it. 

Masato Niizeki 
Carnegie, Vic. 


Thanks for letting us know. I was 
unaware that Bryce had been 
revived, but I’m certainly glad to 
see it back. — M.JC.R 


The MacGyver 
method 

■ Much as I admire Sean 
McNamara's construction of a 
4.5V battery from old coat- 
hangers, chewing gum and 
string (Help folder, 09.2004), the 
fact is that the real (Rayovac 
“cube”) article is available from 
Dick Smith for the princely sum 
of $4.91. I bought one just the 
other day. 

Steve Cooper 
via internet 

I had a look at my local Dick 
Smith and at the online site and 
couldn’t find one, but it’s good 
to know that persistence can 
pay off. Sean’s solution still 
works, of course, if you’re not 
lucky enough to find the real 
deal. — M.JC.R 


Still standing 

■ I enjoyed reading your 
article regarding the long¬ 
standing developers in the 
Mac community (Buzz, 
09.2004). Being a Mac addict 
and an Omnis developer, it's 
great to see Omnis getting a 
mention. At the recent 
OzOmnis conference (see “Hot 
links”), Gwyneth Gibbs gave 
us a presentation which 
included a slideshow of their 
“museum” of Omnis versions 
over the years, including the 
Omnis 3 packaging you 
showed in the article. 

Omnis 3 still runs today on 
the modern Macs (albeit in 
Classic mode), which I believe 
is a testament to the stability of 
the application and the 
platform. 

Paul Mulroney 
Bentley, WA 


Greener batteries 

■ I am still using my beloved G4 
TiBook for work and play, and it 
shows no signs of buckling under 
current demands. I would, 
however, like to make one request 
of Apple regarding its battery 
technology: make it recyclable. 

I am on my second Li-ion 
battery and, as we all know, 
these have a limited lifespan. 

While my original battery 
remains cased up I wondered 
recently whether it could be 
rebuilt. After all, the bank of 
cells within it are just “plain 
wrap” Panasonics. 


Terms and Conditions. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@niche.com.au with 
a subject header of ''Mailbox". Entries will be judged by the editorial staff of Australian Macworld. The judges’ decision in relation to any aspect of the competition is final and binding on every 
person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually judged based on its degree of interest. 4. 
Employees, their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no responsibility for late or misdirected entries. 6. The 
best entry/entries as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change in the value of the prize occurring between the publish date 
and the date the prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) will be notified by mail. 10. All entries become the property of the 
Promoter. 11. The collection, use and disclosure of personal information provided in connection with this competition is governed by the Privacy Notice 12 The Promoter is Niche Media Pty 
Ltd of Level 3/165 Fitzroy Street ST KILDA VIC 3182 Ph 03 9525 5566, (ABN 13 064 613 529). 
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Mailbox. 


However, a battery specialist in 
our area told me that to have it 
rebuilt would cost $249 and it 
would have to be sent to 
Queensland. Given that some 
resellers have new ones on sale 
for $219 I couldn't see the point. 

Surely it would make Apple 
more visibly environmentally 
responsible if it had a battery 
recycling program. This would 
not necessarily translate for 
Apple into loss of sales for new 
PowerBooks, due to an 
increase in their working life. In 
fact, it would mean that older 
but functioning models would 
be more easily passed onto 
one's spouse or children, thus 
providing a tangible incentive 
to upgrade! 

Mike Fuery 
Wodonga, Vic. 


Not far from the tree 

■ Since it became clear that the 
iPod was a hit with more than 
just the Macintosh fraternity I 
have pondered a larger 
question: why are people 
buying the iPod and using 
iTunes when they have ignored 
Apple in the past? 

I cannot help but wonder why 
the iPod buying hoards don’t 
see a connection between the 
quality and the ease of the iPod 
and other Apple products. Surely 
it has occurred to them that if the 
iPod is well made and functional 
then so would other Apple 
products like OS X and the iMac. 

If recent figures are to be 
believed, Mac sales are on the 


up — but they are nothing like 
the figures of the iPod. You 
have to wonder why. 

Even when you sit a 
Winteller in front of the Mac 
and show them all the things 
you can do — things that 
would reduce their PC to a 
crawl or a blue screen — they 
still just shrug their shoulders. 
“It’s good, its great, but I have 
a Windows box”. 

And that’s it! They will not 
change, they will not seek to 
buy a computer that will replace 
their Virusbox just like they 
replaced their dust-collecting 
MP3 player for the iPod. 

It’s a mystery. 

Wake up Wintel drones! The 
iPod is merely an example of 
the quality, the edge, the ease 
of use and the unparalleled 
functionality of The Mac. 

Renny Willins 
Theodore, ACT 

Interesting argument, Renny. By 
not-dissimilar logic, the fact that 
I use (and quite like using) 
Microsoft Word means I ought to 
be equally impressed with 
Microsoft’s operating system 
offerings, doesn’t it? 
Mysteriously, I’m not. 

Do other readers have any 
thoughts on this conundrum? 

— M.JC.P. 


Corrections 

■ Incorrect URL 1 . In our Test 
drive review of digital video 
converters (08.2004) we printed 
the wrong URL for Canopus 
Australia. It should have been 
www.canopus-aust.com. 

■ Another incorrect URL. 

In our feature on accounting 
software (09.2004) we had the 
wrong URL for SapphireOne. 
That one should have been 
www.sapphireone.com. 

■ And the hat trick. Our 

nostalgic piece on the early 
developers for the Mac platform 
last issue (Buzz, 09.2004) was 
undermined somewhat by 
printing the wrong URL for 
Omnis, which continues to this 
day to be developed for the 
Mac. Its URL is www.omnis.net. 


Coming to Desktop 


Coming to Australian Macworld 

The Hub. Photo printers: Getting your digital pics 
on paper. 

AMW Labs. DVD burners: Dual-layer technology put to 
the test. 

Software bargains: Get more out of your Mac while 
leaving more in your bank. 

Photoshop tips: Three gurus share their secrets. 

To advertise. Call Dominic Miller on 03 9525 5566. 

To subscribe. Free-call 1800 804 160. 


Southern Cross Student Packaging Awards: 

All the winners 

Specialty packaging: Everything you ever wanted to know 
about printing but were to afraid to ask. 

Stencil art: Citylights Project takes on World Square in Sydney 
Packaging design: Watts design wraps it up 


To advertise. Call Astrid Fridenberg 03 9525 5566. 
To subscribe. Free-call 1800 804 160. 
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This won't hurt a bit 

The time has come. In addition to having the best range, the best staff 
(and the best view), Total Recall Solutions are now going to have the best 
looking store. You've waited a long time, but Apple finally has some great 
looking fixtures for us to install in our store. 

What can you expect? Lots of toys to play with, a clean new look, and staff 
who know Macs like a politician knows babies. We promise more than 
just cool things to look at - after all, you didn't buy a Mac just to be like 
everyone else, did you? 

We should be open with our new look in late November, which means 
now is the time to come in for big discounts on anything we have in stock, 
'cause if we don't sell it, we have to store it. 


000 

Total Recall Solutions 


Lower Ground Floor 
146 Arthur Street 
North Sydney 2060 

phone: 02 9955 4422 
fax: 02 9955 4522 


Are you interested in coming to the opening? web: www.trs.com.au 

Email us at sales@trs.com.au and we'll send you an invitation. email: sales@trs.com.au 


Extended trading hours:Thurs till 8pm, Sat 10am to 3pm Street parking after 10am 















When only the best will do... 
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Distributors & Integrators of Advanced Technology 




TECHTOOLPRO 


VERSION 4.. 

TechTool Pro 4 Mac OS X is the most advanced 
maintenance and repair utility available. Analyse, 
recover and optimise plus a whole lot more. 

TechTool Pro 4 also available as OEM version with any New 
Apple computer, or Cross-Grade over from Norton Utilities™, 
System Works™ or Disk Warrior™. 

•FREE OFFER! Purchase TechTool Pro 4 Retail Pack Mac OSX Panther 
Ready and received the full version of the multi-award winning Virus 
Barrier X valued at $99. While stocks last. 


Software review. 

TechTool Pro 4 

★★★★★ 

TtoKTool Pro la on* ol thoaa 
puce* of software that you 
•hould not b# without. It 
provides alt !h# tool* you need 
to not only h**P your Mao 
performing, but to al*o help rt 
work b*tt*r. Th* k*y f*alur*» of 
TechTool* are; 

• SMART technology boll 
Monitoring Analysts 
Technology 


» ain'tMxybw yoe BMdft 




Internet Security Barrier 
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Professional 


Internet Security Barrier Pro includes: 


Intego presents the complete internet security pack for 
your Mac. Easy to install, easy to use, always up to date. 

NetBarrier, personal firewall and antivandal filter 
monitors incoming and outgoing data. 

VirusBarrier, protects your mac from all known viruses. 
ContentBarrier, parental control web filter, blocks offensive 
content from the internet. 

Personal Backup, back up and restore all your data. 



Chat S 
Barrier 


Intego ChatBarrier works 
in conjunction with Apple's 
iChat instant messaging 
software to provide 
two-way, real-time encryption of text chats. 
Intego ChatBarrier is easy to use, transparent, 
and inviolable, using military-grade 512-bit 
encryption that no one can break. 


Personal 
Antispam 

Intego Personal Antispam 
X3 is the ultimate tool to 
fight spam for Mac OS X. Intego Personal 
Antispam X3 analyzes your incoming 
e-mail, determining which messages are 
spam and which are valid messages. It 
checks a white list of addresses, content, 
layout, URLs, and much more. 



WiFi 
Locator 



Find wireless networks 
and hot spots easily. 

Find the best location to 
sit in a lounge or restaurant 
for optimal Internet access. 

Pocket size, attach it to a key chain 
or laptop bag. Bright LED signal 
strength display. 


visit 



www.nextbyte.com.au 
Call 1300 361 119 


techtools.com.au 



tel 

Streetwise 

www.streetwise.com.au 


1300 761 466 


COMPUTERS 

K>W 


www.compnow.com.au 



Authorised 
Apple Resellers 


Cross-Grade and OEM full versions are also available and can be purchased with Virus Barrier X™ 

Techtools® is a registered trademark of Techtools Australia © 2003 Micromat, Inc. All rights reserved. TechTool® is a registered trademark of Micromat, Inc. Macintosh is a trademark of Apple Computer, Inc. All other names are trademarks of their respective holders. 
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News, views 
Et chatter 
from the world 
of Macs. 

© 

Hot Links 

www.apple.com/imac 

Right to the source 





iMacG5 wows Paris 

A PPLE’S senior vice-president of worldwide marketing, Phil 

/ \ Schiller, took a cue from his boss, CEO Steve Jobs, as he 
-X JL unveiled one more thing at the end of his keynote to 
kick off September’s Apple Expo in Paris: an iMac G5 that 
includes the entire system inside a 17- or 20-inch LCD screen. 
Continuing the all-in-one theme that started with the original 
CRT iMac, the G5 edition features a new industrial design that 
does away with the hemispherical base of the previous generation 
all together. Schiller said that the new iMacs would be available 
in mid-September (as this issue went to press, Apple Australia 
confirmed it had shipped its first units to resellers). 

All iMacs feature common traits, including a widescreen 
aspect ratio and a slot-loading optical drive built into the right- 
hand edge of the system. They come 
mounted on an anodised, centrally 
mounted aluminium pedestal that 
allows the system to tilt up and down 
from 25 degrees to -5 degrees. The 
systems also feature downwardly- 
firing speakers whose grilles are 
used to vent air into the machine; a 
rear vent on top displaces hot air. 

Apple says the new iMac operates 
at 25dB when idle. 



Configurations. The new iMacs come in 1.6GHz and 1.8GHz 
G5 processor speeds, but all share a Front Side Bus (FSB) archi¬ 
tecture and support for 400MHz DDR RAM. All the new systems 
also sport Serial ATA (SATA)-based internal storage and Nvidia 
GeForce 5200 Ultra graphics with 64MB of VRAM. The new iMac 
has peripheral connectors mounted vertically on their rear panels; 
the systems feature audio in, audio out - supporting analogue 
or digital output, much like Apple’s AirPort Express - a mini- 
VGA connector, three USB 2.0 ports, two FireWire 400 ports, a 
56K v.92 modem and 10/ lOObaseT Ethernet. Support for 802.11 g- 
based wireless networking is optional using an internal AirPort 
Extreme card, as is an internal Bluetooth interface. 

The base 17-inch iMac G5 comes equipped with a 1440 x 900 
pixel screen, 80GB 7200RPM hard disk 
drive, DVD-ROM/CD-RW Combo drive, 
533MHz Front Side Bus and 1.6GHz 
processor, for $2199. A 1.8GHz model, 
with a 600MHz Front Side Bus, is 
equipped with a DVD-R SuperDrive 
and costs $2499. The 1,680 x 1050 
resolution 20-inch model, sporting a 
1.8GHz processor, 160GB 7200RPM 
hard drive and SuperDrive, costs 
$3199. • Brad Cook and Peter Cohen 


Australian Macworld October 04 

































022 


■ IMAC G5 

The market responds 

A NALYSTS are unanimous in their support for the new 
/ \ iMac and the strategic ties Apple has drawn between the 
jL. consumer desktop and the iPod in marketing the computer. 

“From the company that brought you the iPod”. The 

marketing campaign for the iMac G5 will leave no doubt in 
consumers’ minds what else this computer company has deliv¬ 
ered lately. “From the company that brought you the iPod” will be 
part of the message consumers will get when they see advertising 
for the iMac G5. 

“It’s meant to express a couple of things - It’s not to hide behind 
the iPod or to downplay the Mac at all,” Apple’s Phil Schiller said.” 
Since we designed the iMac, a lot has happened at Apple - prob¬ 
ably the most influential thing that has happened in years is the 
iPod, both in terms of product design and having greater reach in 
the marketplace. It’s still an iMac, it’s still what an iMac is about.” 

The design and marketing of the iMac G5 with its ties to the 
iPod makes a lot of sense to analysts, who have seen the iPod as 
one of the shining stars in Apple’s product lines. 

“I think the new design will surprise many people,” said 
Technology Business Research analyst Tim Deal. “While I think 
this was the natural next step for Apple in terms of the evolution 
of the iMac’s all-in-one design, I also think that it is unconven¬ 
tional. It’s simple, functional and almost spartan in appearance.” 


iPod division not leaving the Mac behind, when 

Apple made two divisions in the company this past May, one for 
the iPod and one for the Macintosh, many people felt that the 
Mac was taking a second seat to the success of the iPod. 
Marketing campaigns and much of what has come out of Apple 
has focused on the iPod, but Schiller says that is not the case. 

“I know people thought that and I really hope that when they see 
this iMac that it shows that it’s not the case,” said Schiller. “We are 
applying our innovation and engineering design talents to every¬ 
thing we do, including the iPod and all of our Mac product lines.” 

Jupiter Research Senior Analyst Joe Wilcox says the new design 
shows how serious Apple is about its Macintosh computers. 

“Many people have asked whether Apple would dump the Mac 
in favor of iPod,” said Wilcox. “The new iPod positioning and 
even iPod-like look show how serious Apple is about selling 
computers. Apple’s hidden message is that if you buy an iPod 
you really need a cool Mac to go with it.” 

In fact, with the ties to the iPod and the penetration Apple has 
with the iPod in markets outside of the traditional Mac audiences, 
the iMac may be a first-time purchase for many people, according 
to analyst Tim Deal. 

“Naturally, I think Apple’s loyal customer base will love 
them,” said Deal. In addition, Apple has a real opportunity to 
position this as a first-time Mac-owner product to the uniniti¬ 
ated. The iPod has given many PC owners their first taste of 
Apple’s technology; the new iMac may very well be their 
second. • Jim Dalrymple 



POS*IM Masters MacOS X 

The best point of sale & inventory manager now takes full advantage 
of the world's best operating system. 


H Robust and adaptable...POS‘IM edges out in front when it comes to i i i i 

hitting the ground running and (providing) flexibility for your needs. ^ Au i .L„LwLoL> l >3 


Choose your Mac 


Easy to Use 
Single and Multi User 
Multi Store, Multi Site 
Mac and Windows compatible 


Barcoding options 
Customisable reports 
Stock, Invoicing, Debtors... 
Integrates w/accounting software 


Start Retailing! 


Install POS-IM 


Plug in a printers 
barcode scanner 


POS-IM 

POINT OF SALE 

INVENTORY MANAGEMENT 


Call Symbiotic Australia on 03 9895 2999, or email sales@symbiotic.com.au 



























Hot Links 

www.canon.com.au 

Check out PIXMA 

Canon conquers the picolitre 

I N late August, Canon launched an entire 
range of photo printers and all-in-one 
devices based on a new printing plat¬ 
form it calls PIXMA. The print head at the * 
core of the PIXMA range delivers ink 
droplets as small as one picolitre, which 
Canon claims will produce unprecedented 
accuracy and colour consistency. 

The new range also includes multi-function 
devices which, for the first time from Canon, fully 
support Mac OS X. The MP750 ($499) and MP780 ($599) multi-function printers feature print 
speeds up to 25ppm in black and 17ppm in colour, with the ability to produce borderless 4 x 
6-inch photos in as little as 36 seconds. They also offer dual paper paths, a duplex unit, elec¬ 
tronic sorting, scanning with a maximum of 2400 x 4800 dpi resolution and PictBridge 
compatibility for printing photos directly from a digital camera. The MP780 also includes a 
Super G3 fax modem with 250-page memory and colour and black-and-white capability. 

The MP130 ($249) offers print speeds up to 18ppm in black and 13ppm in color, with the 
capacity to print borderless 4 x 6-inch photos in as few as 58 seconds. It can also scan at 
a maximum 1200 x 2400 dpi resolution and can create individual files from several 
photographs scanned in a single pass. 

All three of the new Pixma MP Photo All-in-One printers feature USB 2.0 connectivity and 
come bundled with Easy PhotoPrint and ScanSoft OmniPage SE software, with the MP 130 also 
coming with Arcsoft PhotoStudio. Canon expects to ship the new models in November. 

Highlights of tho printer range. The entry-level PIXMA iPlOOO delivers ink droplets 
as small as five picolitres in a compact and stylish unit that will sell for a mere $89. Its 
slightly bigger brother, the iP1500, delivers smaller (two-picolitre) droplets and costs $129. 
The iP4000R ($449) features 802.llg wireless networking, print speeds up to 25ppm in black 
and 17ppm in colour, with the ability to produce a borderless 4 x 6-inch photo in as few as 
36 seconds. The iP5000 ($349) can handle the same print speeds but doesn’t offer wireless 
networking. However, it features the finest print head of the range, offering single-picolitre 
accuracy. The iP6000D ($699) can print the same borderless picture in as few as 75 seconds 
but also includes a 2.5-inch colour LCD screen for fine-tuning the printing process and its 
media slot accepts a range of storage cards for direct printing of photos. It also features an 
infra-red port for direct printing from mobile phones, but (strangely) not Bluetooth. 

The flagship iP8500 ($599) can print a 4 x 6-inch borderless photo in as little as 21 
seconds or an 8.5 x 11-inch picture in approximately one minute. It’s compatible with 
Adobe RGB mode for printing images photographed that way with a Canon digital SLR 
camera. All four iP printers offer PictBridge technology and come with Easy PhotoPrint 
software. They’re also all compatible with Mac OS X vlO.2.1 and will ship in October. 

Software issues. AMW’s initial test of the software that comes with the printers was 
slightly disappointing. The in-built colour-correction facilities are designed very much for 
portrait-style pictures and offer virtually no brightness or contrast adjustments for images 
that don’t include people. We were also concerned that the CD label-printing software has 
no facility to place text on a curve - an obvious requirement for CD labels and a feature 
that is included in the Windows version of the software. 

Canon said it would address these issues. • Brad Cook and Matthew JC. Powell 
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■ HARDWARE 
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Hot Links 

www.microsoft.com/mac 

All things Mac and Microsoft 

Microsoft intros 
new mice, keyboards 

M ICROSOFT has introduced a swag of new mice and 
keyboards: Wireless Optical Desktop, which comes with 
a wireless mouse and keyboard; Wireless Notebook 
Optical Mouse; Digital Media Pro Keyboard; updates to the Optical 
Desktop Elite for Bluetooth and the IntelliMouse Explorer for 
Bluetooth, and Standard Wireless Optical Mouse. There is also a 
wired Optical Mouse designed by renowned French designer 
Philippe Starck for $60. All are USB-based and work with Mac OS 
X v 10.1 or higher, with the wireless devices requiring AA batteries. 

The Wireless Optical Desktop ($150) package features a Curve 
Design keyboard with a Zoom Slider, which enables enlarging and 
reducing text and images by sliding a lever, and My Favorites keys 
that you can map to frequently-used functions. It also comes with a 
Wireless Optical Mouse that offers the ability to scroll horizontally as 
well as vertically by tilting the scroll wheel. The Wireless Notebook 
Optical Mouse ($70) will be available in slate or winter blue colours 
and includes a receiver that snaps into its underside when not in use, 
automatically shutting it off to conserve battery power. 

[Australian Macworld's initial tests of the Wireless Notebook 
Optical Mouse were not encouraging. Despite the Mac finding the 
mouse on its USB bus, it did not respond to mouse movement. 
Hopefully this will be fixed with a software update by the time 
you read this.) 


The Digital Media Pro Keyboard ($60) is the wired version of the 
keyboard available in the Wireless Optical Desktop package while 
the Standard Wireless Optical Mouse ($90) is a basic three-button 
with a scroll wheel mouse available in black or white. Microsoft 
noted that the buttons have been integrated with the body of 
the mouse and that its advances in research should enable users 
to get six months of battery life. 

The updated Bluetooth devices ($300 for the Desktop Elite and 
$150 for the Mouse) should, according to Microsoft, be more 
widely compatible with other Bluetooth profiles, meaning you can 
link to your mobile or PDA with the same Bluetooth connector. 
There’s also a more compact Bluetooth receiver for those without 
internal Bluetooth modules. • Brad Cook and Matthew JC. Powell 


■ SOFTWARE 

© 

Hot Links 

www.microsoft.com/mac 

Mactopia 


Virtual PC update adds G5 support 

V 7MRTUAL PC didn’t exactly get off to an auspicious start as 
' part of Microsoft’s product line. A few months after buying 
the emulation program from Connectix, Microsoft 
announced that the software, which allows the Mac to emulate 
PC hardware, was incompatible with the Power Mac G5. 
Microsoft hopes things go more smoothly with Virtual PC 7, the 
first major Virtual PC release the software giant has overseen. 
Version 7 features long-awaited G5 support and other improve¬ 
ments aimed at enhancing usability. 

Why the delay in adding G5 compatibility? For reasons of 
speed, the old version of the application made some processor- 
related assumptions that weren’t valid for the G5 chip. Making 


up for lost speed, Microsoft has tweaked the new version to show 
15 percent increases across the board, regardless of the system 
being used. Virtual PC 7 also uses the OpenGL graphics tech¬ 
nology in Mac OS X to speed up scrolling, redrawing, and other 
interface-related activities. G5 users should also see improvements 
in disk-intensive tasks such as copying files. 

Virtual PC 7 uses the familiar Apple installer instead of the 
drag-and-drop installation of earlier versions, so it’s easier to 
assign more RAM to your virtual OS; the update also offers 
better setup assistance. In addition, version 7 enters Stand By 
mode by default, rather than shutting down; this saves time 
when you return to your virtual environment. For printing, the 
new Virtual PC can send a PostScript file to your Mac printer 
driver, which then converts that file to PDF before printing it. 
Since Mac OS is doing most of the work, printing should be 
faster and more accurate. 

The first two versions of Virtual PC 7, featuring the Windows 
XP Professional ($499) or Windows XP Home ($449) operating 
systems, should ship in October. A $499 Windows 2000 
Professional version should follow in December. 

Microsoft Office for Mac, Professional Edition, which includes 
Virtual PC 7, will also ship in October. • Jonathan Seff 
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Hot Links 

movies.differentdistrict.com/play.php?id=207_0_28_0_M 

The Lemmings ad 
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1985 Microsoft Pact _ 

■ Rating ##### _ 

■ When October 1985 


The idea. Apple CEO John Sculley gave Microsoft the right to 
use some Mac OS technology in Windows, in exchange for 
continuing to upgrade Word and delaying a Windows version of 
Excel for a year. 



What went wrong. By agreeing to do what it probably would 
have done anyway, Microsoft got a hand from Apple in developing 
the OS that would eventually marginalise the Mac platform — 
for free. 


Carl Sagan _ 

■ Rating €€ 

■ When November 1993 


The idea. Apple engineers gave the Power Mac 7100/66 the 
code-name “Carl Sagan” as a tribute to the famous astronomer. 

What went wrong. Sagan, thinking Apple was trying to profit 
from his reputation, was less than honoured — especially when, 
after his initial complaints, the code name was changed to BHA 
(which allegedly stood for “Butt-Head Astronomer”). 


S URE, Apple is basking in well-deserved kudos as part of 
the 20th anniversary of the Macintosh. But not everything 
touched by the company in the past two decades has 
turned to gold. In fact, Apple’s history is littered with products 
or ideas the company would just as soon bury in a landfill along¬ 
side the last remaining Lisa computers. Here are five Apple misses 
you shouldn’t expect to see feted on the cover of AMW when 
their 20th anniversaries role around. • Philip Michaels 


Lemmings _ 

■ Rating €<># 

■ When January 1985 


Pippin _ 

■ Rating € 

■ When March 1996 


The idea. Apple teamed up with toy maker Bandai to develop this 
66MHz game console that could also connect to the internet. 

What went wrong. More expensive than a PlayStation! Less 
powerful than a Macintosh! Scrapped by its developers in a 
single bound! 


Power Mac G4 Launch 

■ Rating € 

■ When October 1999 


The idea. Eager to recapture the success of its “1984” Super Bowl 
ad from the year before, Apple bought another chunk of commer¬ 
cial time during Super Bowl XIX to advertise the forthcoming 
Macintosh Office. 

What went wrong. What went wrong: Off-putting and a bit of a 
downer (the spot featured businesspeople marching single-file off a 
cliff) the ad bombed. 


The idea. Apple unveiled its Power Mac G4 in 400MHz, 450MHz, 
and 500MHz configurations. 

What went wrong. A shortage of G4 chips forced Apple to scale 
back the Power Mac configurations to 350MHz, 400MHz, and 
450MHz, but it didn’t cut prices. Mac users were understandably 
disgruntled about paying the same price for less processing power. 
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Hot Links 


www.mozilla.org/products/firefox 

Firefox web browser 

www.auc.edu.au/index2.html7audf/scholarship/index.html~mainFrame 

Apple University Consortium 

www.skype.com 

Internet telephony 

www.osdc.com.au/ 

Open-Source Developers’ Conference 


Firefox 1.0 preview release now available 

Web browser Firefox has reached version 1.0; a preview release is 
now available )see “Hot links”). Firefox features pop-up blocking, 
tabbed browsing, a Google search window built into the toolbar, 
privacy tools, RSS integration, customisation options and more. In 
addition, it comes with developer tools that include a JavaScript 
and CSS error warning console and an optional Document 
Inspector that helps you learn where problems may lie with your 
web pages. 

You can expect to see the final release of Firefox 1.0 sometime 
in the fourth quarter. System requirements call for Mac OS X 
vlO.1 .x, a G3, G4 or G5 running at 266MHz (a G4 
running at 667MHz is recommended), 64MB 
RAM (256MB recommended) and 72MB hard 
drive space. The software is free, although you 
can also order it on CD for $US5.95. • Brad Cook 

AUC offers student scholarship 

The Apple University Consortium (AUC) is offering 
a Student Scholarship Program that is open to full¬ 
time students studying at AUC member universi¬ 
ties in Australia. The scholarship includes a 
PowerBook, programming tools, support from a 
high-level mentor, support to attend Apple's 
Worldwide Developer Conference (WWDC) in San 
Francisco, support to attend the AUC’s own 
Australian Academic & Developer’s Conference, and 
a chance to participate in Apple's internship program 
in Cupertino. 

Students selected for the scholarship are expected 
“to produce innovative applications for the Mac plat¬ 
form, working individually or with other participants in the 
program.” Applications close on October 15, 2004. More details, 
see “Hot links”. • Peter Cohen 


ment iPhoto,” Tapan Bhat, Director of Product Management, 

Digital Imaging at Adobe, said. 

In addition to the Quick Fix, which allows you to correct some of 
the most common types of flaws in photos, Adobe has added 
Smart Fix to Elements 3.0. Smart Fix automatically detects and 
fixes lighting, colour and contrast of an image for you. Both Smart 
Fix and Quick Fix have an advanced option that will allow you to 
control the enhancement levels manually using slider bars. 

Elements 3.0 will also include many other feature improvements 
such as editable and searchable metadata, Spot Healing Brush & 
Healing Brush, the ability to use Camera Raw files, PDF 
slideshows, and Web Photo Galleries to name just a few. 

Elements 3.0 will be available in a few months. • Jim Dalrymple 
and Peter Cohen 

Skype offers free internet telephony 

Skype Technologies has released a beta of the Mac OS X version 
of its free software for making phone calls over the internet. Skype 
features contact management functions, call and message 
tracking, file transfers up to 2GB, instant messaging, end-to-end 
encryption in all transmissions and more. It also includes the 

company's SkypeOut service, which enables 
you to pre-pay for calls to land lines and 
mobile phones anywhere in the world for as 
little as two US cents per minute; a rate sheet 
on the Skype web site (see “Hot links” breaks 
down the prices. The software requires Mac 
OS X v10.3, a G3 running at 400MHz, 128MB 
RAM and 20MB free hard drive space, 
i • Brad Cook 

Dual licensing 

QuarkXPress 6 users haven’t had too many 
kind things to say about the licensing poli¬ 
cies for the desktop publishing application. 
Quark has responded to some of the 
complaints — it’s altering its single-user 
license so QuarkXPress 6 users can install 
and activate the program on a second 
computer at no additional charge. (Existing 
Quark Mobile Licensing customers can request a coupon 
toward the purchase of Quark software or services.) That should 
produce a little goodwill for Quark; more important, it helps 
designers who use a desktop in the office and a laptop on the 
road produce a lot more work. • AMW Staff 



Photoshop Elements 3.0 

Adobe Systems introduced Photoshop Elements 3.0, a major 
upgrade to its consumer-level photo editing application, in mid- 
September. The update adds several new features and enhance¬ 
ments that allow the amateur and pro alike to edit photos with a 
few mouse clicks. 

While many Mac users currently use iPhoto to brighten a picture 
or reduce red-eye, Adobe says the two products don't compete 
and can easily be used in conjunction with one another. 

“People wanted an integrated solution and iPhoto already had a 
lot of the functionality, so we chose to build a product to comple¬ 


Aussie open-source conference 

The first Australian Open-Source Developers’ Conference is 
scheduled to be held at the Caulfield campus of Melbourne’s 
Monash University from the first to third of December. Registration 
should be open by the time you read this. See “Hot links” for 
more info. 

The conference should be of interest to the Mac community 
because of the open-source underpinnings of Mac OS X, but there 
is another angle: one of the organizers of the conference is Tony 
Smith, who was instrumental in setting up the first Australian 
Macworld Expo back in 1985. • Matthew JC. Powell 
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Off the net 

Latest shareware and free downloads 


■ TheConcept 
1.0.1 $US39.95 
Shareware X 
(10.2 or later) 

TheConcept is a 
brilliant research 
tool that helps 
you search better online. Enter a search 
term, and it will search Google for those 
keywords. It then visits each of the web 
sites recommended by Google, and 
analyses terms on those pages. Finally, it 
presents you with a cross-referenced list of 
terms to help you search more laterally. 

■ Mac Business 2.94 $US22.95 
Shareware X (10.3 or later) 

Super-simple time management and 
invoicing for very small businesses. Just the 
program for people who don't want or need 
a complex accounting package. Includes 
client database, to-do list with iCal 
integration, and customisable invoices. 

■ Mailbase 1.0b12 $US97 Shareware X 
(10.3 or later) 

Archive e-mail out of your favourite e-mail 
client into a database with lightning-quick 
search. Supports Apple Mail, PowerMail, 
Entourage, Outlook Express, Claris Emailer 
and Eudora. 

■ Document Manager 3.0 Freeware X 
(10.3 or later) 

Tool for school IT managers to create 
student directories on a file server, then 
allow teachers to view “classes” of students 
and their submitted assignments. 

■ Bloxter 1.13 $US19.95 Shareware X 

Space invaders crossed with Tetris. 

Great fun! 


■ MPlayer 2.0b8r2 Freeware X (10.3 
or later) 

Bug-fix of the popular MPlayer video player 
software that allows playback of movies 
with AAC soundtracks. 

■ Nightie-Night 0.9 Freeware X (10.3 
or later) 

Sleep-timer for iTunes: gradually fades your 
music out and then sleeps the Mac. When 
your Mac awakes, it fades the music back in. 

■ iBush 2.3 Freeware X (10.1.5) 

Ask President George W. Bush to 
incoherently ramblerate on any topic you like. 

■ DockSwitch 1 A Freeware X (10.3 or later) 

Switch between multiple Dock sets. Great if 
you use many graphics apps sometimes, 
but most of the time only need Dock access 
to a smaller set of apps, for example. 

■ KidzMail 1.5 $19.00 Shareware X (10.1 
or later) 

E-mail for kids! Mum and dad set up the 
address book, then kids just do the hard 
work of drawing pictures into e-mails and 
choosing who to send them to. 

■ PodGourmet 1.0 $5 Shareware X (3rd 
or 4th gen iPod) 

Recipes for your iPod. Use at your own 
sticky-fingered peril. 

■ WirelessDriver 1.0.0b5 Freeware X 
(10.2 or later) 

Use third party Wi-Fi cards in your 
PowerBook. Avoid paying Apple's 
outrageous prices. Get 802.11g on a “non- 
Extreme” PowerBook. 

■ iPodBackup 1.1 b4 Freeware X (10.3 or 
later) 

Use those empty gigs on your iPod for 
something useful, like backing up your 


home folder. This cleverly doesn't backup 
your music folder, for obvious reasons. 

■ MenuCalendarClock 1.0 $US14.95 
Shareware X (10.2.8 or later) 

Put an enhanced clock and drop-down 
calendar in your menu bar, then import 
birthdays from your address book and 
events from iCal. 

■ PlainClip 1.0.5 Freeware X (10.2 
or later) 

Strip formatting from any text in the 
clipboard. A godsend for graphic designers. 

■ Hack to the Past 1.0 Freeware X (10.3 
or later) 

Revert OS X's annoying 3€+Shift+N for new 
folder back to the old Mac OS X standard, 
se+N. 

■ TNEF's enough 2.0 Freeware X 

Ever received an e-mail you couldn't open, 
with a “winmail.dat” attachment" That's 
Microsoft's proprietary TNEF e-mail format. 
This utility will open it for you. 

■ MacFreeSCI 2.0 Freeware X (10.3 or 
later) 

Play old Sierra adventure games like Space 
Quest and King's Quest on your Mac, using 
this Cocoa interpreter for Sierra's SCI game 
language. 

■ Printer Setup Repair 4.1.3 $US20 
Shareware X (10.3 or later) 

Fixes a multitude of things that can go 
wrong with OS X's printing system. 

0 

Hot Links 

www.ausmac.net 

Download the software in Off the net 
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Re:seller. 


The view from the other side of the counter. 




Hot Links 


Take a tablet 

A RECENTLY uncovered Apple filing for a European design 
/ \ trademark suggests the vendor is still considering plans for 
/ \ PDAs or tablet-style computers. The documents reportedly 

contain sketches of what looks like a small iBook screen, sans body, 
but with an iPod dock-type port on the side. Indeed the just-unveiled 
iMac G5 looks like it could, with little modification, morph into a tablet 
in some future revision. 

Resellers will be waiting with bated breath to find out if these 
reports are true. Indeed, they have been waiting for some time. Could 
such a device — should it ever leave the 
drawing board — ease current stress on 
Apple resellers? 

The scheduling seems decidedly off. 

Other, previously successful, vendors are 
leaving the PDA market. Distributors 
stocking tablet PCs in this country have 
been near-unanimously underwhelmed by 
customer demand, as have mass-market 
retailers. Apple, however, has sometimes 
been accused of doing its own thing — 
operating on Apple time, regardless of the 
rest of the market. 

Maybe Apple knows something that 
Gartner, IDC, Toshiba and Sony don’t. Some 
analysts, such as Gartner’s Andy Woo, have 
said that the day of the tablet is coming but 
dawn is a long way off. Tablet PCs are 
doomed for some time to remain expensive, niche devices for 
particular applications in specialised verticals, such as healthcare 
and architecture. 

It seems unlikely an Apple tablet would reliably reap enough 
revenue to reward the devotion of Apple resellers. Just what your 
small local reseller needed: another pretty box to gather dust on the 
shelf until that one person in a million walks in. 

Warning signs. Resellers can and will go where the profits lead 
them. Next Byte, Apple’s largest reseller in Australia, is doing quite 
well with its little sideline in selling PCs, for instance. 

One of the places resellers want to go today is into the digital 
home. More than just Apple’s “digital hub” concept, a “digital home" 
is a dwelling where digital technology enables home functions 
(lighting, refrigeration and temperature control), and entertainment 
features (TV, radio and movie-watching), to converge. 

Most vendors interpret that as meaning offering more function¬ 
ality from one box, and connecting all the technologies around the 
house on one network. Although profits from such relatively embry¬ 


www.gartner.com 

Gartner Group international market research 

www.theregister.co.uk/2004/08/13/apple_tablet_mac/ 

Apple tablet rumours 


onic technologies are still tiny, there is an undoubted snowball effect 
implied within the very term "convergence". 

Few doubt the trend will gather momentum. 

For PDAs and tablets, the link with the digital home is obvious. 
Both are aimed at unifying divergent functions in one device, with 
the notion of using that one mobile device across the network at 
home, on the road and at work. 

Funky, user-friendly digital functionality has long been Apple’s raison 
d’etre. However, Apple is now facing competition from other vendors in 
that space (witness Windows Media Center), 
as well as in other traditional Apple verticals 
such as education and the creative profes¬ 
sions. The niche is going mainstream (again). 

Many Apple products are a hard sell, and 
getting harder as personal computing gets 
ever more commoditised. The trade-off — 
that aura of quality, exclusivity and innova¬ 
tion — won’t sustain all the resellers out 
there. There are a lot more Apple resellers 
than Ferrari dealers in Australian towns. 

Apple needs to come up with more saleable 
product with good margins, whether through 
service, support or the product itself. Resellers 
can’t survive by simply shifting boxes any 
more; they need powerful value-add. A guy 
can only sell so many iPods, especially when 
there’s not many on the shelf. 

Further, copying music from CDs — even for personal playback 
on a secondary device — is illegal here. What happens to the dealer 
channel when and if Australia starts to get tough about enforcement? 
A knife-seller isn’t held liable if the buyer runs off and murders 
someone, but if a dealer is selling a product with no legitimate use, 
that’s another story. 

There’s no indication when, if ever, the iTunes Music Store will be 
available here. The only legitimate use for an iPod in this country 
(unless you’re a muso and use your iPod solely to store music you 
wrote) is its voice recording and contact management functionality. 
It’s unlikely that the majority of iPod buyers are using the devices for 
that. Which brings me back to the PDA question. 

If Apple knows something about the market for PDAs or tablets 
that the rest of us don’t, it needs to get a compelling product onto 
shelves in time to satisfy resellers who are starting to look elsewhere. 
If it’s working on something, let’s see it. If, on the other hand, its 
plans for the “digital home” do not involve a tablet-style device, time 
is running out for it to make those plans clear. 

Rome wasn’t built in a day by one guy with an iPod, you know. ^ 
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THE SERIOUS JUMBO JET 



Introducing the new SJ- 1000EX 


• 2600mm Wide Prints • 1440 dpi * Roland COLORiP software included •46sqm/h print speed •Hi-performance no-stink Eco- 

2 

SOL INK produce vibrant, UV and water resistant graphics for around $3.00 m • Double heating system and dryer * Heavy 
Duty feeding and take-up systems support up to 100kg media roills. Cali Roland DG for a demonstration 1800 500 119, or 

visit www.rolanddg.com.au 
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PICK THE PERFECT PROGRAM 

MANAGE YOUR MAIL 

AND ZAP SPAM 


Do you find it increasingly difficult to deal with the 
daily flood of e-mail? Do you wish your e-mail 
client could share information with other Mac 
programs? If so, it may be time for you to choose 
a new e-mail program. 

E-mail management is no place for nostalgia — 
you shouldn’t stick with a client simply because 
you’ve used it since the Keating government. 
You're better off basing your choice on the volume 
of e-mail you receive, the control you need over 
your e-mail program, and how well the app fits into 
your workflow. 


Hot Links 

homepage.mac.com/aamann/Eudora_Mailbox_Cleaner.html 

Eudora Mailbox Cleaner 

www.scriptbuilders.net/category.php7id=1667 

Paul Berkowitz’s AppleScript collection 

homepage.mac.com/aamann/Eudora_vCard_Export.html 

Eudora vCard Export 

www.littlemachines.com 

Outlook2Mac 

junkmatcher.sourceforge.net 

JunkMatcher 

www.austlii.edu.au/ 

Get info on Australian anti-spam laws 
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| Focus. 
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IHANGE E-MAI 

L CLIENTS 


Create an e-mail wish list. 

. Find the right fit. 




understand what features are most important 
to the way you use e-mail. To help you sort it 
all out, first consider some of the big issues. 

Money matters. If price is your primary concern, 
you can’t go wrong by choosing an application you already 
have - Apple Mail. Likewise, if you’ve shelled out money for the 
Microsoft Office 2004 suite, you already own Entourage. 

Spam protection. If you have an e-mail account, you will get spam. 
Many ISPs and company networks try to filter out the obvious spam 
before it reaches you. If yours don’t do that — or if you’re still 
overrun with the stuff - you’ll want an e-mail client that can take 
on the task. All the programs we recommend here offer spam filters 
that learn how to identify incoming spam correctly and remove it 
from your in-box. If you receive a lot of spam, you’ll further benefit 
from a program with sophisticated mail filters, such as those included 
with Entourage or Bare Bones Software’s Mailsmith. These filters 
can help you isolate the spam that circumvents your other barriers. 
Simplicity. Completing day-to-day e-mail tasks shouldn’t require 
excessive brain activity. If you often receive or create HTML- 
formatted messages, for example, you should think twice about 
adopting an e-mail client such as Mailsmith, which makes you 
jump through hoops to do either. You should also consider the 
accessibility of the information you need. If you routinely use 
OS X’s Address Book or iCal, you’ll be happier if your e-mail 
client does, too. 

Manageability. Some people keep every message they’ve ever 
received in one in-box. And that’s fine for very light e-mail users 
or people who don’t mind weeding through an endless list of 
messages. If you receive a lot of mail, you’ll benefit greatly from 
a program with sophisticated mail filters that can automatically 
sort and prioritise your incoming messages. 

You also may want a client that offers flexible scheduling. 
Although all e-mail clients can download mail every couple of 
minutes, only high-end programs such as Entourage and Mailsmith 
let you create more-complicated schedules - for example, to access 
a rarely used account only on Tuesdays and Thursdays. 

Advanced control. If you regularly receive or send high volumes 
of mail, you may need something that goes above and beyond 
the normal call of duty. You might want to use AppleScript, 
Apple’s native scripting language, to automate some of your e- 
mail client’s tiresome tasks. Or you may want to be able to add 
mail headers to your outgoing e-mail messages — a PGP finger¬ 
print header, for example. 

Proper access. E-mail is hosted on one of two kinds of servers 
- POP (Post Office Protocol) or IMAP (Internet Message Access 
Protocol). POP accounts, which download messages to your 
computer, are more common than IMAP accounts, which store 
mail on your ISP’s server. However, many web-based e-mail 
services - including Apple’s .Mac - require an IMAP connec¬ 
tion. If you use an IMAP account and your client doesn’t support 
it, the client is useless to you. 



choosing an e-mail client, but three programs 
stand out from the rest in terms of features, 
reliability, and performance: Apple Mail, 
Microsoft Entourage 2004, and Bare 
Bones Software’s Mailsmith 2.1. The kind 
of e-mail user you are will determine 
your choice. 

The CBSUal e-mailer. You receive a light to moderate amount 
of e-mail and don’t spend much time trying to keep it organised, 
beyond dividing it into folders. You already use (or would like to 
use) Apple’s Address Book and iCal programs, and you want an 
e-mail program that can take advantage of them. 
Recommendation: Apple Mail 1.3. 

Why: Apple’s e-mail client has evolved into a reasonably mature 
application. Mail is accessible enough for beginners and 
complete enough for people who need to manage a moderate 
amount of e-mail. 

Mail includes all the basic rules necessary to capably route 
messages to different mailboxes (although the list of rules isn’t 
as extensive as that of Entourage or Mailsmith). Users who 
collaborate with others via e-mail will particularly appreciate 
Mail’s Thread view, which groups messages that are part of an 
ongoing exchange. Mail’s scheduling options are extremely 
limited compared with those in Entourage — you can’t create 
multiple schedules, and you can’t ask Mail to check your mail 
less often than once an hour. There is potential for adding more- 
advanced features; Mail offers solid support for AppleScript and 
lets you trigger an AppleScript from a mail rule. 

Of course, Mail’s greatest advantage is its integration with other 
Apple applications. You can configure iCal to send announce¬ 
ments of upcoming events through Mail, and you can add 
contacts to Address Book with the click of a button. 

The Office e-mailer. You rely on Microsoft Office to get your 
job done, and you want an e-mail program that seamlessly inte¬ 
grates into your workflow. You get a moderate to heavy amount of 
e-mail and you need a way to sort through your incoming 
messages quickly, pick out the important messages from the not- 
so-important notes, and file them away in the appropriate folders. 
Recommendation: Microsoft Entourage 2004. 

Why: Entourage offers nearly every feature found in Mail (except 
integration with other Apple programs and message threading) 
and many more. 

Entourage’s greatest strengths lie in its management features. Its 
mail rules can filter messages in ways not possible in Mail - for 
example, you can create rules that apply only to messages 
formatted as HTML. Its Mailing List Manager greatly simplifies the 
process of sorting mailing-list e-mail. The program’s Project Center, 
which allows you to organise contacts, events, mail, and docu¬ 
ments by project, is unmatched in any other e-mail client. 


Australian Macworld October 04 















▼ UP! *■ <»> 

® Macworld (1) 
$P, Out 

► p* Drafts (1) 
Sent 

r |g| junk (68) 


• ® • OS X Journal .mbox - On Mr Mac (703 unread) 

© s £ a [£ e* -a !**«■?; 


f Rephr AH Forward *ew t 


Subject 


05 X Digest 

osx_daiV@osxlist.com 0 

OS X Digest 

OS X Oigest 

OS X Digest 

OS X Digest 

OS X Digest 


OS X Digest VI #*76 
05 X Digest VI #875 
OS X Digest VI #*74 
OS X Digest VI #873 
OS X Digest VI #858 
VI #857 

OS X Digest VI #838 
OS X Digest VI #837 
OS X Oigest VI #836 
OS X Digest VI #835 
OS X Digest VI #834 
OS X Digest VI #833 


iune 4, 2004 
June 3, 2004 
Me 2. 2004 
June 1, 2004 
May 17, 2004 
May 17, 2004 
April 24, 2004 
April 23. 2004 
April 22. 2004 
April 21, 2004 
April 20, 2004 
April 19, 2004 


4:56 AM 
4:56 AM 
7:21AM 
6:30 AM 




Mail 



it V ' & i* *1 

OS X Journal 


Hartley Newsletter. 
(£j Inbox flower 

Inboxfower mbox 
ti'i ipodworid 
iSeek 


Arrange »y: Sent 

Newest on top 


(jb OS X Digest 

771 S/04 

* 


OS X Digest vi m? 



lb OS X Digest 

7/14704 



OS X Digest VI *016 



fe OS X Digest 

7/13404 



06 X Digest VI *9tS 



lb OS X Digest 

7/12/04 



OS X Digest V 

1 #914 



lb OS X Digest 

7/11/04 





Thursday, July 1S Z004 Volume 01 : 


To make any changes to your subscription, please write to 



Take three. Here’s a look at Mail (top), Entourage (middle), and Mailsmith 
(bottom) in their default browser modes. 


Entourage can schedule more tasks than Mail can. It’s also the 
only e-mail client in this roundup that can trigger an AppleScript 
from a schedule - for example, to archive messages when you 
quit the program. 

Entourage doesn’t share information with Address Book or iCal. 
Instead, it offers its own tools for managing contacts, calendars, 
notes, and more. If you work in a cross-platform office, you’ll 
appreciate the program’s superior support for Microsoft Exchange 
Server - server-based software that lets Entourage and Outlook 
users share contacts and calendars over a network. Entourage is 
also the only Mac e-mail client that can send and receive 
Hotmail.com messages by default. 

Entourage’s weakest link is its single database. A bloated data¬ 
base can slow down performance, and if it becomes corrupt, you 
could lose everything. If you choose Entourage as your e-mail 
client, you should regularly back up Entourage’s Database file 
(located in your user folder at Documents: Microsoft User Data: 
Office 2004 Identities: Main Identity). 


The e-mail commander. You’re no e-mail novice. You use 
e-mail for advanced tasks, such as running a newsletter or 
managing multiple accounts, and you need to have full access to 
your e-mail settings. You also want a no-nonsense program that 
can quickly search and manipulate a high volume of e-mail. 
Recommendation: Bare Bones Software’s Mailsmith 2.1. 

Why: Although Mailsmith is approachable enough for typical 
Mac users, it tends to appeal to a highly technical - and proudly 
geeky - audience. 

If you’re accustomed to other e-mail clients, you may be 
thrown off by Mailsmith’s spartan interface and its lack of 
amenities common in other e-mail programs - for example, 
support for HTML messages (though you can view such messages 
in your default browser at the click of a button), support for 
IMAP e-mail accounts, and an in-line spelling checker. 

For exercising complete control over your e-mail client, 
Mailsmith’s list of features is hard to beat. Although the program 
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doesn’t search mounds of messages as quickly as Qualcomm’s 
Eudora, Mailsmith does a better job of pinpointing the messages 
you’re after, thanks to its highly configurable search feature. For 
example, you can search for words that begin or end a text string, 
or use special grep characters to identify loose patterns of text. 
The options for creating mail filters are just as expansive. 

Mailsmith offers built-in support for PGP encryption and 
Michael Tsai’s powerful SpamSieve software - which is superior 
in many ways to what you’ll find in Mail or Entourage. If you’re 
handy with AppleScript, you can automate nearly all of the 
program’s functions. 

Make the switch. 

Regrettably, there’s more to switching e-mail clients than just 
deciding which one suits you. There’s also the sometimes-messy 
business of moving e-mail and addresses to a new home. 

Most e-mail programs have an Import command that auto¬ 
mates the process of moving your e-mail, contacts, and other 
data. If the Import option doesn’t support your client - or if 
it doesn’t do a sufficient job - there’s still hope. You can 
almost always get the job done with a third-party utility or 
by manually converting your files into the standard mbox or 
vCard formats. 

Moving to Mail. If you’re moving to Mail from Entourage, 
Outlook Express, Netseape/Mozilla, or Claris E-mailer, open Mail’s 
Import Mailboxes command (File: Import Mailboxes) and select 
the appropriate import option. You can also import mbox files 
that you created in another application. In the Import window, 
select Other, click on the right-arrow button, and navigate to the 
location of the mbox files. 

What about Eudora? 

Sharp-eyed readers will notice that 
Qualcomm’s Eudora 6.1 doesn’t appear on 
our list of recommended e-mail clients. Although Eudora has 
been a past favourite — particularly for users who need nearly 
infinite control over their e-mail settings — the e-maii land¬ 
scape has changed and, regrettably, Eudora has been slow to 
change with it. 

It’s true that Eudora makes quick work of searching massive 
mailboxes and offers almost limitless ways to customise your 
mail settings (for example, you can designate which headers 
will appear in messages sent from a particular account). For 
most advanced users, these perks won’t make up for the 
program’s aging features, including limited filtering options — 
Eudora provides just two If conditions and four Then actions 
for sorting messages. 

It also does a poor job of displaying complex HTML 
messages. And although Eudora is scriptable, its scripting 
dictionary is out of date, so the program is more difficult to 
script than Mail, Entourage, and Mailsmith. 

If Eudora suits you, by all means stick with it. If the program 
no longer fits the bill and if you need absolute control over your 
e-mail, I recommend switching to Mailsmith. 
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Although Mail offers to import e-mail from Eudora automati¬ 
cally, the process is far from ideal - it ignores attachments and 
removes HTML and rich-text formatting from your messages. 
Instead, use Andreas Amann’s free Eudora Mailbox Cleaner (see 
“Hot links”). This utility correctly transfers messages, as well as 
filters and nickname files. 

Contacts. Mail stores its contacts in Apple’s Address Book. You 
can import addresses from Entourage, Outlook Express, Palm 
Desktop, Eudora, Claris E-mailer, or Netscape/Mozilla by using 
the Import Addresses AppleScript. 

If you haven’t already installed OS X’s Script Menu (look 
for a tiny scroll that appears in the Finder’s menu bar), go to 
your Applications: AppleScript folder and double-click on the 
Install Script Menu item. Then, from the Finder, click on the 
newly installed Script Menu and choose Address Book Scripts: 
Import Addresses. 

Moving to Entourage 2004. E-mail Entourage’s Import 
command (File: Import) will transfer e-mail messages and 
addresses from Entourage, Outlook Express, Eudora, Mail, 
Netscape Communicator, and Claris E-mailer. If you’re coming 
from a different e-mail client or from a different computer, 
first export your messages as an mbox file, and then drag this 
file onto the Folders On My Computer entry in Entourage’s 
Folders pane. 

Contacts. If you have contacts, calendars, notes, and other bits of 
data stored in Microsoft Outlook or a personal information 
manager such as Palm Desktop, you can easily bring them to 
Entourage 2004 with the help of Paul Berkowitz’s collection of 
AppleScripts, Export-Import Entourage X (see “Hot links”). This 
collection includes more than 50 scripts for moving almost 
anything into and out of Entourage X and 2004. 

If you have vCard files that you exported from another appli¬ 
cation, you can also import these by dragging them into 
Entourage’s Address Book window. 

Moving to Mailsmith. When you launch Mailsmith 
for the first time, it offers to import mail and contact infor¬ 
mation from a variety of programs, including Eudora, Claris 


Import mail from Microsoft 
Outlook for Windows 

When contemplating a move to the Mac, one of the first ques¬ 
tions many Windows users ask is “Will I be able to access my 
old e-mail, contacts, and calendars on my new computer?” 
Thanks to Outlook2Mac (see “Hot links”), the answer is yes. 

Outlook2Mac painlessly converts Outlook mail to a form that 
you can import into Mail, Entourage, or Mailsmith. It will also 
export contact and calendar data to any program that supports 
the vCard and iCalendar (.ics) file format standards — 
including Address Book, iCal, and Palm Desktop. 

Outlook2Mac is remarkably easy to use. Simply purchase an 
appropriate version of the program (separate versions are 
available for Outlook 2002/2003/XP, Outlook 2000, and Outlook 
97/98) and launch it. The software then walks you through the 
process of exporting the needed data. You can select specific 
mailboxes, a range of calendar dates, and the most appropriate 
file format for the data export. If you’re moving to Address Book 
or Palm Desktop, you’ll need to export your Outlook contacts 
as a single vCard file. Likewise, iCal requires a single .ics file 
for calendar data. If you’re moving to Entourage, you’ll need 
to export your data as individual vCard and .ics files. You 
should also instruct the program to filter out any attachments 
that won’t work with your Mac — files ending with an .exe 
extension, for example. 

E-mailer, and Mail. If you need to import mail from other 
clients or want to add messages after the initial import 
process, you can do so by dragging mbox files into the 
Mailsmith window. 

Contacts. You can also import contacts from Eudora and other 
vCard-compatible applications by exporting them as vCard files 
and dragging them into Mailsmith’s Address Book window. 
(Mailsmith uses OS X’s Address Book, so you don’t need to 
import these contacts.) 


Exporting to standard file formats 


In a computing world rife with incompatible standards, the mbox 
and vCard file formats offer a rare sliver of sanity. By converting 
your data into these two cross-platform standards — mbox for e- 
mail messages and vCard for contacts — you can quickly and 
easily move much of the information in your e-mail client and 
address book to other applications, or even to the same applica¬ 
tion on a different computer. 

Creating mbox files. To generate an mbox file from Entourage, 
Mail, or Mailsmith, just click on one of the program’s mail folders 
and drag it to your desktop. Repeat this for each folder you want 
to move. Note that in Entourage, the newly generated mbox file 
won’t include any of the folder’s subfolders. You’ll have to drag 
these to the desktop separately. 

When you drag Mailsmith’s mailboxes to the desktop, they 
become text documents by default. To import these files into Mail 


or Entourage, you must first append the .mbox extension to them. 

Eudora doesn’t support this drag-and-drop method. To access 
its mbox files, open your user folder and go to Documents: Eudora 
Folder: Mail Folder. 

Creating vCards. In most cases, creating vCards is also a drag- 
and-drop affair. To export vCards from Apple’s Address Book — 
which both Mail and Mailsmith use — just select the contacts you 
want and drag them to the desktop. You’ll end up with a single file 
with all the selected contacts. 

Unlike Address Book, Entourage won’t export multiple contacts as 
a single vCard file. So if you plan to export multiple contacts, it’s a 
good idea to first create a folder to hold all of the resulting vCards. 

To export Eudora’s nicknames as vCard files that can be 
imported into Apple’s Address Book, Entourage, or Mailsmith, use 
Andreas Amann’s free Eudora vCard Export (see “Hot links”). 
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E-mail was supposed to be a time-saver. Hand 
sorting an inbox overflowing with personal 
messages, business correspondence, mailing-list 
deliveries, and jokes from clueless cousins (not 
to mention the load of unsolicited e-mail you 
receive each day) can take a substantial bite out 
of an already busy day. 

What you need is an e-mail strategy. Here are 
seven ways to take control of your jammed in-box. 

Establish rules. One of the easiest ways to automate filing 
duties is to create a mail rule — a set of criteria that tell your e- 
mail client how to sort and file your messages when they arrive. 
This not only makes your inbox more manageable, but also helps 
you quickly prioritise your incoming messages. For example, 
you can use rules to assign colours to different types of mail, so 
you can quickly distinguish work assignments from family 
gossip. 

To access rules in Entourage, go to Tools: Rules and click on 
New. In Mail, go to Mail: Preferences: Rules. In Eudora and 
Mailsmith, go to Window: Filters. 

Regardless of the program you use, the basics of setting up a 
mail rule are essentially the same. You use If statements to tell 
your e-mail program how to identify the messages you want 
to control, and Then statements to specify what to do with 
those messages. 

For example, if you have two e-mail addresses - one for 
personal mail and one for business mail - you might find it 
useful to separate these messages into two different mailbox 
folders. Such a filter would look like this: 

If: Any Recipient is me@personal_address.com 

Then: Move Message to Personal E-mail Folder 

For more-powerful filters, you can combine multiple If and 
Then statements. For example, to make sure you give prompt 
attention to messages from your company’s bigwigs, you might 
want to move their incoming messages to a From The Boss folder 
and play a suitably ominous sound. 

Aye, aye, boss! A mail rule that alerts you to the presence of messages 
from higher-ups may save your bacon. 
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Take control of mailing lists. Using rules 
is also vital if you subscribe to mailing lists - 
particularly ones that don’t offer digests, but 
rather copy you on every message sent to the list. 
Entourage has a handy Mailing List Manager 
feature (in the Tools menu) that automates the most 
laborious aspects of managing such lists. For example, it 
can move incoming list e-mails to a designated folder, break 
list digests into individual messages, and delete duplicate copies 
of messages you send to the list. If you don’t use Entourage, you 
can set up something similar - but much more basic - by 
creating a mail rule that picks out any message with the list’s e- 
mail address in the From field and moves it to a dedicated 
mailing-list mailbox. 

Follow a Conversation. Some e-mail exchanges can span 
weeks and include half a dozen people. You can often get a quick 
overview of the back-and-forth by sorting your mail by Subject, 
but this method is far from perfect: I can’t tell you how many of 
my message threads have started with the subject lines “A quick 
question” and “Hello.” 

With Entourage, you have only the sorting method. Mail and 
Eudora offer more-efficient solutions. In Mail, go to View: 
Organize By Thread. Mail then groups all your related e-mails - 
and only the e-mails relevant to this specific thread - under a 
single heading highlighted in blue. You can view all of the 
messages in a thread by clicking on the arrow to the left of the 
highlighted message. To group messages by thread in Eudora, go 
to Special: Sort: Group Subjects (or just option-click on the 
message’s subject line). 

Get 3 better view. Most e-mail programs offer basic sorting 
options — such as Message Status, Subject, and To. Entourage 
2004, however, lets you further arrange your messages into 
groups - larger categories of sorted messages that you can then 
quickly collapse or expand. 

For example, you could use the Groups feature to slim down 
your Entourage database by eliminating large files from your 
inbox. Turn on Groups by going to View: Arrange By: Show 
In Groups. Now when you sort your messages by Size (View: 
Arrange By: Size), Entourage groups them into categories such 
as Small, Medium, Large, Huge, and Enormous. To eliminate 
all of your Enormous, Huge, and Large files, click on the 
Group header (which selects all messages in the group) and 
press delete. 

To further control your messages, you can define how they are 
sorted within individual groups. For example, you may want to 
eliminate only some large files: those that are older than a week or 
that are from certain individuals. To do this, create a new custom 
arrangement (View: Arrange By: Edit Custom Arrangement) that 
groups items by size and then arranges items within the group by 
Sent or by From. Click on OK to save your new arrangement. To 
apply this view to your inbox, go to View: Arrange By and select 
the saved custom arrangement. 
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Find anything fast. Most e-mail clients offer an advanced 
search option that uses multiple criteria to scan all your stored e- 
mail. Entourage’s advanced search option even lets you include 
contacts, notes, and calendar options in the hunt. 

Apple Mail won’t let you search by more than one criterion, but 
there is a workaround. Create a rule that uses multiple criteria to 
identify messages and then copies those messages to a special folder. 

For instance, if you wanted to find all your business-related 
messages older than seven days that CC’d your co-worker Fred, 
you’d create a rule that looked like this: 

If: CC contains Fred 

Date Received Is Greater Than 7 Days Old 
Account Is me@mybusiness.org 
Then: Copy Message To Mailbox Fred 
To apply the rule to a selection of messages, go to Message: 
Apply Rule. Everything that meets these requirements will appear 
in your Fred mailbox, which you can delete once you’re done. 

Create e-mail archives. Any good e-mail maintenance plan 
should include a backup strategy. That way, if a question comes 


up months or even years from now, you’ll have an intact, search¬ 
able record of the correspondence. Archiving all of your messages 
at once can be unwieldy. A better approach is to create separate 
archives of related messages. This way, you can conserve space 
by backing up only the messages you need. 

One easy way to create these archives is to filter messages as 
you normally would while also filing away a copy in a separate, 
archived mailbox. For example, if you employ freelance workers, 
you might create a rule that filters their messages to a mailbox for 
whatever project they are currently working on and sends copies 
to a mailbox called Quarterly Projects, which you archive four 
times a year. 

When you’re ready to back up your archive file, just drag the 
mailbox from your e-mail client (if you’re using Mail, Entourage, 
or Mailsmith) to the desktop to create an mbox file that you can 
then bum onto a CD. To locate Eudora’s mbox files, open your user 
folder and go to Documents: Eudora Folder: Mail Folder. Later, if 
you need to access the information in an archived mbox file, just 
open it in a text editor or drag it back into your e-mail client. 

Archive Entourage projects, if you use Entourage 


Tip 

Organise your rules. The order in which mail rules appear is impor¬ 
tant. E-mail programs apply rules in the order they’re listed. So if 
you’ve created a filter that moves all messages sent by Jane Doe to 
one mailbox and another filter that transfers all messages that came 
from the Mintie Lovers mailing list to another mailbox, Jane’s 
message expressing her love for Minties will be filtered by 
whichever rule appears first. If one of your rules doesn’t work, 
check to see whether another rule higher in the list conflicts with it. 


2004’s Project Center to group related e-mails, tasks, and 
documents, you can archive projects via the Export command. 
In the Export window, enable the Items That Are In The Project 
option and choose a project from the pop-up menu. To save 
space, tell Entourage to delete messages once they’re archived. 
Entourage will create an .rge file. To restore the data in this 
file, select File: Import: Import Information From An 
Entourage Archive. If you don’t want to permanently return 
the messages to your mailbox, import them into a new iden¬ 
tity (Entourage: Switch Identity) and delete the identity when 
you’re done. 



WIN THE SPAM WAR 


Imagine going to your (real) mailbox every 
day, pulling out hundreds of flyers, and then 
sorting through them to find the one bill or 
personal letter you were expecting. For many of 
us, this is exactly what the spam epidemic has 
become: a frustrating and time-consuming daily 
ritual of weeding out offensive and irritating offers 
so we can get to the messages we actually want 
and need. To make matters worse, spammers’ 
tactics are constantly changing - rendering spam¬ 
proofing strategies that worked a year ago all but 
useless today. 

Even by conservative estimates, spam now accounts 
for well over half the e-mail sent worldwide. You can fight back 
- in many cases by using tools you already have. Stopping spam 
involves much more than just clicking on a check box. A good 
spam-fighting strategy includes keeping your e-mail address 
away from spammers, using common sense about reading and 
replying to spam, and fine-tuning your built-in filter for 
optimum accuracy. 


Don’t let the spammers find you. so 

who exactly are these spammers, and what do 
they want with you? Although some spammers are 
hoping you’ll give away personal information so 
they can steal your money, most just want to sell 
you something. Clever hackers write programs that 
gather potentially valid e-mail addresses, and then 
they sell these addresses by the hundreds of millions 
to spammers - often ordinary people hoping to 
make a quick buck. Spammers know that most of 
their messages will be deleted or ignored, but they 
make up for this in volume. If even a tiny fraction of 
their messages results in a sale, spammers can make a 
considerable sum. 

Your first line of defence, then, is to stay off the radar of spam¬ 
mers and their address-gathering programs. 

Guard your address. The easier it is for someone to find your e- 
mail address, the more likely you’ll be the target of junk mail. So 
avoid publicising your e-mail address on web pages or in news- 
group postings. If you really must post your address online, turn 
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it into a graphic with no mailto link. If you need to enter an 
address in web forms for online purchases, contest entries, and 
the like, consider getting a second address, such as a Hotmail 
account, just for this purpose. This will let you keep your primary 
address private and relatively spam-free. 

Practice the silent treatment. Resist the temptation to reply to 
spam messages — even to unsubscribe from them. In most cases, 
no one will read your reply. If it does get through, it simply 
confirms that your address is valid. In general, you can safely 
unsubscribe from newsletters and other mailings from legiti¬ 
mate companies with which you’ve done business — but if 
you’ve never heard of the mailer, chances are any Remove Me 
links are bogus. 

The same is true of bouncing messages - returning a spam to 
its sender in hopes of tricking the spammer into thinking that 
your address is invalid. Savvy spammers can still tell that a 
message reached its destination. Besides, since spam messages 
are sent out by the millions, spammers aren’t likely to bother 
removing invalid addresses from their lists. 

Turn off HTML. Spammers can tell that you’ve read their messages 
by using a web bug, a small graphic that your e-mail client 
downloads when you display a message with HTML formatting. 
The graphic’s URL contains a unique identifier tied to your e- 
mail address, so merely displaying the message tells the 
spammer’s server that you’ve read it. 

To thwart web bugs, turn off the display of HTML graphics in 
your e-mail client. By default, Entourage 2004 doesn’t download 
images unless the sender is in your address book. In Mail, open 
your Viewing preferences and deselect the Display Images And 
Embedded Objects In HTML Messages option. If you receive a 
legitimate HTML-formatted message, you can easily download 
the images by clicking on the Load Images button in Mail or the 
Download Pictures link in Entourage 2004. 

Take advantage of spam filters, of course, it’s almost 
impossible to elude spammers completely. This is where your e-mail 
program’s built-in spam filters come into play. Spam filters function 
as e-mail gatekeepers, separating invited guests from the riffraff. 

Apple Mail 1.3 (included with Panther) and Entourage 2004 
both offer significantly better spam-fighting tools than their 
predecessors. In fact, if you’re using earlier versions of Mail or 
Entourage, I recommend upgrading for the spam improvements 
alone. To put these built-in filters to work, you need to train them 
to recognise the type of company you like to keep - and the type 
that should be left on the curb. 

Practice makes perfect. Mail and Entourage use statistical junk- 
mail filters — programs that try to learn which words and 
message attributes distinguish spam from legitimate mail. When 
you identify an incoming message as junk, the filters add infor¬ 
mation about that message to a database, making it easier for 
them to identify similar messages in the future. Likewise, the 
filters track the attributes of valid messages to avoid marking 
them as spam. By constantly updating their databases, these junk- 
mail filters get smarter as you use them and are able to better 
adapt to the latest spamming tactics. 

For statistical filters to be effective, you must diligently correct 
their mistakes. If your e-mail client fails to identify a spam message, 


take the time to mark it as junk. In Mail, select the message and 
choose Message: Mark: As Junk Mail. In Entourage, choose 
Message: Mark As Junk (or press 3€-shift-J in either program). 

Similarly, if your e-mail client mistakes a legitimate message 
for spam (called a false positive), correct that mistake by marking 
the message as Not Junk. 

Introduce It to your friends. Because legitimate messages some¬ 
times include the same words and phrases as spam, the best way 
to prevent false positives is to create a white list — a list of people 
whose messages should never be marked as junk. 

Entourage’s spam filter automatically exempts messages from 
anyone listed in the Entourage Address Book. Similarly, you can 
have Mail exempt anyone in the OS X Address Book by opening 
Mail’s Junk Mail preferences and selecting the Sender Of Message 
Is In My Address Book option. Then be sure to keep your address 
book up-to-date with the names and e-mail addresses of everyone 
who regularly sends you mail. To add the sender of a selected 
Mail message to the OS X Address Book, choose Message: Add 
Sender To Address Book (or press 3€-Y). To add a sender to 
Entourage’s Address Book, go to Tools: Add To Address Book (or 
press 3€-= [equals sign]). 


Optimise Mail’s settings. Mail’s default spam settings 
offer a good start to fighting junk mail, but they should be 
considered just that - a start. There’s plenty more you can - and 
should - do to optimise Mail’s spam sensitivity. 

Go automatic. Mail provides two modes for filtering junk mail. 
The default - Training mode - simply uses colour to distin¬ 
guish suspected spam from legitimate mail. This lets you 
monitor whether Mail is flagging spam correctly. Once you 
become comfortable with Mail’s choices, you should switch to 
Automatic mode. 

In Automatic mode, Mail moves all suspected spam to a Junk 
mailbox, letting you largely ignore its existence. Despite the 
confusing names, switching from Training to Automatic mode 

Better protection. To make Entourage less tolerant of spam, make sure its 
Junk E-mail Protection setting is High. 


Junk E-mail Protection 



Entourage can move messages that appear to be junk e-mail to a special 
Junk E-maii folder. 

What level of junk e-mail protection would you like? 

O None 

Turn junk e-mail protection off. 


O Low 

Catch the most obvious junk e-mail. 

® High 

Catch most junk e-mail. (Some valid messages may be caught as well. 
Check the junk e-mail folder often.} 

O Exclusive 

Only deliver messages from correspondents in the Address Book, from 
domains in the Safe Domains list, or to addresses in the Mailing List 
Manager. Reroute all other incoming messages to the Junk E-mail Folder. 


[_; Delete messages from the Junk E-mail folder older than 


30 


days 


For more information on how junk e-mail protection works, close this dialog, 
dick Entourage Help on the Help menu, and search for "junk e-mail." 


( Cancel ) ( OK J) 
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P © Rules O 


Description: junk Filter 

If all * 1 of the following conditions are met: 



Perform the following actions: 

Move Message J*j to mailbox: IS junk . m 0© 

fstopev^ IH Q (+) j 

C^T) 


Priority filtering. To catch spam that Mail’s default Junk Mail rule misses, 
create your own rule (as shown here) and put it at the top of the Rules list. 

doesn’t interfere with the training process at all; the Junk Mail 
filter continues to learn new spam-fighting skills as you correct 
its mistakes. 

To put the filter in Automatic mode, open Mail’s Junk 
Mail preferences, make sure Enable Junk Mail Filtering is 
selected, and then select the Move It To The Junk Mailbox 
(Automatic) option. 

Tweak your preferences. While you have your Junk Mail prefer¬ 
ences open, I recommend making a couple of other changes to 
further heighten your spam security. 

Because spam frequently includes the recipient’s full name, 
deselect the Message Is Addressed Using My Full Name option. 
Next, turn on the Trust Junk Mail Headers Set By Your Internet 
Service Provider option. Some ISPs add a special header (called 
the X-Spam-Flag header) to incoming messages their servers 
suspect are spam. By telling Mail to look for this clue, you can 
increase the Junk Mail filter’s accuracy. Even if your ISP doesn’t 
currently offer this feature, there’s no harm in leaving this setting 
turned on. 

Preempt other rules. If you use mail rules to fde your incoming 
e-mail, you may find that Mail misses a considerable amount 
of spam. That’s because Mail’s built-in Junk Mail rule affects 
only the messages left in your in-box after all other rules have 
been applied. So, if you have a rule that filters all of the mail 
sent to your personal account into a special mailbox, the Junk 
Mail filter will never look at any of those messages. In this 
case, consider overriding the built-in Junk Mail rule with one 
of your own. 

To create a new rule that mimics Mail’s built-in filter, go to 
Mail: Preferences, click on Rules, and then choose Add Rule. 
When you’re done, move the new rule to the top of the list so it 
runs before any others. 

Thin out your VIP list. You should also keep an eye on Mail’s 
Previous Recipients list. Mail assumes that if you send someone an 
e-mail, you want to receive the reply. So every time you hit Send 
- even if it’s only to unsubscribe from a mailing list — Mail adds 
the person to its Previous Recipients list. Because the Junk Mail 
filter ignores messages from anyone on this list, you could acci¬ 
dentally give approval to any number of unwanted guests. In fact, 
in previous versions of Mail, just moving a message to any 
mailbox other than Junk could add its sender to the approved list. 

To remove spurious addresses from this list, choose Window: 
Previous Recipients. Click on any suspicious addresses 

Australian Macworld October 04 


Spammers 
versus the law 

While the Australian Spam Act has been 
in effect for about six months, not many of us have seen a 
reduction in the volume of spam in our inbox. From 10 April 
2004, the Spam Act has prohibited the sending of “Commercial 
electronic messages” to people without their consent. While 
the Act is much stricter than laws such as the “Controlling the 
Assault of Non-Solicited Pornography and Marketing Act” 
(known as the CAN SPAM Act) in the US, the flood of spam 
arriving here daily from offshore has made the effects of our 
Act undetectable. 

Andrew Perry, who chairs the NSW Law Society's Legal 
Technology Committee and heads Gadens' IP & Technology 
Group, suggests this is hardly surprising. “The problem with 
the Spam Act is that the majority of spam comes from over¬ 
seas and it is difficult to enforce the Act against overseas 
organisations,” he said. “The Act imposes penalties of up to 
$1.1 million for repeat offenders, but if you cant find the person 
who sent the message, or they are outside Australia, there is 
currently little that can be done to enforce the penalty.” 

Bill Childs, Lecturer in IT Law at UTS, agrees — albeit 
more cynically — when asked if anti-spam legislation is 
worth the paper it’s written on: “No — in fact both in 
Australia and other jurisdictions the amount of spam traffic 
appears to be increasing. It is like so much window 
dressing, and all jurisdictions are pretty much the same —- 
anti-spam laws do not work.” 

Australia is working with other countries to improve its arsenal 
in the “War on Spam”. In July, Government departments from 
Australia, the UK and USA entered into a memorandum of 
understanding on mutual enforcement assistance. This MOU 
follows Australia's MOU in October last year with Korea and a 
less formal agreement has also been reached with Thailand. 
International differences. Under the Australian law, you must 
be able to show that a person consented to receive a commer¬ 
cial e-mail. This consent might be implied from the fact that 
they gave you their business card. Under the US Act, however, 
e-mails can be sent without a recipient’s consent provided that 
each message contains a way to opt-out from future mailings. 

Like the CAN-SPAM Act, our Spam Act requires commercial 
e-mails to include an “opt-out”. Registered political parties, 
religious groups and charities, however, can keep bombarding 
you with e-mails without giving you the choice. “Because the 
Australian Constitution protects political free speech,” said 
Perry, “the exemption of political parties from the requirement 
to obtain consent before sending you an e-mail is both neces¬ 
sary and important for our democracy. It is not quite so clear 
why you shouldn’t be able to opt-out from future mailings.” 

Bill Childs is doubtful about the chances of a legislative 
response stopping spam: “The only possible solution ... is an 
internationally agreed ‘technology-based’ enforcement regime. 
Penalties have never really stopped humans who intend to 
break laws from indulging in illegal or anti-social activities.” 

• Anthony J. Muzik 
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and select Remove From List. If you find the process of 
pruning your Previous Recipients list too tedious, or if it 
results in too many false negatives, you can instruct Mail to 
ignore this list when filtering. Just open your Junk Mail pref¬ 
erences and deselect the Sender Of Message Is In My Previous 
Recipients option. 

Optimise Entourage’s settings. Entourage 2004 also lets 

you customise your spam filter to determine how aggressively it 
filters your e-mail. 

Become less tolerant. Entourage offers three levels of spam 
filtering — Low, High, and Exclusive. You can access 
these settings by selecting Junk E-mail Protection from the 
Tools menu. 

Although Entourage uses the Low setting by default, High is 
appropriate for almost everyone. You should choose Low only 
if the High setting results in too many false positives — and 
you can’t correct the problem by adding the senders to 
Entourage’s Address Book. Avoid using the Exclusive setting, 
which filters out all mail from anyone not on your white 
list. While this is certain to keep your in-box free of 
spam, it’s also likely to clutter your Junk folder with 
legitimate messages. 

Approve large groups. Adding recipients to your Address Book is 
a great way to exempt them from your Junk Mail filter. Trying to 
add everyone with whom you work can be tedious though. A 
simpler solution is to add an entire domain - that of your 
employer or school, for example — to your white list. To do this, 
open the Junk E-mail Protection window (under Tools), click on 
the Safe Domains button, and enter all approved domains, sepa¬ 
rated by commas. 


If you subscribe to mailing lists, you can guarantee that mail 
from these lists isn’t considered spam by using the Mailing List 
Manager (in the Tools menu). The Mailing List Manager not only 
helps you filter any related messages into a dedicated folder, but 
also ensures that any messages other members sent to the list 
make it through - regardless of whether the senders are in your 
Entourage Address Book. 

Look for OUtSide help. What if you’ve diligently trained 
your junk-mail filters and fully optimised your settings, but 
you’re still getting a steady influx of spam? Your built-in filters 
simply may not be accurate enough to handle the problem - 
especially if you receive hundreds or thousands of spam messages 
every day. What you need is some external help. 

Third-Party Software. One of our favourite add-on spam filters 
is Michael Tsai’s SpamSieve, a powerful, accurate, and 
highly configurable statistical filter that works with Mail, 
Entourage, and other OS X e-mail clients. (It’s also included 
with Bare Bones Software’s Mailsmith). Whereas Mail and 
Entourage let you optimise a few basic settings on their 
spam filters, SpamSieve provides almost endless opportuni¬ 
ties for customisation. 

Mail users should also consider Benjamin Han’s 
JunkMatcher software (see “Hot links”). JunkMatcher is a free 
Mail plug-in that lets users define wildcard patterns called 
regular expressions to identify spam characteristics that 
Mail’s built-in filters could otherwise miss - such as inten¬ 
tionally misspelled words. 

Keep spam in the can. Spam is on the rise. If you use your built- 
in tools wisely, remain diligent, and know when to ask for help, 
you’ll remain ahead of the game. 


Essential spam-fighting rules 

Although statistical filters are much better at catching spam than 
manual rules, there are a few cases where adding your own rules 
can help catch spam your built-in filters might otherwise miss. 

1. Look for spam headers. Some ISPs insert a hidden header — 
most often the X-Spam-Flag header — into messages they suspect 
are spam. To view these headers in Mail, choose View: Message: 
Long Headers; in Entourage, choose View: Internet Headers. 

Although Mail knows to use these headers to help filter your 
mail, Entourage doesn’t. You can add this capability with the help 
of a new Entourage rule (Tools: Rules: New). Choose Specific 
Header from the first If pop-up menu, type X-Spam-Flag into the 
text field that follows, and then select Exists from the second pop¬ 
up menu. (If your ISP uses a different flag, enter that header in 
place of X-Spam-Flag.) Under the Then section, specify where 
such messages should be moved. 

2. Dump suspicious attachments. Attached files with exten¬ 
sions such as .exe, .pit, .scr, .bat, .com, .Ink, or .js are often 
Windows viruses or spyware programs. They may not harm 
your Mac (unless you’re using Virtual PC), but they certainly 
won’t do you any good. Mail’s rules ignore attachments, but 
you can set up an Entourage rule to remove these attachments 
from incoming messages to a POP account (IMAP accounts 
don’t offer this option). 


In Entourage, create a new rule; then choose Attachment from 
the first If pop-up menu and Name Ends With from the second. 
Enter the first extension (.exe, for example) and then click on Add 
Criterion and repeat the process for each extension you want to 
exclude. From the Execute pop-up menu, select If Any Criteria 
Are Met. In the Then section, choose Remove Attachments, add 
a second action, and choose Change Status from the first pop-up 
menu and Junk E-Mail from the second. 

3. Stick to English. Sometimes messages that use non-Latin char¬ 
acter sets, such as those written in Russian or Chinese, trip up 
statistical spam filters. If you don’t read these languages, it’s a 
safe bet that such messages are spam. To identify these 
messages, you need a rule that looks at the messages’ Content- 
Type headers. 

When creating this rule in Mail, choose Edit Header List from 
the If section. In the resulting dialog box, type Content-Type in 
the Header field, click on Add Header, and then click on OK. 
Change the Edit Header List pop-up menu to Content-Type, select 
Contains from the middle menu, and then enter the appropriate 
header in the text. 

In Entourage, your If statement should read as follows: Specific 
Header Content-Type Contains appropriate Content Type header. 
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New Games for your Macintosh 


_5TAR.WA fly 

Knights 


THE cMPEkOk'S 


mahjong 


Battlefield 1942 

I Now Shipping -$69.95 


Emperor s Man Jong 

Now Shipping -$29.95 


Splinter Cell Star Wars Knights of the 

Due September - $59.95 f Old Republic - $69.95 


Railroad Tycoon 3 

Due Mid Sept -$89.95 


the« 


print shop 


FOR MAC 


IB 

AcWiaoH aspyr 


Harry Potter Deluxe Ed. 

Due September - $69.95 


Sim City Rush Hour Exp. 

Due September - $44.95 


Printshop for OS X 

Now Shipping -$89.95 

’rice Title 


MTX Motocross 

Due September - $44.95 


Rise of Nations 

Due September -$Call 


Bold = New Release / $Red = New Low Price 
Title Price 


Title 


Price 


$19.95 


Amiga Classics. $19.95 

007 Nightfire.$49.95 

Age of Empires II Gold Edition.$89.95 

Age of Mythology.$99.00 

Alien Vs Predator 2.$69.00 

Alien Vs Predator Gold. $19.95 

Another War.$49.00 

Baldur's Gate II-Shadows of Amn.$69.00 

Baldur'sGate II-Throneof Bhall add on . $49.95 

BattleField 1942.$69.95 

Big Metal Box - Feral Bundle Pack. $79.95 

Black & White Platinum Pack.$44.95 

Call Of Duty.$79.95 

Championship Manager 5 (Season 03/04).... $74.95 

Command & Conquer Generals.$69.95 

Civilization III Game of the Year Ed.$89.95 

Clive Barker's Undying.$29.95 

Delta Force: Black Hawk Down.$59.95 

Earth 2140 . $19.95 

Emperor's Mahjong.$29.95 

Enemy Engaged. $59.95 

Family 4 Fun Pack - Feral Bundle Pack. $74.95 

Formula 1 - EA Sports. $34.95 

Ghost Master. $44.95 

Halo.$99.00 

Harry Potter Deluxe Edition.$69.95 

Hearts of Iron.$49.95 


IceWind Dale. 

Indiana Jones & Emperor's Tomb.$59.95 

Knights & Merchants. $19.95 

Leave the Lights On Collection.$49.95 

The Lord of the Rings: Return of the King.$79.95 

Max Payne. $44.95 

Medal of Honor-Deluxe.$79.95 

Medal of Honor-Spearhead Expansion.$49.95 

Medal Of Honor - Breakthrough Add On.. $49.95 

NeverWinter Nights.$99.00 

N.Winter Nights Shadows of Unrentide .. $59.95 
N.Winter Nights Hordes of the Underdark $59.95 

No One Lives Forever 2.$69.95 

Oni Mac. $34.95 

Print Shop For Mac OSX.$89.95 

Quake III.$54.95 

Rayman 3. $44.95 

Republic-The Revolution.$59.95 


The Feeble Files. $19.95 

The Sims. $66.00 

The Sims - Deluxe Combo Pack. $77.00 

The Sims - Hot Date Expansion. $44.00 

The Sims - House Party Expansion. $44.00 

The Sims - Livin' Large Expansion. $44.00 

The Sims - SuperStar Expansion. $44.00 

The Sims - Unleashed Expansion. $44.00 

The Sims - Vacation Expansion. $44.00 

The Sims - Makin Magic Expansion. $44.00 

Tiger Woods PGA Tour.$59.95 

ToySight Mac.$69.00 

Tom Clancy's Rainbow Six 3: Raven Shield.$79.95 

Tom Clancy's Ghost Recon.$59.95 

Tomb Raider-Angel of Darkness.$59.95 

Total Immersion Racing. $44.95 

Tropico Mac. $34.95 

Tron 2.0.$69.95 


Star Trek: Voyager: Elite Force I 


Star Wars - 
Star Wars - 
Star Wars 


GB - Clone Campaigns Expansion. 
Jedi Knight II - Outcast. 


Available from your local AppleCentre or directly from Try & Byte 

To find your nearest AppleCentre, go to: http://store.apple.com.au/buy/ 


$44.95 

TypequickforOSX. 

.$119.00 

$79.95 

Unreal Tournament 2004. 

.$89.95 

$49.95 

Victoria. 

. $54.95 

$44.95 

Warrior Kings. 

. $44.95 

$69.00 

Wipeout 2097. 

. $32.95 

$79.95 

Worms 3D. 

. $59.95 

$39.95 

Worms Blast. 

. $19.95 

$39.95 

X2 Wolverine's Revenge. 

.$39.95 

$86.00 

Zoo Tycoon. 

.$79.95 

$54.95 

Zoo Tycoon - Marine Mania -Add on 

.$49.95 

E&OE. Prices and specifications subject to change without notice. Prices do not include delivery. 

ITRY 

Shop 4/4UI Hdulic Hiyhway, Artarmon NSW 2064 ^ 

Tel (02) 9906 5227 - Fax (02) 9906 5605 

www.tryandbyte.com.au 
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NetWorth. 


‘ 


The ways of the web. 


By Dan Warne. 



Hot Links 


Please explain! 

L AST month we revealed that the online banking web sites of 
three of Australia’s major banks don’t work well on Mac: 
■ BankWest’s banking site doesn’t work at all on Mac, and 
the bank blames the way Microsoft and Netscape have “imple¬ 
mented Javascript into their programming,” advising customers to 
use “Bankwest Online Banking at their discretion.” 

■ Westpac’s “other accounts” feature requires Microsoft Java Virtual 
Machine, which is only available for Windows. 

■ It’s impossible to log in to HSBC online banking using Safari 
because a redirection process from the login screen fails with a “no 
cookies” error. 

Since then, we’ve asked the banks concerned to explain why Mac 
users are being treated as second class customers. 

Unfortunately, the responses weren’t very encouraging. 
Invariably, the banks’ PR people welcomed ques¬ 
tions from AMW on the phone but returned less 
helpful answers by e-mail after having consulted 
technical managers. 

BankWest’s Executive Corporate Affairs 
Manager Ray Jordan responded, in part: 

“currently Macs make up fewer than two per 
cent of the visits to our site and therefore it 
becomes a commercial decision to under¬ 
take major work to accommodate them.” 

However, he did continue to explain that 
BankWest was currently considering a major tech¬ 
nology refresh for its online banking next year and that he 
expected the new platform to have better support for Macs. 

We also asked Jordan if the bank considered it a risk that 
the only browsers it supported (Internet Explorer for Mac and 
Netscape) were now discontinued by their parent companies and 
no longer maintained with security updates. He responded: “we 
don’t see the risks being significant for Mac users with non¬ 
supported browsers. We have seen no security incidents regarding 
Macs to date.” 

We were dumbfounded that a bank spokesman would take the 
view that there was no risk because it hadn’t happened yet. 

Westpac was slightly more apologetic for the problems on its site with 
Mac browsers, explaining that it was aware that its “other accounts” 
feature could only be used with Internet Explorer for Windows. 

The bank’s spokesperson, Julia Quinn, responded: “Westpac is 
conscious of the issues some of our users encounter when using non- 
Microsoft browser and operating systems combinations, such as the 
more recent versions of the Mozilla (Netscape/Firefox) browsers.” 

She said the bank had been working recently on achieving web 
standards and accessibility compliance, which was near comple¬ 
tion. Encouragingly, she said “the next area of focus for us will be to 
ensure consistent usability across our web site and all its functions 
across a wider variety of browsers and operating systems.” 


www.hsbc.com.au/utility/contact/ 

Tell HSBC Mac users need banking too 


She explained the reason the bank had prioritised W3C standards 
compliance above all else recently was that once all code was stan¬ 
dardised, it should work in all browsers that were themselves stan¬ 
dards compliant. 

Finally, we sought answers from HSBC about how long it would 
take to fix its relatively simple page redirection problem that was 
preventing Safari users from accessing its site. 

Spokesperson Victoria Garrod said “97 percent of our traffic is 
using Internet Explorer. We base our decisions on customer demand. 
We simply are not seeing demand for Linux, Safari, Opera etc. and 
cannot use our limited resources to certify every single browser that 
pops into the market place. We listen to our customers and keep a 
close eye on our server logs — so that if demand changes we can 
make sure we respond to this.” 

I argued to Garrod that server logs would be unlikely to 
show many people accessing the online banking web site 
with Safari, since it didn’t work. She replied: “We are 
aware [that HSBC online banking doesn’t work in 
Safari] as we do use Macs. We have simply not 
seen enough demand from our customers to 
warrant certification as most Mac users have IE 
or another browser and bank very happily.” 

I asked how customers could register their 
demand for Safari compatibility with HSBC, and 
she said customers should use the “Contact Us” 
option on the HSBC web site (see “Hot links”), or call 
the 24/7 call centre. 

Given that the banks seem to be base 
their development efforts solely on 
customer demand, I encourage readers to 
contact them and report problems with online banking on Mac rather 
than hoping for the best. 

Dealing with Mac-unfriendly banks. As with most prob 
lems Mac users encounter, incompatibilities with bank web sites can 
be overcome with a bit of fiddling. 

HSBC can be made to work in Safari. At the point where the redi¬ 
rection stalls, if you select View Source in the View menu and cut 
and paste the target web address into Safari’s address bar, then 
login will work and the site mostly works OK. It’s simpler just to use 
Mozilla Firefox or one of the browsers recommended by the bank 
(Internet Explorer for Mac or Netscape) 

If you think your internet banking has stalled, you can view 
progress of page loading in Safari by hitting ^-option-A. (Thanks to 
Martin Levins for the tip.) 

Turn off pop-up blocking before using internet banking, as many 
banks use pop-ups to launch the online banking window. ^ 

Dan Warne is passionate about the state of broadband in Australia. 
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The Hub. 


Music. 


By David Hoiioway. 




Hot Links 

www.rokulabs.com/products/soundbridge/index.php 

SoundBridge 

www.apple.com.au/airportexpress/ 

AirTunes 

www.neuston.com/en/home.asp 

Neuston Virtuoso 

homepage, mac. com/jonassalling/Shareware/Clicker/ 

Sailing Clicker 

www.mentorsurround.com/ 

Mentor surround sound headphones 



Of hi-fi and wi-fi 


I T hasn’t been that long since AMW's 
special issue dedicated to getting sound 
out of your Mac and into some decent 
speakers, but a lot changes in this market 
segment in a very short time. Over the 
past few months several significant 
devices have appeared in the Mac music 
space, including an offering from Apple 
itself. Accordingly, we felt it was worth 
another look. 

The Express train. Even though there 
are some very good solutions out there for 
listening to iTunes via your home stereo, for 
many users the search starts and ends with 
Apple’s own AirPort Express — Just 
because it’s from Apple. It’s also a very 
good solution, but it has its limitations. 

AirPort Express is a wireless base station 
just like an AirPort Extreme, but it costs 
over $100 less. Like an Extreme base 
station, Express can extend your network or 
add wireless capabilities to a wired 
network. It can also share a USB printer. 
What you miss out on is the Extreme’s 
ability to handle 50 simultaneous users 
(Express handles only ten), a facility for 
adding external antennae and the ability to 
bridge from wireless networks to Ethernet. 

What you gain is the nifty part: plug in a 
standard cable (or buy Apple’s optional kit 
including high-quality Monster cable) and 


plug the Express into your stereo or a set off 
powered speakers. Then you can listen to 
your iTunes library anywhere in the house 
with an Express plugged in. You have to be 
using iTunes 4.6 or later, which includes 
something called AirTunes that makes all 
this happen. 

Setting up iTunes to send music to your 
AirPort Express is as simple as configuring 
your preferences. In the Audio section of 
iTunes preferences select “Look for remote 
speakers connected with AirTunes” and 
you’re done. 

You can toggle between the remote 
speakers or your Mac’s speakers using the 
drop down at the bottom of the main 
iTunes window. You can also select 
"Disable iTunes volume control for remote 
speakers” if you are concerned about 
damaging your speakers by accidentally 
turning up iTunes too loud. The easy way 
around that is ensuring your stereo’s 
volume control is not too high. Then you 
have full control from iTunes without doing 
any damage. 

Of course, you can also use AirPort 
Express for wireless internet surfing at the 
same time. That’s why there is a buffer to 
ensure the music keeps flowing when 
things are busy data-wise. 

A typical AirPort Express setup might 
look like this: 



11. Mac desktop with AirPort Extreme in 
one room. 

2. AirPort Express connected to power 
point near stereo in lounge room. 

3. An iBook sitting with you outside near 
the barbeque. 

You could control your music from either 
the iBook or desktop Mac (or both with 
shared playlists). If you had a further AirPort 
Express connected to external speakers 
outside, you could toggle between the 
stereo in the lounge room and outside. 

(If you really wanted to impress your 
friends and family with your wireless 
wizardry, how about controlling iTunes from 
your mobile phone or PDA? Sailing Clicker 
(see “Hot links”) achieves just that. It is fully 
AppleScript compliant and allows you to 
control a range of functions on your Mac, 

continued on p.46 ► 
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Importing Burning Sharing Store Advanced 
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§5 Sound Enhancer 



Sound Check 

Automatically adjusts song playback volume to the same level. 


5? Look for remote speakers connected with AirTunes 
Q Disable iTunes volume control for remote speakers 
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Surround sound and your Mac 



Surround Sound has become a dominant format in audio over the 
past few years, particularly in relation to home cinema. 

Basically, surround sound is an evolution of sound amplifica¬ 
tion options. The most basic is monophonic sound (no matter 
where you stand you hear everything recorded), then stereo¬ 
phonic (where there are two channels of audio so depending on 
where you stand you may hear different things). Then came the 
earliest attempt at surround sound: quadraphonic sound 
(four channels of audio encoded within the usual two 
stereo channels). The expense of quadraphonic 
gear and the evergreen issue of lack of 
format consensus meant it never took off 
in a big way. 

The next evolution was Dolby 
Surround, which did deliver true 
surround sound but with the rear 
channel being passive (no ability to 
create “movement”). This lead to the 
development of Dolby Pro Logic which 
improved things but sound from the 
rear was still effectively limited to direc¬ 
tionality from rear left and right only. 

The next step is 5.1 or 6.1 surround sound. It 
gets a little confusing here. 5.1 and 6.1 
surround refer to the number of speaker loca¬ 
tions. 5.1 surround adds further realism to 
sound effects “moving”, as does the addition of 
a subwoofer channel (the “.1” of the title) to 
emphasise lower end frequencies. Anyone who’s 
been to the cinema to see an action movie in the past 
five years will have noticed their body vibrate with the 
bass frequencies. The other five are speaker locations described 


as front left, front right, front centre, surround left and surround 
right. 6.1 surround adds a further speaker at the rear for even 
greater realism. 

5.1 surround sound systems have been the purchase of choice 
the past few years, but 6.1 systems are effectively the default if 
you are purchasing today. If you own a 5.1 surround system now, 
there doesn’t appear to be a great need to upgrade to 6.1. 

CDs or DVDs are encoded in the various surround formats 
(Dolby, DTS and SRS are the big players), and it requires 
hardware decoding to reproduce the desired effect. 
The hardware routes each channel to the appro¬ 
priate speaker, and you then have your surround 
sound experience. 

Surround headphones. Given the description 
above of how surround sound is configured, 
it doesn’t seem logical that a set of head¬ 
phones can reproduce a 360 degree sound 
experience. However, over the past year or 
so that’s exactly what has been achieved. 

One example is the Mentor range of 
Surround Sound Headphones. These 
headphones have six speakers built 
into each side. A key feature of this 
product is a proprietary tech¬ 
nology called Safebass, which 
takes the bass frequencies from 
the front left and front right chan¬ 
nels and merges them to a level 
ihat won’t make your brain feel like 
it’s going to vibrate out of your skull. 
There are actually a number of models 
of which two are Mac compatible (you need 
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OS X 10.3 or later to get the surround sound experience from 
DVDs). The RCH100 (the larger version) and the RCH110 (more 
compact) come with a built in surround sound decoder, so the 
only connection required is from the headphones to the USB port 
on your Mac. The USB port provides both the audio routing and 
the power. If you are more interested in connecting surround 
headphones direct to your home theatre system then the RCH001 
model may be the best choice as it comes with the appropriate 
cables, a built in amplifier/decoder and a remote control. 

Whichever model you choose, be prepared for the unusual 
sensation of sounds moving around you — the effect is much 
more pronounced with the close proximity of headphones. I used 
the headphones connected to my Mac, and watched a Lord of the 
Rings DVD. I’m no audiophile, but if I wasn’t listening to surround 
sound then it was an extremely good approximation. 

The price range these headphones fall into is the same as the 
higher-end stereo headphones, bu there is a fair degree of bang 
for the buck, and of course stereo recordings will play back fine 
through surround headphones. The RCH 100 retails for $289, 
the RCH110 for $269. The Australian distributor is Conexus (02 
9975 2799). 

Surround speakers. If your Mac’s in-built speakers aren’t really 
giving you the best from your DVDs (and be honest, they’re not), 
the easiest solution is to grab a set of surround-sound speakers. 


One attractive option is the Logitech Z-680 5.1 surround system. 
For your money you get a centre speaker plus four satellite 
speakers and a subwoofer. The Z-680 has an impressive number 
of audio input options which means you could easily connect not 
only your Mac but your TV, video game console and so on. The Z- 
680 automatically detects the type of audio connection you have, 
and adjusts its settings accordingly. If you leave more than one 
sound source connected you can also manually switch between 
them as needed. 

Connecting your Mac to the Z-680 depends on what sort of 
audio interface you have. Your Mac’s audio-out port is fine, or you 
can use any USB or FireWire audio interface you may have. The 
only configuration necessary is selecting the Z-680 in your audio 
preferences if connected via USB or FireWire. 

The control unit has an LCD display, volume button and a 
range of menu buttons. There is also a remote control supplied 
that mirrors all functions as well as the ability to test the 
speakers. The six speakers all connect using run of the mill 
speaker wire, which gives you maximum flexibility as far as 
placing your speakers: just buy more speaker wire if you need 
a larger layout. All speakers come with mounting brackets, 
which can be positioned in different configurations. The Z-680 
set retails for $699. Contact Logitech Australia for details on 
02 9972 3711. 



including iTunes. So in the case of the wire¬ 
less household discussed above, you could 
be sitting outside changing songs in iTunes 
from your Bluetooth mobile phone. Then as 
you walk inside you change the sound input 
to the speakers in the lounge room). 

The obvious downside with AirPort Express 
is the inability to control anything whatsoever 
on the device itself. Everything has to be done 
from the Mac (though the Sailing solution 
above is some remedy). Ideally, though, you’d 


want a device with an LCD screen and a dedi¬ 
cated controller to choose your tunes. 

Bridging the gap. The Roku 
Soundbridge, which hit the market just 
before AirPort Express, is just such a 
device. It features an LCD and a remote 
control, though you can also select tunes 
using your Mac as with AirPort Express. 

There are actually two models of the 
SoundBridge, the Ml000 and M2000. The 


primary difference between the two is that 
the M2000 is much larger, hence a larger 
display as well that could be read from 
across the room with little trouble. Like 
AirTunes, the SoundBridge just requires 
an audio cable connection from itself to 
your stereo or powered speakers. Roku 
has included an optical audio connection 
in addition to the usual analogue connec¬ 
tion for those with higher-end home 
theatre systems. 
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The SoundBridge is fully compatible with 
Runes and Rendezvous out of the box so 
getting things running is not a problem. The 
full gamut of sound file formats are covered 
except for AAC files purchased from the 
iTunes Music Store (not that that is an issue 
for us Australians). Any other AAC files work 
fine, as do MP3, AIFF and WAV. If you install 
the supplied SlimServer software, you have 
access to Windows Media, Apple Lossless, 
FLAC and Ogg-Vorbis formats as well. 

As this issue went to press, Roku 
announced that it was adding full Wi-Fi 
capability to the SoundBridge. The one real 
downside to SoundBridge against AirPort 
Express was the latter’s ability to extend 
your wireless home network — now Roku 
can do the same. For earlier versions of 
SoundBridge this capability is available as 
an add-on. 

The increased feature set of the 
SoundBridge compared to AirTunes comes 
at a price. The SoundBridge M2000 retails 
for $899 and the Ml000 is $550. Both 
should be available by the time you read 


this. iTunes 4.0 or above is required. The 
Australian distributor is Vistra Systems (02 
9212 0200). 

Virtuoso performance. The third 

cab off the rank is much more than just a 
wireless music streaming tool. The 
Neuston Virtuoso MC-500 covers video 
and photo in addition to audio. All I’ll 
mention on the non-music side is that the 
MC-500 gives you the ability to playback a 
range of video file formats as well as 
iPhoto libraries. The unit itself is a sleek 
silver unit that looks a lot like a digital TV 
set-top box. On the music side, there is 
again full compatibility with iTunes, and all 
the main file formats are supported with 
Apple Lossless the only omission. Like the 
SoundBridge, all features are accessible 
from the unit itself. In this case the initial 
menu screen gives you the choice of 
streaming video, audio or photos and then 
you navigate from there. Firmware is 
updateable via internet download and a 
remote control is standard as well. 


One standout worth noting is the user 
community surrounding the MC-500. 
Neuston runs a support forum from its web 
site and it’s a lively, supportive one — 
comparable in many ways to some of the 
Apple user forums, which of course often 
discuss the AirPort Express. Roku also has 
a forum but it’s a much more modest affair. 

Overall, the MC-500 offers a significant 
alternative to the Apple branded product, and 
in this case you get a lot more than music files 
to stream. The MC-500 will set you back $379. 
For more information contact Neuston’s 
Australian division on 03 9513 9236. 

The last word. All three of these 
options bring something unique to the 
table. If you are purely looking at audio 
streaming it’s hard to go past the Roku 
SoundBridge. If full wireless networking is 
your preference then AirPort Express takes 
the honours for its simplicity and low 
price. The Neuston offering deserves 
kudos for offering video, photo and audio 
in the one package. ^ 


MemSol... iPod extras 



iPod mini metal case 


iPod car charger 


podfreq 


MemSol 

2/200 Turner Street, Port Melbourne Victoria 3207 

Ph (03) 9645 3806 | Fax (03) 3645 3867 
Web: www.memsol.com.au 

Contact MemSol for your nearest Apple reseller. 
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iMac G5 

Awesome G5 performance in the 
world's thinnest desktop. 

■ 1.6GHz G5 with 17" Display $2150 

256MB/80GB/ComboDrive 

■ 1.8GHz G5 with 17" Display $2440 

256MB/80GB/SuperDrive — 

■ 1.8GHz G5 with 20" Display $3120”^ i,i * ,fcl ^fc- 

256MB/160GB/SuperDrive 


Hi 


Do More with Your iPod! 

Streetwise stock a great range of all the 
latest and best iPod cases and accessories. 

■ Griffin iTrip FM Transmitter 

- for 3G/4G RRP $89£5 $59 

- for iPod mini RRP $89. 9 5 $65 

■ Griffin PowerPod In-Car 
Charger RRP $49^5 $32 

■ Rock Portable Desktop 
Mini Speakers 
RRP $££95 $59.95 

iPod cradle with built-in speakers 
& amplifier! Rechargeable via USB. 

■ iSkin eVo2 Protective Skin 
for 4G iPod RRP $54£5 $49 


Microsoft Virtual PC 7 for Mac 

Expand the power of your Mac with Virtual PC 
for Mac Version 7, the application that makes it 
possible for you to access PC-only software, 
files, networks and devices from your Mac. 
Virtual PC 7, which is compatible with the Mac 
G5, offers important improvements in speed, 
graphics performance and user interface. 

■Windows XP Home 
RRP $ / | / l9 $429 

■ Windows XP Pro RRP $499 $469 

Call or check online for upgrades. 

Wacom Graphire3 6x8" 


apn 

Digital Photoc 


WACOM 


tograjpm 

Toolkit RRP$570$255 

Quality 6x8" graphics tablet. Includes Adobe 
Photoshop Elements 2 & Corel Painter 
Essentials 2. 


TechTool Pro 4 
RRP $24&99 $199.95 

Diagnose and repair drive and 
system problems with ease. 
De-fragment and optimise 
your drive for optimal per¬ 
formance. Built from the 
ground up for Mac OS X. 


SPECIAL BONUS! 

FREE Intego Virus Barrier X! 
Normally $129.95. 


LaCie 16x 
DVD±RW Double 
Layer Burners 

Burn DVDs in 6 minutes at 16x speed! 

Burn Double Layer DVDs at 4x speed 

■ Porsche P3 FireWire 
RRP $899 $349 

■ d2 FireWire & USB 2.0 
RRP $449 $359 

■ d2 FireWire w/Toast 
Titanium RRP $469 $41 

■ d2 FireWire w/CaptyDVD 
RRP $469 $419 

■ Roxio Toast 6 Titanium 

RRP $169.95 $128 - SAVE $$$ 


Ph: (03) 9819 2891 Fax: (03) 9819 3902 OPEN MON - SAT 
Streetwise, 777 Glenferrie Road, Hawthorn 3122 - 


Prices were correct 6/9/04 but may be subject to change. We deliver anywhere in Australia. We accept Bankcard, Visa, Mastercard and Amex. Mac, Macintosh and the Apple logo are trademarks of Apple Computer. REALbasic and the REALbasic logo 
are trademarks of REAL Software, Inc, registered in the U.S., used with permission. Prices and specifications subject to change without notice. Academic editions only available to teachers and academic institutions with appropriate ID. Student 
editions only available to full-time secondary and tertiary students with appropriate ID. All prices include GST. Errors and omissions excepted. 


Authorised 
Solutions Reseller 
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Changing frames: PAL to NTSC 


I SN’T it wonderful to live in a world of fast, 
global media exchange? As many with 
friends or family overseas will likely have 
encountered, we still face the issue of 
incompatible world television standards. 
With field, frame rate, and tape speed 
differences, the conversion process 
between PAL and NTSC is no simple tech¬ 
nical matter. So how do you do it? 

For anyone looking for a one-off conver¬ 
sion, it is hard to find a video shop that 
doesn’t offer standards conversion 
services. You’re generally going to face a 
charge of around $30-50 to get a video 
converted from one format to the other. So 
if you think you’re going to want to do this 
more than a handful of times, it is well 
worth looking into getting your own equip¬ 
ment to do the job. 

There are both hardware and software 
solutions available. We’re going to offer a 
few options here that offer as little fuss as 
possible to get good results. 

Hardware. Hardware solutions are 
generally much faster and simpler, but cost 
more money for the convenience. Generally, 
hardware solutions are made up of a 
conversion box that the source video is 
passed through to produce converted video 
as output in real-time. Almost every local 
conversion service provider will be working 
from hardware. Cheap units offer one-way 
conversion while more expensive units will 
offer not only both directions, but also cover 
other world formats such as SECAM. 

There is an excellent conversion box from 
Emerson, the EVC-1595, which can be 
purchased online from retailers like 
Amazon for about $US330. This box will 
convert digitally from almost any standard 


to either PAL or NTSC. If money is no 
object, take a look at the equipment avail¬ 
able from Snell & Wilcox. This is truly first 
class standards conversion. 

Software. If you’re already set up with 
an editing system, you can get cheaper 
results via software solutions. These require 
a little more effort and a lot more time for 
rendering. There is a quick and dirty solu¬ 
tion available where, by dropping PAL 
footage into an NTSC timeline, or vice 
versa, you can get a fast conversion. This 
will result in bad frame rate conversions 
that lead to jerky results. If ‘quick and dirty’ 
is all you need, give this a try in your editing 
software of choice. 

If you’re looking for better results, there 
are plug-ins available to get the job done. 
The best plug-in for Final Cut Pro right now 
is G Standards Conversion, which you can 
get from Geoff Nattress’s web site. 

Nattress has produced a range of widely 
acclaimed plug-ins, written in FX script 
specifically for FCR At less than $150 this is 
an excellent value option. 

Other software available include Atlantis, 
from DVFilm, which is compatible with all 
QuickTime-based editing software. 

However this software can only perform 
PAL to NTSC operations at this time. Since 
most VCRs and DVD players sold in 
Australia handle NTSC as well as PAL play¬ 
back, though, it may be all you need. 

Some argue that you can get good 
results from effects software such as After 
Effects. Such conversions require a lot of 
tweaking effort, but if you already own the 
software you should definitely give this a try 
before purchasing another solution to see if 
you’re happy with the results. 


conversion 

Hitting the target. Once the conver- 
sion has been performed, you need to 
produce an output appropriate for the 
target hardware you want the video to be 
viewable on. Note that tape speed is 
different between formats, so you can’t just 
record NTSC video onto a tape on a PAL 
VCR and expect it to work. To output to 
VHS, you will need a deck that supports 
recording in NTSC. 

You may also be interested in looking for 
a VCR with the ability to record in different 
formats. This means any video feed into 
such a deck can be recorded in either PAL 
or NTSC, making conversion a very simple 
procedure. Hardware units mentioned 
earlier simply change the signal — you still 
require somewhere to capture the signal in 
the appropriate record format. For an inte¬ 
grated conversion option there is the 
Samsung VS-5000W world conversion 
VCR, which retails at $1499. 

Alternately, formats such as DVD and 
miniDV do not have tape speed troubles of 
this kind. In digital formats, the data 
required by PAL and NTSC is exactly the 
same. So if you can output to one of these 
media formats, as long as you’ve 
performed the standard conversion 
adequately, you will be able to distribute 
the results to the appropriate people. 

The last word. It is unfortunate to have 
to contend with all this hassle. If you’re not up 
for it, you can stick with the widely available 
conversion services. With a lot of conversion 
work to do, that in itself could become a 
bigger hassle, so bite the bullet and get your¬ 
self up and running. After a couple of conver¬ 
sions you’ll feel like you’re sitting at the hub of 
the great global media exchange. ^ 
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HotUnks 

www.apple.com.au/displays/ 

Really large screens 


Is bigger better? 


W f ITH the recent release of Apple’s 
new 30" LCD monitors, we thought 
we’d cast a critical eye over just how 
much screen you really need to best work 
with video. No doubt we all covet the 
biggest screens on the market, but is 
bigger really better? 

Working on a 12" laptop screen can get 
the same job done as working on a 30" LCD 
in the end. Wherein lies the advantage? 
Additional space is all about efficiency of 
workflow, allowing greater access to palettes 
and clearer views of timelines and previews. 
So if it’s about efficient use of space you 
should be thinking outside of the screen as 
well. What is your physical workspace going 
to most benefit from? It may be that multiple 
monitors are going to be more beneficial to 
your workflow. They can be set on different 
angles or even different levels, allowing you 
to organise your work more spatially, rather 
than across one screen space. 

Some may find they are more organised 



across multiple 
monitors than 
on one large 
screen. 

Separating 
palettes and 
tools from 
previews, bins 

and timelines may help some editors 
mentally keep things in order. Others 
may find mousing across multiple screens 
desperately uncomfortable. 

You also need to consider whether a 
preview TV monitor is a better use of 
space for your work process. Would you 
prefer to see your work previewed on a 
true TV screen rather than on a monitor? 
With the response time and contrast ratio 
of LCD still behind that of CRT screens, 
you do not receive accurate sharpness 
and clarity from an LCD just yet. Via a 
preview monitor you will see exactly how 
your final work will appear. 


Keep in mind you can 
have a 20" and a 23" 
Cinema display — or two 20" displays and 
a good quality preview monitor — for less 
than the price of the 30". So there is defi¬ 
nitely a sound financial reason to consid¬ 
ering multiple monitors. 

Remember that what you do with your 
entire workspace is as important as how 
you organise the space you’ve got to work 
with on screen. If it’s about how cool your 
set up looks, buy the 30" Cinema HD. No 
question. If you want to make your studio 
space to help your efficiency, think about 
your options. ^ 


Motion putting moves on After Effects 


AT last, Motion is available as part of 
/ \ Apple’s line up of editing tools. As 
/\ part of the new Production Suite 
package, it is clear Apple have framed 
Motion as the answer to all your real-time 
compositing needs. Apple also claims this 
is a complementary application to After 
Effects, not a replacement. Many do agree 
that there is still a bright future for After 
Effects on the Mac. Others feel this is 
simply an attempt to allay any concerns 
Adobe may have, but that the long-term 
future for AE is looking grim. 

As of this first version release, there is most 
definitely still a place for After Effects for many 
users. If you’re not planning on upgrading 
your system, the sheer hardware require¬ 
ments are a big reason for sticking with or 
choosing After Effects over Motion. With a 
recommended system requirement of a dual 
2GHz G5 with 2GB RAM, Motion actually 
seems to demand more power than Shake! 


If you’re looking at a system upgrade and 
you’re picking up the Apple Production 
Suite as part of the deal, will you still need 
a copy of After Effects in the mix? As a 
package that makes it easy for editors to 
add compositing to their repertoire, Motion 
may quickly become the first and only 
choice of anyone who was converted to 
Final Cut Pro through its ease of use. 
Motion’s real-time workflow and intuitive 
interface make it a breeze for anyone with 
editing skills to get started, while After 
Effects has a very steep learning curve. 
Motion is also all about speed of produc¬ 
tion in fast-paced work environments, so it 
will also quite possibly become a core tool 
for many fast turnaround edit teams. 

It is widely agreed that there is still a place 
for After Effects where more robust 
rendered compositing is required, Let’s 
not forget, though, that Apple also has 
Shake covering the upper end of the 


market. This now positions After Effects 
between two Apple products, covering 
whatever middle ground will remain. Not a 
small middle ground, but a ground that 
could potentially be squeezed out in 
coming years. 

After Effects is no Premiere. It holds a 
central role in the motion graphics profession 
that means it will not be so easily swept 
aside. But with the packaging of the 
Production Suite effectively giving the soft¬ 
ware away, and its ability to work directly with 
Photoshop and After Effects plug-ins, Motion 
certainly looks set to take hold of a healthy 
portion of the motion graphics market. 

© 
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www.apple.com.au/motion/ 

www.adobe.com/au/products/aftereffects/ 

Let the battle begin 


Australian Macworld October 04 























Need more storage? 


IceCube Generation 2 

The ultimate desk accessory of 2004. 

3.5" aluminium enclosure 

Available in USB 2.0, FireWire, FireWire 800 

Drive sizes up to 250GB 


MantaRay 

With an internal power supply and fan, 
a hardcore and stringent product for 
the serious user. 

3.5" aluminium enclosure 

Available in USB 2.0, FireWire, FireWire 800 

Drive sizes up to 250GB 


HotButtered 

Hot slimline casing utilising the latest 
chipsets to maximise speed, reliability 
and high performance. 

5.25" enclosure for CD-R/RW and DVD-R/RW 
Available in USB 2.0 or FireWire 


Clearlight 

Fully portable, truly sexy, totally unique. 

2.5" polycarbonate clear enclosure 
Available in USB 2.0, FireWire 
Drive sizes up to 80GB 


Daisycutter 

Just put it in your pocket and walk away 
with huge amounts of data. 

2.5"aluminium enclosure 
Available in USB 2.0, FireWire 
Drive sizes up to 80GB 


SOHORAID SR3500 

Incredibly reliable super-fast storage, 
hardware RAID 0, or 1. 

Hot swappable drive bay 
FireWire & USB 2.0 Combo 
Drive sizes up to 600GB 


SOHOTANK Series U7 


SOHORAID SR6500 


Just stack it. 


A new generation of ezyRaid with 5-bay 


The U7 stackable external storage series has been designed with ease of use in mind; expand when you need 
to without interrupting your current setup. Both stable and stylish in design, they even come with inbuilt 
heatsinks for efficient heat dissipation. 


RAID 0, 1,3,5. 


Available in FireWire 800, USB 2.0, SATA 


Hot Swap design and Auto Rebuilding without 


sata New storage solution for Power Mac G5. 

Break free from the two drive limit! 

Dual bay and Quad bay SATA to SATA now available. 


interrupting system operation. 


ilicon Memory Technologies 


FOR MORE INFORMATION OR TO LOCATE 
YOUR NEAREST RESELLER; VISIT 


T| (02) 9417 7822 F| (02) 9417 7844 


www.siliconmemorv.com.au 





















rto on steroids 


the professional side of digital 
iy, then managing the output 
md digital cameras is probably 
ity. While one of the great 
iPhoto is that it allows your 
to handle large numbers of 
rticularly JPEGs and TIFFs — 
ip to the job of coping with the 
ormats that several digital 
)me other digital cameras) 
it’s where PhotoFirst from 
i come in handy, 
is a professional solution, the 
i of PhotoFirst, now at 1.2, 

3AW formats from 24 digital 
luding models from Canon, 
Nikon, Olympus and Sigma, 
ig the full photo-retouching 
application like Photoshop, 
DtoFirst is actually more 
ith getting digital images from 
id cameras and getting them 
nts as quickly as possible, 
art the application, you start a 
ission where you can input all 
il about the set of 
that you’re dealing with, 
photographer’s name, the 
}, etc. You can even save 


PhotoSession templates so that you don’t 
have to retype that information once it’s on 
your system. When you start a 
PhotoSession, PhotoFirst keeps track of 
how long it’s taken to process and manage 
the files so that you can itemise the time 
you’ve spent for a particular client, and 
then bill them accordingly. 

PhotoFirst allows you to import photos 
one at a time as well as enabling you to 
choose a single folder and import all of its 
digital images. The great benefit with the 
RAW format support is that you can 
simply copy your images straight from the 
camera’s solid-state media without having 
to go through the manufacturer’s software 
to view those images — particularly 
handy if you’re using cameras from 
different manufacturers. 

When organising your images, PhotoFirst 
comes with a virtual light table that enables 
you to view thumbnails of all your imported 
images and adjust the orientation of these 
simply and easily. You can even flag which 
images you think are OK or flag the ones 
you’d like to reject. Another useful feature of 
PhotoFirst is that you can select two similar 
photos and compare them. In the compare 
mode, you can zoom to a spot and it will 
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iPhoto-like. PhotoFirst gets you sorting your RAW 
image files quickly using its virtual light table. 


show the same magnification for both 
images at that spot. This is perfect if you’ve 
done a large photo shoot with the same 
subject and you want to pick the best image. 

The application itself comes with the 
ability to apply colour adjustment curves, 
either to a single photo or to a group of 
photos all at once. A number of quite 
powerful preset curves come with the appli¬ 
cation, but you can create your own and 
save them for later use. You can even 
import Photoshop curves if need be. The 
other great benefit of PhotoFirst’s image 
enhancement is that the edits are non¬ 
destructive and it’s always possible to 
revert back to the original image. 

PhotoFirst can output to a number of 
different 8-bit and 16-bit formats, and 
supports ten levels of JPEG compression. 
At $US125 for the downloaded version 
($US150 for the CD), Pixingo’s PhotoFirst is 
ideal for professional photographers who 
want to organise their images for clients 
efficiently and quickly. 


on’s scanner onslaught continues 


the last few months, Epson 
oeen fleshing out its range of 
;umer-oriented scanners, 

:h high-end and budget- 
ferings. This month sees the 
)n’s mid-level photo-capable 
e form of the Perfection 4180 
the Perfection 4180 boats an 
800dpi scanning resolution, it 
i pack all the features of its 
jsin, the Perfection 4870 Photo, 
iss, there’s still plenty on offer 
average person looking to 
their collection of film-based 



which helps to improve the speed of 
negative scanning by counteracting 
the brownish tinge found on most 
colour negatives. 

Of particular 
interest for most 
users is the fact that 
Epson has incorporated 
three basic modes into 
the driver of this 
scanner: Auto, 

Home and 
Professional. 


Rave near the auard’s compartment. The Eoson 


This has been designed to help users sort 
out how they want to handle scanning their 
images. For less knowledgeable users, 

Auto provides an easy solution, while Home 
allows some control over the process, and 
Professional allows full control. 

Priced at $649, the Epson Perfection 
4180 Photo gives high-resolution scanning 
capability at a reasonable price. ^ 

© 
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David Harradine presents 

Total Colour Management 

Total Colour Management Training For Imaging Professionals 

Melbourne - Adelaide - Canberra - Sydney - Brisbane - Hobart - Perth - Auckland 


About David 

David Harradine is a photographer, trainer and Adobe certified Photoshop CS expert. Since 2000 David 
has trained many of Australia's & New Zealand's leading photographers, graphic designers & scientific 
imaging professionals; in the ways of Photoshop, Digital Photography and Colour Management. 

'Total Colour Management" is a full day of high powered colour management training for anyone 
wanting to ensure accurate, predictable colour from input to display to output, RGB & CMYK. 

By the end of the day you will 

- Be clear exactly what Colour Management has to offer your workflow and how. 

- Understand the various colour models and their roles such as; RGB, CMYK and LAB. 

- Be able to set up your monitors up to tell you the truth about a documents colour. 

- Learn to choose the right working space for the job at hand, sRGB Vs Adobe 98. 

- Know how to get accurate colour information from your Scanners & Digital Cameras. 

- No longer be confused by that "Assign, Convert or use embedded Profile" message. 

- Find out how to ensure the best CMYK conversions for your paper, ink and press. 

- Have an extensive set of notes to follow through when you get home. 

Registration 9am for a 9.30am start. Full day's catering provided 

Session 1 09.30 - 10.50 An extensive overview of how and why colour management works - Morning Tea 

Session 2 11.10 - 12.30 Ensuring we qualify the colour on our display systems CRT & LCD - Lunch Time 

Session 3 01.30 - 02.50 Getting the most from the data from our scanner & digital camera - Afternoon Tea 

Session 4 03.10 - 04.30 Soft Proofing, RGB and CMYK, for accurate results in print & the web - Finish 



What people have said about David's previous seminars 


" The best training I have ever 
been to. David is honest, 
natural and certainly knows 
what he's talking about" 


I learned more from David 
in one day then I did in 
a 6 week course" 


" David's ability to present 
complicated concepts in a 
clear & easy to understand 
manner is amazing" 


" Exactly what I was looking 
for in a Photoshop course. 
I'm really happy as I've been 
letdown by others” 


Full day seminar, catering and extensive notes $242 GST INC 
For full booking details go to www.whack.com.au 


Adobe Photoshop 


















G4 iBooks 

lGhz/256/30/Combo/12.1” 
lGhz/256/40/Combo/l4.1” 
1.2Ghz/256/60/Corabo/14.1” 
iBook Protection Plan 


$1695 

$2049 

$2399 

$419 



G4 Powerbooks 

1.33Ghz/256/60/Combo/12” $2599 

1.33Ghz/256/60/DVD-R/12” $2999 

1.33Ghz/256/60/Combo/15” $3299 

1.5Ghz/512/80/DVD-R/15” $3999 

1.5Ghz/512/80/DVD-R/17” $4499 

Powerbook Protection Plan 1579 



All New G5 iMacs 

1.6GHz/256/80/Combo/17” $2199 

1.8GHZ/256/80/DVD-R/17” $2499 

1.8Ghz/256/80/DVD-R/20” $3199 

iMac Protection Plan $269 



G4 eMacs 

1.25GHz/256/40/Combo/17” $1299 

1.25GHz/256/80/DVD-R/17” $1599 

eMac Tilt & Swivel Stand $125 

eMac Protection Plan $269 





Mini & iPod 

4Gig 1000 Songs(Mini) 
20Gig 5000 Songs 
40Gig 10000 Songs 


, , Hot Price! G5 Desktops Airport & Base Stations 

Apple Displays G5DP1.8Ghz 256/80 /dvd-r $3499 Airport Express With AirTunes $219 

$399 20” LCD Cinema Display $2299 G5DP 2.0Ghz512/l60/DVD-R $4399 Airport Extreme(56k Modem) $329 

$499 23” LCD Cinema Display HD $3499 G5DP 2.5Ghz512/l60/DVD-R $4999 Airport Extreme (Antenna) $429 

$649 30” LCD Cinema Display HD $5999 G5 Powermac Protection Plan $419 Airport Extreme Card $129 



Accessories 


iTrip 2 

$69 

iTripMini 

$79 

iTalk 

$99 

Power Pod 

$49 



EyeTV 

Eye TV-USB $349 

Eye TV-Home $499 

Eye TV 300/410 $579/$589 



Apple Care Extended 

G4/G5 PowerMac&^iplay $349 Other Cool Stuff 
Apple iMac & eMac $199 SightLight $79 

Apple iBook $349 iCurve $99 

Apple PowerBook $499 iMic $79 

Limited Stock Be Quick!! Samsung ML-1710 (Laser) $289 


Purchase a New Mac 


From MacMarket Albert Park 



and receive a FREE hour of Digital Survival one-on-one 
computer training valued at 199 * 


CALL NOW ON 9645 9222 


MAcmarket 

^HVALL THINGS APPLE 


Rent A Mac/PC Computer Hire Pty Ltd 

T/A Rent A Mac/PC & MacMarket 
Long Established Clients-10 Years in Business-Great Location 
Is Looking For Investors. Please Forward Your Interest To Email 
orders@macmarket.com.au 


87 Victoria Ave Albert Park, 3206 Victoria 
E-mail: info@macmarket.com.au 
Web: www.macmarket.com.au 
Tel: (03) 9645-9222 Fax: (03) 9645-9233 
ABN: 48074 445 024 

Specifications and Pricing Subject to Change Without Notice. 
♦Conditions apply. Enquire within. 






































Apple and education in Australia. 


Education. 


By Martin Levins. 
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Remote access 

W J ANNA spy on your neighbour? No, I’m not talking about 
spyware, I mean using Apple Remote Desktop to peek at 
what’s on their screen, possibly taking over their mouse 
and controlling the machine from your own keyboard? 

Curiously, this is the spin put on this software, now in its second 
release, by US demonstrators that first showed the product to me 
at NECC in New Orleans. 

“Wouldn’t you like to see what each student in your class was 
doing?” he gushed. Well, maybe, maybe not. In any case I could 
probably look directly at the screen as most of the classrooms I’ve 
inhabited have only taken a small time to walk across. 

Despite the effusive salesperson, the second release of Apple 
Remote Desktop (ARD) provides some 
great new features, but has a few 
“gotchas” included, just to keep you on 
your toes. 

It’s not the only form of remote moni¬ 
toring and control software out there. 

Netopia’s Timbuktu is the old man of this 
tribe, with Virtual Network Computing 
(VNC) the Open Source alternative. 

Where ARD dominates over both of 
these is its ability to go beyond the 
simple screen sharing and file transfer 
(although it is limited to network access 
whereas Timbuktu can dial up a suitably configured machine). Where 
it falls short is its single-platform use, but you can get around this 
as we’ll see later. 

Let’s start with some basics. All that is needed for remote control 
is some sort of connection between the controller and the controllee, 
and a patch to allow input normally expected from a local keyboard 
and pointing device to be supplied by that connection, which will 
also relay screen display. 

Sounds like a recipe for disaster, and it can be. Lots of Windows 
Trojan-like viruses (I’ve given up trying to distinguish Trojans from 
viruses) exploit these sorts of software provisions available in most 
operating systems. Of course, if such access is protected by a user 
ID and password, and this combination is encrypted to prevent mali¬ 
cious network eavesdropping, all should be well. 

So, install ARD (or upgrade an earlier version over the network) 
and access to a target machine is granted only to authorised 
persons. However, each of these authorised persons will need to 
shell out for the administrator version of the product (around $799 
for the unlimited client version — the client is free) 

You may think you need only one administrator, but there is a 
reason why your server should become an administrator as well. 





Hot Links 

apple.com/remotedesktop 

Remote Desktop uncovered 

sourceforge.net/projects/cotvnc/ 

Chicken of the VNC 


ARD will collect information, distribute installer packages and run 
Unix commands on remote machines. Will you as administrator be 
there every time? 

ARD installs a PostgreSQL database on the master computer, so, 
particularly if you are using mobile clients (and who wouldn’t?) the 
server is probably the only machine that can be relied upon to be 
“there” when a laptop comes onto the network. So your server can 
wait around for this to happen, happily issue commands, collect 
information for a report, or upgrade software and you can go home. 

Because ARD2 can see target machines outside its immediate 
network, you can check on progress, help out a stricken staff member or 
— yes — spy on the kids from home, if your institution’s firewall allows. 

This traversing of subnets is also 
useful if your network is segmented 
(ours is split between wireless and wired 
clients to contain traffic and make the 
wireless network a bit more efficient). 

The importance of setting IP addresses 
and ranges is significant for easy setup. 
If your institution uses DHCP to set IP 
addresses, then a given machine may 
change from day to day and will be very 
—difficult to track. 

Similarly, it will make your manage¬ 
ment much easier if you allocate IP 
addresses in ranges so that, for example all library machines are 
between 192.168.1.1 and 192.168.1.100. You can then allocate 
these machines to a separate list rather than viewing them with all 
other machines on campus — the fewer machines you are 
targeting at the one time the more responsive your machine will 
be. When observing the “Main List” which shows all managed 
machines, the polling done by my machine meant that its network 
traffic went through the roof and made the management console 
fairly unresponsive. 

If your desire is simply to monitor or control, you can use a free¬ 
ware VNC client such as “Chicken of the VNC” (yes it’s really called 
that) to view screens. There is a security issue here as the pass¬ 
words for VNC access are not protected by the same algorithms as 
ARD, so think before you configure a target machine’s Remote 
Desktop with VNC access. 

The best gotcha? ARD has 3S-Q on its File menu, but if you type it 
whilst viewing a remote screen, you’ll quit the application running on 
that machine, not yours. 

As an educator, Martin Levins likes empowering people to create 
using computing technologies. 
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create: 


Announcing the Desktop Create: Awards 2005. 


Principally sponsorei 



Graphic design 
It can promote 
express an id 
response, tell 
illustration, typograpl 
animation, web, pad 
great design delivers 


For competition details and to enter, go to <www.niche.com.au/create> 


Desktop magazine is delighted to announce 
our own industry-wide awards program - 
The Desktop Create: Awards. Create: Award 
entries will be featured in the awards section 
of Desktop magazine from November 2004. 


We are seeking entries in the following categories 
Best Original Illustration 
Best Original Photography 
Best Website Design 
Best 2D Animation 
Best 3D Animation 
Best Design for Print Media 
Best Use of Typography in Print Media 
Best Packaging Design 
Best Self-Promotion Design 
Best Final Year Student Portfolio 
OzEmail Designer of the Year Award 


OzEmail 


PREMIUM SPONSORS SPONSORS 


40 Impact 


Adobe 



K.W.DOGGETT Fine Paper 


McKELLAR 
Ifcj RENOWN 
PRESS 



MADMAN 


















How to. 


By James Christopher Murty. 

Remotely repair 

and maintain your system 
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Remote control sysadmin 

M Y role as an independent IT consultant requires an 
immediate response to my clients’ computer related 
issues. Potentially this means that I have stop what I 
am doing and travel to the site of the problem — which is fine if 
that happens to be across the room. But when the problem is in 
another building, or across town, I use will initially try to use 
remote system administration techniques to save time and travel. 

This article deals with the three most common issues I get asked 
to resolve that can be dealt with from a remote location. Issues 
like performing OS updates, dealing with crashes, and some disk 
related issues. This may well be of interest to you if you are that 
person in your family or office who gets those calls and would 
like the luxury of being able to solve these problems from the 
comfort of wherever you are. Most of these have a GUI that can 
be walked through over the phone, but often it is more conve¬ 
nient for you fix the problem directly. 

All of the following suggestions will work directly on your local 
computer or on a remote computer through the use of the ssh 
(secure shell) command. In order to perform these operations 
remotely you’re going to need have the ssh daemon (a Unix term 
for background processes) running on the remote computer and 
access to an admin user. 

If the remote computer is somewhere on the internet behind a 
firewall, the firewall will need to be configured to allow remote 
access to sshd (TCP port 22). If the remote computer is on the 
same network as you then all you need to do is go to System 
Preferences, open the Sharing pane, then click on Remote Login 
under Services to enable sshd. 

As for admin user access, I tend to configure an 
Administrator (sysadmin) user on every machine I set 
up or need to maintain. I highly recommend the use of 
strong passwords for this and every user of the 
computer - particularly if it is accessible via the 
internet. By strong I mean no names, no birthdays, and 
no words that are likely to be found in a dictionary of 
any language. Combinations of upper and lower case 
letters and numbers are best. It is easy to come up with 
a mnemonic of between 8 and 12 characters that is both 
easy to remember and hard for anyone else to guess. 

Software updates. Many people are confused by 
the frequent updates that come out, or have switched 
off the reminder dialog, or as a non-admin user, simply 
aren’t aware that the updates are there. Many of these 
updates - in particular the security updates - are 


Hot Links 

www.macfixit.com 

Check here before installing system updates 


important and should be installed. Personally, I tend to wait a 
couple of days and check the various Mac sites such as Macfixit 
(see “Hot links”) so that I can read others’ experiences before I 
install major updates on production computers. 

The command line tool for checking and installing available 
software updates is called softwareupdate. To get it to check 
what updates are available, simply type softwareupdate —1 
or softwareupdate —list in a Terminal window. If every¬ 
thing is up to date you’ll get a message telling you so. If updates 
are available you will see a list. An entry in this list will look 
something like: 

I SecUpd2004-08-09Pan-l.0 

Security Update 2004-08-09, 1.0, 5380K 
[required] [restart] 

This is telling you the name of the update, its size and whether 
a restart will be required. Updates that require restarts will obvi¬ 
ously require negotiation with the computer’s user as to a suitable 
time to do so. This can be done by the remote user via the GUI or 
by you remotely. 

To install a specific update (using the above listing as an 
example) you can type sudo softwareupdate -i 
SecUpd2004-08-09Pan-l. 0. You can list other updates to 
install on the same line by entering a space and the short name 
of that update. While the items are being installed you’ll see a 
progress indicator and if a restart is required it will remind you 


#00 _ ... . .. .. Terminal — ssh 

Last login: Wed Aug 18 01:09:45 on ttypl 
Welcome to Darwin! 

[atom] "■> ssh sysadminQfileserver 
sysadminOfileserver's password: 

Last login: Mon Aug 16 22:36:41 2884 from 192.168.1.15 
Welcome to Darwin! 

fileserver:~ sysadminS softwareupdate —list 
Software Update Tool 

Copyright 2082-2883 Apple Computer, Inc. 

Software Update found the following new or updated software: 

! iPod2004-08-86-3.8.2 

iPod Updater 2804-88-86, 3.8.2, 18892K [required] 

! Javal42Updatel-1.4.2 Update 1 

Java 1.4.2 Update 1, 1.4.2 Update 1, 27828K [required] [restart] 
! MacOSXServerUpdatel8.3.5-18.3.5 

Mac OS X Server Update, 18.3.5, 43472K [required] [restart] 

! SecUpd2004-08-89Pan-l .0 

Security Update 2884-88-09, 1.8, 5388K [required] [restart] 

* AirPortSW-3.4.1 

AirPort Software, 3.4.1, 9152K [restart] 
fileserver:~ sysadminS 


\A 
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0 0 0 U Terminal — ssh 

Processes: 76 total, 3 running, 73 sleeping... 218 threads 01:21:35 

Load Avg: 1.05, 0.95, 0.67 CPU usage: 53.3% user, 5.4% sys, 41.3% idle 
SharedLibs: num = 125, resident = 29.4M code, 2.35M data, 5.69M LinkEdit 

MemRegions: num = 14930, resident = 312M + 9.61M private, 128M shared 

Physliem: 126M wired, 461M active, 14.3M inactive, 602M used, 421M free 

VM: 7.12G + 85.9M 743051(2) pageins, 701403(0) pageouts 


PID 

COMMAND 

%CPU 

TIME 

#TH 

#PRTS 

#MREGS 

RPRVT 

RSHRD 

RSIZE 

VSIZE 

4509 

ifogen 

84.8% 

8:14.56 

1 

11 

30 

62.7M 

412K 

63.5M 

89.3M 

192 

WindowServ 

13.8% 

77:37.47 

3 

425 

947 

7.20M- 

50.9M+ 

39.0M+ 

258M+ 

2869 

Microsoft 

9.2% 

2:05:09 

4 

273 

801 

27.3M 

36.6M 

30.4M 

349M 

837 

Terminal 

3.0% 

7:28.88 

6 

97 

314 

9.16M 

16.4M+ 

19.4M+ 

168M 

0 

kernel_tas 

2.1% 

83:36.45 

41 

2 

2944 

24.7M- 

0K 

102M- 

1.01G- 

4549 

top 

2.0% 

0:01.56 

1 

16 

25 

380K 

492K 

784K 

27.1M 

405 

Safari 

0.4% 

77:06.77 

19 

»> 

1867 

65.6M 

37.7M 

40.3M 

625M 

377 

SystemUISe 

0.4% 

27:25.76 

3 

262 

429 

7.98M 

16.3M+ 

10.3M- 

178M 

2870 

Microsoft 

0.3% 

3:03.46 

2 

58 

141 

804K 

6.11M 

1.28M 

139M 

126 

update 

0.3% 

1:53.57 

1 

9 

16 

16K 

388K 

80K 

17.6M 

2 

mach_init 

0.2% 

0:10.76 

2 

266 

18 

108K 

400K 

204K 

18.2M 

2221 

iTunes 

0.0% 

63:00.16 

5 

268 

685 

9.47M 

21.4M 

15.4M 

239M 

408 

Fire 

0.0% 

47:57.32 

7 

236 

623 

13.5M 

24.2M 

24.5M 

195M 

390 

ABF Hotkey 

0.0% 

17:16.96 

1 

56 

154 

9.07M+ 

8.93M 

7.37M+ 

155M 

2801 

Finder 

0.0% 

16:16.51 

3 

360 

426 

9.73M 

33.8M 

13.2M 

213M 

94 

configd 

0.0% 

11:55.49 

3 

174 

163 

332K 

840K 

548K 

29.4M 

404 

Mai L 

0.0% 

10:02.09 

9 

185 

440 

19.6M 

25.1M 

33.2M 

202M 

406 

iChat 

0.0% 

2:50.08 

8 

255 

425 

10.2M 

24.0M 

21.4M 

200M 


after the install is complete. It is also possible to install 
all of the available updates instead of listing them indi¬ 
vidually by typing -a after the -i flag. 

You can restart the computer from the command line 
if necessary using the shutdown command. For 
example if you type sudo shutdown -r now, the 
computer will quit all open applications and reboot 
within a few seconds. If someone is using the computer 
when you do this they will not be prompted to save — 
everything will just quit. 

If you need to specify a specific time for the reboot 
you can type something like sudo shutdown -r 
2305 to make the computer shutdown at 11:05 pm or 
sudo shutdown -r +60 to make it restart in an hour. 

Dealing with crashes. Sometimes things go 
wrong with the applications and daemons that are 
running on a computer. With Mac OS X, things are a lot better 
than they’ve ever been in this regard as the OS handles badly 
behaved processes pretty well. Most of the time it will shut them 
down before they can do any damage. Sadly however you will 
still have the rare “hard crash” or runaway process - that the OS 
is unable to detect - that hogs the CPU resulting either in an 
complete crash of the gui or the gui slowing down to the point 
where the computer is no longer responsive enough to take any 
corrective action. 

Fortunately on those rare occasions there’s a fair chance that 
you can ssh into the computer from another and either find and 
stop the offending process, or in the worst case, restart the OS 
more gracefully than by pulling the power cable, punching the 
restart button, or holding in the power button until the computer 
powers off. 

If you are able to connect to the machine successfully, first 
try using the uptime command to see how much load the CPU 
is under, uptime will return the length of time since the 
computer was booted and the last minute, five minute and 
fifteen minute CPU load averages. On a computer that isn’t 
doing much, you’ll see values less than 1, for a machine under 
normal working conditions you’ll see values from 1 to 2. If you 
are seeing really big values like 10, then something is prob¬ 
ably wrong. 

The top command will list of all the running processes. To iden¬ 
tify the offending process, use the -u flag to sort the list by CPU 
usage, and in order to avoid exacerbating the problem, ramp 
down the frequency of the update of the list by using the -s 
flag. Try typing something like top -u -s5 to make the list 
update every five seconds. Odds are the offending process will be 
right at the top and using 95 percent or more of the CPU. 

If this is the case you can try killing the process using the 
kill command with the process identifier (PID) that’s listed at 
the left most of the list produced by the top command. So for 
example if your rogue process had a PID of 3276 you could 
try typing sudo kill 3276. Use the top command again to 
see if the process has stopped, and if the kill command 
didn’t work try sudo kill -9 3276. The first variation is 
more polite and simply asks the process to stop itself, the -9 


variation is a less subtle instruction to the OS to kill the 
process immediately. 

If all else fails, you can restart the machine using the shut¬ 
down command as discussed in the previous section. 

Disk related issues. One of the most common problems - 
particularly with an older computer upgraded to Mac OS X — is 
running out of disk space. Mac OS X, much more so than Mac 
OS Classic, operates poorly when available disk space becomes 
scarce, and once these problems start appearing it can be very 
difficult to remedy from the GUI. 

Once you connect to the remote host, type df -h to get a list 
of all the volumes connected to the computer. The relevant ones 
are the boot drive, which is mounted at /, and any additional 
drives or partitions mounted at /Volumes/. The list produced 
by df will show you the capacity of the drive, the amount used, 
the amount free, and the capacity as a percentage. As a general 
rule if the drive is at 90 percent or more capacity, there is too 
much data on the drive. If the drive gets above 95 percent 
capacity, odds are the user of that computer is starting to expe¬ 
rience major problems. 

To identify which folders are using up all the disk space, cd to 
the problem volume by typing something like cd / 

Once there, type sudo du -Pshx * to produce a list of the 
total sizes of all the folders at that level. This command will take 
some time to execute as it needs to dig though the entire file 
system to add up all the file sizes. Next, cd to the offending direc¬ 
tories and repeat the du command until you identify any redun¬ 
dant files. Once located, you can delete them using the rm 
command. You will probably need to use sudo rm -r <f ile 
or directory> however you should always use this command 
with a great deal of caution. 

A WOrd Of Warning. I should point out - as it has probably 
already occurred to you — that many of these commands could 
be used maliciously. Obviously you would never do this, however 
it is extremely important to take great care when using the above 
suggestions as well intentioned but misused commands can have 
dramatic and undesired results if you are not cautious. ^ 
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Intego Personal Antispam X3 

The ultimate tool to fight spam 


new 

HersbnaF 



Intego 

NetBarrier X3 

The first Internet security solution 
for Mac, including firewall, filter, 
antivandal, privacy and 
monitoring features. 





Panther and Jaguar 
Compatible 


Experts say that in 2005, 80% of e-mail sent around the world will be spam. 
To fight this scourge of the Internet, Intego introduces Personal Antispam X3: 
the first intelligent program for eliminating unwanted e-mail from your in-box. 
Works with Apple Mail or Microsoft Entourage. 


Doesn't slow down your Mac Keeps your in-box spam-free Learns from the spam you receive 




Intego 

VirusBarrier X 

The ultimate antivirus solution 
for your Macintosh. 

Eliminates all known viruses. 


Maciorid g| macformat §gg§§ 


Intego 

ContentBarrier X 

Protects your family from the 
dangers of the Internet so your 
children can surf in peace. 


I* MacUser SVM 
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Intego 

Personal Backup X3 

Provides a full range of backup, 
restoration, synchronisation, 
and cloning functions. 


««■ sa Eg 



Intego 

ChatBarrier X3 

Encrypts iChat instant 
messaging sessions with 
unbreakable encryption. 


NEW 


Single-user, multi-user, and site-license versions available. Please contact our sales office. 


See us at: 


www.intego.com 


Intego • 500 North Capital of Texas Hway, Suite 8-150 - Austin, TX 78746, USA • Tel (512) 637-0700 • sales@intego.com 


[intego 

we protect your world 


Macintosh, Mac, the Mac logo and Apple Mail are registered trademarks of Apple Computer, registered in the U.S. and other countries. © 2001 - 2004. Intego. the Intego logo, Personal Antispam, the Personal Antispam logo. NetBarrier. the NetBarrier logo. VirusBarrier, the VirusBarrier logo, ContentBarrier, the ContentBarrier logo, Personal Backup, the Personal 
Backup logo, ChatBarrier, the ChatBarrier logo, logo and we protect your world are registered trademarks of Intego, registered in the U.S. and other countries. All other brand and product names are ou may be trademarks of, and are used to identify products or services of, their respective owner. Intego is not responsible for omissions or errors in typography or 


photography. Photo Intego. 
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By 


Sean McNamara. 


It’s an ex-FireWire drive 


Helpfolder 

We answer 
our readers' 
questions 



Each month Channelworx (1300 
883 882) gives a copy of Dantz 
Retrospect Desktop (valued at 
$259) to the Australian Macworld 
reader who submits the most 
intriguing Help folder query. 

Retrospect Desktop is the #1 
home and small office backup 
software for Macintosh. Don't rely 
on manual drag-and-drop to 
protect your data — it misses 
important files, is performed 
sporadically at best, and cannot 
restore older or deleted files. 

Retrospect allows you to easily set 
up complete, scheduled backups 
of three networked Macintosh, 

Windows, or Red Hat Linux 
desktop and notebook computers. 

Client licenses are available to 
protect additional computers. The 
product CD contains both 
Retrospect 6.0 for backing up to 
Mac OS X (10.1.5 though 10.3 
“Panther”) and Retrospect 5.1 for 
backing up to Mac OS 9. 

Send your query to 
matthew.powell@niche.com.au 
for consideration for Help folder. 

Include your full mailing 
address to be eligible to win 
Retrospect Desktop. 

All queries and solutions are the 
sole property of Niche Media. 14 

■ Sean McNamara is a Sydney- 
based consultant trading as 
MacAssist. 
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Hot Unks 

www.fosh.com.au/Fosh/Products/ld/pb4/pb4.htm 

Replacement power supplies for PowerBooks and iBooks 

www.officedepot.com/ddSKU.do7level = SK&id=454102 

American supplier of power supplies 

www.alsoft.com/DiskWarrior/index.html 

DiskWarrior 

docs.info.apple.com/article.html7artnum=93208 

iChat ports 

docs.info.apple.com/article.html7artnum=58514 

Knowledgebase article on Network Address Translation 


www.channelworx.com.au 

Query of the month sponsor 

www.microsoft.com/mac 

Tip of the month sponsor 


■ I recently heard a great idea: 
archive all of the data from a 
video job up to a FireWire 
drive, a new drive for each job, 
always “online” — very neat! 

So I purchased a Metal Gear 
250GB Firewire drive and 
archived the job. Sweet. 

230GB archived just like that. 

My client wants a bit of a 
highlights video from the job, 
no problem, I plug the drive 
back in and start working from 
it, just pulling some basics, 
music, logos and a bit of video 
when my video editing 
software decides it cannot see 
the files on the drive. I open 
the drive and I can see them 
all. Run Norton’s — yep there 
are problems. Run Disk Utility 
and my system goes to the 
screen of death. Reboot. 

The drive is no longer 
recognisable. 

Gone, all of it. All 230GB, 
just like that. 

That neat idea of archiving to 
FireWire drives is great, as 
long as you use multiple 
drives. I am now scared to 
plug in any of my FireWire 
drives as this is not the first 
time it has happened with a 
FireWire drive. Is it the 
hardware or is it a Mac OS X 
issue? 

Tony Gay 
StKilda, Victoria 

What a catastrophe, Tony! If you 
still have the drive in its current 
state, I’d try DiskWarrior (see 
“Hot links”), which you should be 
able to pick up at your local Mac 
store. Although it’s not a certain 
thing, I’ve seen DiskWarrior 
recover disks the other utilities 
can’t repair (and sometimes 
can’t see). It even sometimes 


allows you to copy data from a 
drive it can’t repair. You may also 
have luck with a data recovery 
service, such as the one Xyber 
(02 9976 7976) offers. 

I have seen FireWire drives die 
like this, and not just in Mac OS 
X, but also in Mac OS 9. I’ve 
never seen an adequate 
description of where the problem 
is, so unfortunately I can’t give 
you any guidance on that. 

The fact that FireWire can go 
belly up like this brings us to the 
next issue I wanted to cover — 
archives are not backups. This 
isn’t meant as a “you should 
have known better” lecture, 

Tony, but it’s important to 
reiterate the absolute necessity 
of backing up. 

No matter what, you should 
always have at least two copies 
of data you can’t afford to lose. 
When you back up your data, 
you are creating that second 
copy. If you archive data (move 
it to another device and delete 
the original), you’re left with only 
one copy. 

So, although moving data off 
your machine seems like a good 
idea, it does leave you 
vulnerable if that one copy goes 
belly up, as you’ve found. 
Archiving is OK if you archive 
two copies, and you can further 
reduce your risk by archiving to 
two different media (for example, 
FireWire HD and DVD or tape 
drive). That spreads the risks 
that any one technology will have 
recurring problems. 
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Totally retro 



■ I just started a new job and 
have to look after the backup 
system. The company was 
running Retrospect in Mac OS 
9 but has upgraded to 
Retrospect v.5.1 for Mac OS X, 
and I’m having trouble reading 
the old backup CDs — Mac 
OS X is asking me to initialise 
the disks A). 

Also is there a way of limiting 
the backups to a particular 
size and then to start backing 
up to another file when it 
reaches that size? For example 
I’d like all the backups to fit 
onto a 4.7Gb DVD for offline 
storage, but am finding that 
some of the backups end up 
being over this size limit. 
Patrick Tam 
via internet 

The behaviour you mention, 
Patrick, is perfectly normal — 
Mac OS X is seeing that the CD 
hasn’t been finalised and that it’s 
a CD-R/CD-RW disk, so it would 
like the opportunity to initialise it, 
but we don’t want it to initialise 
or eject it, so you should just 
press Ignore. That leaves the CD 
in the drive ready for Retrospect 
to access it. 

Alternatively, leave the CD out 
until Retrospect requests it, and 
then put it in — either way, 
Retrospect will see the disk as 
needed B. 

The only way to limit the size of 
the backup is to use a backup 
set of the “File” type on a disk 
which is of the size you want to 
be limited to. You could 
repartition your hard disk so that 
you have a 4.7GB partition for 
backing up to, but let’s be a little 
more efficient than that — let’s 
make a 4.7GB disk image which 
is auto-loaded at login, to which 
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You have inserted a disk containing no 
volumes that Mac OS X can read. To continue 
with the disk inserted, click ignore. 


( Initialize... ) ( Ignore ) ( Eject 





©ee 

Storage Devices 



Available storage devices... 

See the Devices menu for utility functions. 


? Q 2-MacAssist Backup [0131 


CD-R 

Philips CD-RW, AT API-A 


c 


Eject 


( Device Status. J 

f Erase... ) 


Backup Set Creation 


j Creating a backup set... 

- These options cannot be changed later. 


f 


Backup set type: File 


HD 


( New... 

( Cancel ) 


Store data and catalog in a file on any single internal or 
external hard disk, removable disk, or network volume. 


Security: ( Secure... ) 

No password/encryption specified 


Name Backup Set A 

This is the backup set's hie name. It may be changed later. 


'0 
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< ► ' 1 & DB ■ ' 0 The Final Frontier jjPj 


MacAssist j?T : 
Q iDisk H ; 
© Network 
ill MacAssist Lj 


ffi Desktop a ; 

I sean 


Encryption 

Format: 


4.7 GB (DVD ~R/DVD-RAM) J ] 

none 

. T 

sparse disk image 



( New Folder ) 


( Can cel 


the backups are performed. 

Once the disk image is full, 
burn the backup file to a real 
DVD and start again by doing a 
Recycle Backup to the File 
backup set. To make things 
extra efficient, we’ll make it a 
sparse disk image (if using Mac 
OS X v10.3), which only takes 
up as much room on your hard 
disk as data in it, so if the 
backup file is only 100MB, that’s 
the size of the disk image (plus 
some housekeeping overhead). 
As the backup file increases in 
size, so too does the disk image 
file size. 

First, set up the disk image. In 
Mac OS X vlO.3, open Disk 
Utility (in Applications: Utilities), 
and click on the New Image icon 
in the toolbar. In the Size popup 
menu, choose “4.7 GB (DVD- 
R/DVD-RAM)”, and in the 
Format: popup, choose “sparse 
disk image”. 

Choose a location for the disk 
image, and give it a name, then 


Choose a Folder 


j fjp MacAssist 
aa IDisk 
0 Network 
H MacAssist 
0 The Final Fron. 

juaaaafla! 


Creating backup set file ‘Backup Set A" 
w Retro Temp 


m 


jggf Desktop 

m sean 

(A. Applications 
j Documents 
<9- Downloads 
MacAssist Data 
U MYOB Imports . 

f Ncw~folde7") 


Q Cancel} ^ Save 


click “Create” 

C. The disk 
image will be 
formatted and 
mounted. 

In Retrospect, 
set up your 
backup script 
as normal, but 
when setting up the Destination, 
create a new Backup Set, 
choose “File” as the backup set 
type, and give it a name, then 
click “New...” D — click on the 
mounted disk image (not the 
disk image file) in the next dialog 
to store the backup set inside 
the disk image E. Retrospect will 
now backup your files into that 
file in the disk image. 

To auto-mount the disk image, 
drag it into the Startup Items tab in 
the Accounts pane of System 
Preferences F — this will make 
sure the disk image is mounted on 
login and available for the backup. 
In earlier versions of Mac OS X, 
the disk image is created using 


»«" . 


Accounts 


: P # 

m . 

c»j a m w 

Show A H Displays Network Sharing Software Update Sound Startup Disk 






! My Account 

{ Password Picture Security 

Startup Items 1 . 


* • Sean McNamara 

4 Admin 





These items will open automatically when you I 09 in: 


; Other Accounts 

Hide 

Item 

Kind 1 



jL, Fred Btoggs 

P*" Standard 

' ; !"R" 

Transport Monitor 

Application f 



m 

e SSH Agent 

Application 



fetj Administrator 

HSI Admin 

& 

_j uControlHelper 

Unknown m 



,f 4 *. Pfizer integration 
** Standard 

; i: i O 

a 

a*FUS+ + 

iCalAlarmScheduler 

Application 

Application 




Lie 

Microsoft AU Daemon 

Application 




it ! Q 

.jAMicrosoftMouseHeiper 

Application 




gj 

*.SEC Helper 

Application 4 




|) | 0 

A Retro Temp.sparseimage 

Document R 




Drag items to specify the order in which they open. 



To hide an application when you tog in, dick its Hide checkbox. 


fnV Login Options 

Lli:: 

J 


;5Bjjj 




jt 

HI Click the lock to prevent further changes. 



the “Disk Copy” utility (which 
doesn’t do sparse disk images, 
just choose “Mac OS 
Extended” as the image type 
after typing 3€-N in Disk Copy), 
and to be auto-loaded at login, 
the disk image file needs to be 
dragged into the Login Items 
System Preferences pane in 
Mac OS X v10.2 and the Login 
Items tab in the Login System 
Preferences pane in Mac OS X 
vIO.O and vlO.1. 

Otherwise you’re stuck with 
backup up to DVDs directly from 
Retrospect, or making a File 
backup of any arbitrary size on 
HD, which is then itself backed 
up to multiple DVDs. 
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How to. 
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Plugtess 


Network vs not work 


The joy of chat 


Reader tip 



■ I unfortunately tripped over 
my iBook power cord while it 
was plugged in to both my 
iBook and the wall (stupid, I 
know). I appear to have 
snapped off the inner shaft of 
the round DC connector, 
converting my iBook into a big 
white paperweight. 

Seeing as the whole 
power supply unit will cost 
big bucks to replace and 
that only the end connector 
is damaged, I tried searching 
for just the replacement jack 
connector. I have been 
unable to find the part. 

Do you have any ideas to 
what my options are apart 
from buying a whole new 
power supply? 

Simon Meyer 
Highett, Victoria 

I spoke to the friendly people at 
Xyber here in Sydney, Simon, 
and they have also looked for 
replacement jacks for these 
power supply. Unfortunately, they 
have been unsuccessful in 
finding any. 

I’m guessing that they are 
reproducible, as Fosh is selling 
a 12-volt power adaptor for 
iBooks and PowerBooks (see 
“Plot links”), but presumably, 
the manufacturer of that power 
supply has economies of scale 
to make the fabrication of these 
plugs worthwhile in a way a 
spare parts manufacturer 
would not. 

As Xyber told me, these 
things aren’t made to be 
repairable — along with 
CD/DVD drives and many other 
consumer electronics these 
days. It looks like you’re up for 
the cost of a replacement 
power supply. 

You may be able to locate a 
cheaper third party power supply 
similar to this one available from 
America (see “Plot links”) — but 
make sure they are properly 
rated for Australia. 



■ I am a senior secondary 
Media Studies teacher and I run 
six eMacs networked to a Power 
Mac for students to make short 
video productions using iMovie 
4, Final Cut Pro 4, GarageBand, 
iTunes, etc. and, apart from the 
occasional conflict, the system 
works well considering how it 
gets hammered by up to 250 
students a year. The problem is 
the rest of the school works with 
PCs on a Novell network and 
our technicians say that Macs 
and Novell don’t mix! 

The techie wants to send 
individual student files down the 
line to be stored on the Novell 
server. Given the average 
project is 2-3GB I can’t see this 
working with six machines 
operated by impatient teenagers 
trying to access full-screen full- 
motion video files. Would it be 
wise to put in an xServe 
somewhere along the line? In 
fact is it at all possible to set up 
such a shared network given the 
huge demands of video files? 
Harry Postema 
Adelaide, SA 

One of the major problems you’ll 
face, Harry, is bandwidth, as 
you’ve rightly conjectured. You 
could put in an xServe with a 
Gigabit Ethernet network serving 
the machines — but the eMacs 
are 10/IOOBaseT only, and I 
wouldn’t want to run video 
editing over 10/IOOBaseT with 
impatient teenagers. It might end 
up being forced upon you, but 
I’d resist if I were you. 

What I would do is use the 
server currently available, or an 
xServe, to backup the data files, 
but not use them for real-time 
access. This will help prevent the 
sort of data loss suffered by Tony 
Gay (see “It’s an ex-FireWire 
drive”). If your IT department is 
mainly looking for data integrity, 
that should satisfy that 
requirement without your students 
suffering a performance hit. 



■ We recently purchased two 
iSight cameras with a view to 
using this technology to 
enhance human contact 
between staff and far away 
students in the one-to-one or 
potentially one-to-few 
fortnightly sessions where 
both ends have broadband in 
their workplace. 

The problem is that setting 
up iChat 2.1 + on Panther 
10.3.4 in Australia seems like a 
fly by your seat process. 

Within our LAN Rendezvous 
worked brilliantly. Through 
TCP/IP there is no clear 
support. Where can I get a 
rundown on setting up iChat 
with iSight across TCP/IP and 
firewalls? 

In particular, do I assume 
that the ‘login.oscar.aol.com’ 
port 5190 are pretty much set, 
so that the main issue would 
be the optional proxy set up? 
Any pointers would be great. 
We are using AIM screen 
names. 

Kurt Seemann 
Coffs Harbour, NSW 

Given the popularity of iChat 
and iChat AV, Kurt, it’s not 
surprising that Apple have a 
couple of KnowledgeBase 
articles which deal with just this 
problem. In “Hot links” you’ll 
see URLs for an article outlining 
the ports you need to open 
(and some tips on how to do it 
and background information on 
the networking issues involved) 
and another with some further 
information on Network 
Address Translation. 

It’s obviously in Apple’s 
interests to publish this 
information so that as many 
people as possible can utilise 
the iChat technology. Try the 
suggestions in these articles (or 
pass them on to your IT 
department) and I think you’ll be 
iChatting with the outside world 
in no time flat. 


Micmsoft 

Reader tip 

I bought some DVD-RWs, 
but my Superdrive- 
equipped iBook promptly 
spat them back out at me. 

I discovered that my 
SuperDrive (a “MATSHITA 
UJ-825”) is indeed a CD- 
RW/DVD-RW but Apple’s 
custom-written firmware 
cripples this functionality. 

I have found an answer 
that does not involve dodgy 
firmware upgrades. Get a 
friend with a DVD-RW on a 
PC to write something onto 
the disc. This will mount on 
your Mac just fine, and Toast 
will then erase it and from 
then on it can be used like 
any DVD-RW! 

John Doyle 
via internet 



Each 
month, 

Microsoft 
gives a free 
Notebook Optical 
Mouse valued at $70 to 
the Australian Macworld 
reader who submits the best 
tip. Sized for mobility and 
designed to be noticed, 
Microsoft Notebook Optical 
Mouse offers great comfort for 
either hand and is alwa^ 
good to go. E-mail your tip, 
together with your name, 
address and phone number, 
to matthew.powell@niche. 
com.au. All reader tips 
published become the sole 
property of Niche Media. 


I’ve checked with Apple on 
this, and been told that Toast 
ought to be able to use DVD- 
RWs in any of its SuperDrives. 
For helping those who have 
this problem and a PC-using 
friend to help them around it, 
John gets a mouse. 

For next issue, the first 
reader who sends in a solution 
to John’s problem that doesn’t 
involve asking the Dark Side 
for help will, with a bigger, yet 
to be decided, prize. 
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MONITORS Fq^ 
° * £ 5 S IQ' 4 


Made for ideas. 


LaCie professional monitors have been designed with graphic users in mind. Either specialised in video editing, pre¬ 
press or photographic jobs, the users will enjoy the great features: High native resolution, high contrast quality and 
state of the art color accuracy, 3 year warranty with a great dead pixel warranty, blue hood and dark monitors 
to absorb unwanted reflection . The LCDs monitors can also be used in Portrait or Landscape mode and feature 
wide-angle viewing . The LaCie blue eye, optional color calibrator is the perfect tool for adjusting your monitor to 
your specific requirements as well as creating profiles for all monitors in your bureau. This compact device will per¬ 
form software calibration on any LCD or CRT monitors and hardware calibration on LaCie CRT monitors. 


www.lacie.com/au • sales.au@lacie.com • teI: (02) 9669 6900 
Available from Apple resellers. 
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ReadMe. 


Reviews of the latest computer books. 



Title 


Author 


QuickTime for 
Filmmakers +CD 
Richard K 
Ferncase 

Publisher Focal Press 
ISBN 0240804961 
RRP $77.55 




fi/l 




Double quick time 

QuickTime for Filmmakers sees photographer, filmmaker 
and media professor Richard K. Ferncase uncover these powers. 
Although the focus of this book is QuickTime Pro, there is some 
discussion of the many applications which depend on QuickTime 
for their functionality. 

The first three chapters set the scene with an introduction to the 
QuickTime player and its various components, along with a brief 
history of film, which underpins the current paradigm shift from 
analogue to digital. Then it’s down to basic editing with QuickTime 
Pro, first getting used to tracks and then using masks, video effects 
and other graphics modes. In a discussion of the vital issue of 
compression, Ferncase analyses the 
strengths and weaknesses of the 
various video and audio codecs that 
ship with QuickTime Pro as well as 
looking at the more powerful capabilities 
of Discreet Cleaner. 

QuickTime Virtual Reality [QTVR] gets 
a working over through a series of tuto¬ 
rials in which the author retraces in 
detail his experiences in preparing a 
QTVR interpretation of prehistoric 
stones in the wilds of Scotland. 

Interactivity is his next topic, once again 
dealt with in tutorial format, with a step- 
by-step creation of a QTVR skinned 
movie with wired buttons, hot spots, 
and text. Then follows an examination 
of the various options for distribution 
and exhibition — CD-ROM, DVD and 
the web. The final chapter is described 
as "a brief roundup of some of the more 
useful software and shareware available 
for the QuickTime filmmaker”. 

The CD-ROM supplements the infor¬ 
mation in the book and contains examples 
of films prepared for delivery via QuickTime. This book is worth a look 
for anyone serious about digital film, from iMovie dabblers to Final 
Cut aspirationals. 

Interactive QuickTime — Authoring Wired Media 

by neuroscientist Matthew Peterson takes QuickTime up another 
notch. The approach is again essentially project-based with a focus 
on the interactive aspects of QuickTime. Most of the projects have 
been created in Live Stage Pro [LSP], a trial version of which is 
included on the CD-ROM. You are expected to have at least a basic 
knowledge of audio, video and how to manipulate media files. 
Although you don’t need a programming background, coded exam¬ 
ples are what the book’s all about. 






Hot Links 

www.apple.com/quicktime 

Go right to the source 


The book is divided into six parts comprising several short chapters 
that you can complete in one go. In many topics Peterson provides 
the historical setting and the philosophy behind the code, as well as 
looking at common pitfalls and alternative implementations. At the 
end of each chapter are a number of “explorations” for you to go 
and try on your own. 

Part one deals with the basics of interactive QuickTime, part two 
shows you how to add interactivity to existing movies while part 
three takes you into the minute details of the world of sprites. Part 
four shows you what you can do with user interfaces while part 
five does multimedia — audio, video, MIDI, text, Flash and QTVR. 

The last section examines how 
QuickTime communicates with the 
outside world. 

Not for the fainthearted or code shy, 
Interactive QuickTime takes you right 
inside the QuickTime engine room. The 
book could also serve as a general intro¬ 
duction to interactive programming and 
would find a home in school and college 
libraries as well as on the bookshelves 
of digital media companies. 


Title QuickTime Toolkit 

— Vol 1 +CD 
Author Tim Monroe 

Publisher Morgan Kaufmann 
ISBN 0120884011 

RRP $US110.00 


Title 


Interactive 
QuickTime — 
Authoring Wired 
Media +CD 

Author Matthew Peterson 
Publisher Morgan Kaufmann 
ISBN 1558607463 

RRP $US128.70 



Title QuickTime Toolkit 

— Vol 2 +CD 
Author Tim Monroe 

Publisher Morgan Kaufmann 
ISBN 012088402X 

RRP $US110.00 



QuickTime Toolkit — Volumes 

One and Two by Tim Monroe are 
for the most serious QuickTime devel¬ 
opers. Volume One — Basic Movie 
Playback and Media Types — begins 
the journey into QuickTime program¬ 
ming, and Volume 2 — Advanced 
Movie Playback and Media Types — 
takes you deeper into video effects, 
skins, Flash, and QTVR. You’ll also 
learn how to capture movies from 
sound and video inputs, how to broad¬ 
cast movies, and how to play movies 
full screen. Written especially for software developers new to the 
QuickTime application programming environment, the book never¬ 
theless assumes you’re familiar with QuickTime as a multimedia 
tool. Read these two books from end to end, so the promise goes, 
and you’ll have the skills and expertise to create professional- 
quality QuickTime applications. 

The accompanying CDs contain the source code and project files. 
Complete with numerous eminently usable examples these two 
volumes will tell you virtually everything you need to know about 
QuickTime programming, 

Keith has been a Mac addict since 1984 and still can’t fathom 
why there is anyone who isn’t. 























NEC MultiSync 


Feast your eyes on the most technically advanced series of monitors in the world. 


NEC's MultiSync FE991SB and FP2141SB incorporate the very latest in CRT advancements. NEC's patented 
circuit technologies and Aperture Grille Technology, offering you a totally flat screen, free of distortion, with 
excellent precision for users who run graphic-intensive applications, including CAD/CAM, graphic design, 
animation and web design. 

Make a smart investment with NEC... after all, image is everything. 

Cali 131 632 from anywhere in Australia 
or for more information visit: www.nec.com.au 


GKADS 7449 


















Announcing 4D 2004 

Design, Develop and Deliver 

Powerful Database Applications 


4th Dimension 

Standard Edition 




Develop powerful database and Web applications 



4D provides the efficiency of a RAD tool including a high level 
development language, a powerful RDBMS and strong Web publishing 
capabilities with unlimited interpreted Runtime included. 
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More information on 4D 2004 at www.4d.com/2004. Contact 4D Australasia on 02 9449 4400 or 
email info@4d.net.au to register your interest in the upcoming 4D 2004 road show in a city near you. 


WHEN THE 
SOLUTION 
MATTERS 









Ratings key 


AMW Labs: CRT monitors 

Fat Glass offers value for size 

I F your budget doesn’t stretch to one of the nice LCD monitors 
reviewed here last month, but you still need plenty of screen 
real estate, your only choice is one of the monster glass-tube 
screens known collectively as CRT (cathode-ray tubes). Just like a 
glass-tube television, only capable of much higher resolution, these 
screens are large and heavy and take up a lot of desk space. 

The first thing you will discover if you go shopping for one of 
these items is that the number of manufacturers has shrunk over 
the last few years as the mass-marketing of LCD screens has 
brought down prices, making it harder for CRTs to compete. Here 
at AMW Labs we managed to track down six CRT screens, only 
to discover that three of them are identical apart from the colour 
of the surround and the name badge on the front. All six screens 
tested claim to have a 20" viewable areas, but the Samsung is 
marketed as a 21" monitor, while the Mitsubishi, La Cie, NEC, IBM 
and Philips are all badged as 22" monitors. 


Outstanding 

Very good 

Good 

Flawed 

Unacceptable 

Dangerous 


Technology. The three screens from Mitsubishi, La Cie and 
NEC are all based on Mitsubishi’s Diamondtron technology, which 
in turn is based on Sony’s original aperture grille Trinitron design. 
This method of building a glass tube for colour displays uses 
parallel stripes of phosphor sensitive to each primary colour, 
rather than the traditional Invar shadow mask which consists of 
tiny holes with different colours in triangular clusters. Aperture 
grille displays claim to be sharper, brighter and higher definition, 
and these three screens were not only that, but dead flat as well, 
a quality which used to be the preserve of LCD monitors. 

The other feature you will notice with aperture grille displays is 
that they all require a thin wire running horizontally across the 
screen to connect all the vertical wires together. This wire is not 
supposed to be noticeable, and when this technology is used for 
televisions, you can’t see the wire at normal viewing distances. 
However, you sit a lot closer to your monitor, and on a light back¬ 
ground the wire is usually visible. Different screens from the same 
factory display different levels of visible wire, and you should 
check before you buy that yours is as inconspicuous as possible. 



We evaluate, 
rigourously test 
and give detailed 
assessments of 
new-release 
software and 
hardware. 





Samsung SyncMaster 1100P+ 


NEC Multisync FP2141SB 


Philips Brilliance 202P40/95 


Australian Macworld October 04 

















































Test drive. 



SyncMaster 1100P + 

Multisync FP2141SB 

Brilliance 202P40/95 

■ Type 

21" CRT display 

22" CRT display 

22" CRT display 

■ Rating 

W* 

m 

W* 

■ Pros 

Nice crisp display, easy controls 

Sharp, flat screen, USB hub, price 

Component video, price 

■ Cons 

No USB ports, not a dead-flat screen 

No component video inputs 

No USB ports 

■ Resolution 

1800 x1440 

2048 X 1536 

2048 x1536 

■ Ports 

VGA, component video 

Dual VGA, four USB 

VGA, component video 

■ RRP 

$899 

$1129 

$1399 

■ Manufacturer Samsung 

NEC 

Philips 

■ Distributor 

Samsung 02 9763 9700 

NEC Australia 131 632 

Philips Australia 1300 651 993 

■ Reviewer 

Ian Yates 



■ Hot links 

www.samsung.com.au 

www.nec.com.au 

www.philips.com.au 


Similarly, the Philips and IBM screens use a version of aperture 
grille technology to achieve the same result, with only the Samsung 
using an Invar mask. The fact that the Samsung has a curvilinear 
screen, rather than dead-flat, made it difficult to determine whether 
the different mask was indeed any less sharp or bright. Being some¬ 
what curved means that the Samsung screen picks up reflections 
from eveiy direction and this tends to soften the image slightly. 

The triplets from Mitsubishi, La Cie and NEC all include a bonus 
four-port USB hub on the side, which saves you scrabbling around 
behind your Mac if you don’t have the latest model with USB up 
front. All six monitors provide for a VGA connector between the 
monitor and the Macintosh, with only the IBM offering a DVI 
connector on the back, as well as the VGA. However, when 
connected using a standard DVI cable, no picture appeared, and 
we were forced to use the cable supplied by IBM with DVI on one 
end and VGA on the other. In other words, if your Mac has only 
DVI you’re going to need an adapter to use any of these screens. 

For those whose Macs are equipped with component video, only 
the Samsung and Philips made provision for BNC connectors on 
the rear panel. The other four provided their second input via an 
additional VGA connector. Maximum resolution was identical 
at 2048 x 1536 on the five 22" monitors and a slightly lower 
1800 x 1440 on the 21" Samsung. 

PIlig in, Switch on. Setting up the monitors to talk to your 
Mac is essentially a no-brainer. Plug them in and choose the reso¬ 
lution you need up to the maximum. Being CRTs you will find that 
you need to tweak the controls to get the image centred and filling 
the available space, but none of the monitors needed much adjust¬ 
ment to get them set up. Although they all provide extensive 
tweaking of geometry, none required it. However, since CRTs can 
change over time, you’ll probably appreciate being able to adjust 
them after they’ve been on your desk for a few months. Only the 


Up to 250GB of external storage 
Super-fast FireWire 800/400 or USB 2.0 
True plug and play for Mac or PC 

The ultimate desk accessory of 2004. 


Samsung has its controls hidden away in a pop-out drawer, with 
the rest displaying their buttons on the front panel for all to see. 

Why would you buy a large-screen CRT display these days? 
Mainly to save money. These screens all retail around the thou¬ 
sand dollar mark, while the cheapest 20" LCDs cost about double 
that amount, and top-notch LCDs can cost up to $3000. Apart 
from saving money there is another attraction; CRTs can manage 
a slightly higher resolution on the same amount of screen real 
estate. Most 20" LCD panels can only manage 1600 x 1200 reso¬ 
lution. “Only” isn’t really fair, since that is quite a lot of resolu¬ 
tion and more than adequate for most users. However, if you need 
that little bit extra, the 22" CRTs can take you to 2048 x 1536 
and still remain sharp and in focus. 

What you don’t get with any of these CRTs is the same sharp¬ 
ness on the edges compared with the centre, due to the physics 
of the CRT construction. LCDs should be as sharp on the edge as 
they are in the middle, but the cheaper ones aren’t quite as sharp 

Pick a port. The Phillips A, like the Samsung, offers component video. The 
NEC B offers a four-port USB hub (along with the LaCie and Mitsubishi). 
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ThinkVision C220P 

DiamondPro 2070SB 

electron22blue IV 

22" CRT display 

22" CRT display 

22" CRT display 

m* 

m 

m 

Very sharp and crystal clear 

USB hub built-in, best of the triplets 

USB hub built-in, included vinyl screen shade 

No USB, no component video 

No component video 

No component video, price 

2048 x1536 

2048 X1536 

2048 x1536 

Dual VGA, DVI 

Dual VGA, four USB 

Dual VGA, four USB 

$899 

$1499 

$1690 

IBM 

Mitsubishi 

La Cie 

IBM Australia 1800 289 426 

Mitsubishi Electric 1800 811 212 

LaCie 02 9669 6900 


www.ibm.com.au 

www.mitsubishi.com.au 

www.lacie.com.au 


anywhere as these large aperture grille CRT monitors. It takes two 
people to safely lift one of the glass monsters and your desk had 
better be sturdy enough for the up-to-50kg weight. You can easily 
pick up most LCD screens by yourself, and you can also easily 
move them around on your desk if required. Once one of these 
22" CRTs marks its place on your desk, not much is going to shift 
it. There’s also the issue of how deep these screens are — around 
50cm front to back, which means that on the average 70cm desk 
they will be right in your face if your desk is up against a wall. 

Of all these screens the IBM was the personal favourite here at 
AMW Labs. It required the least amount of tweaking out of the 
box, and the display appeared to be in better focus across the whole 
screen area. Next best was the Mitsubishi. Despite being identical 
in other respects to the La Cie and the NEC, the Mitsubishi was 
sharpest and needed less tweaking out of the box. However, since 
these three are all clones of each other, the results may change 
with another three units. Unfortunately, the Mitsubishi had the 


most visible horizontal wire, which was also, as you’d expect, 
visible on the La Cie and the NEC, albeit slightly less so. 

The Philips should probably get third place rather than fifth, 
since it’s competing against the triplets. The display was notice¬ 
ably softer than the other four 22" models. Trailing the pack was 
the Samsung, primarily because its screen isn’t flat and in this 
era of dead-flat LCDs, the very minor curvature of the Samsung 
display looks like a fishbowl in comparison. 

Australian Macworld’s buying advice. If you need a 

large glass monitor the best of this bunch is the IBM ThinkVision, 
and the price is an unbeatable $899. As long as you can get over the 
conundrum of sitting in front of an IBM monitor while using your 
Apple Macintosh, this unit is definitely da bomb. We can’t see why 
you’d pay the higher price for one of the other CRTs when second¬ 
hand or superseded LCDs can be had for similar prices. You want 
big, get the IBM fat glass or spend a little extra on an LCD. 





IBM ThinkVision C220P 


Mitsubishi DiamondPro 2070SB 


La Cie electron22blue IV 



www.siliconmemory.com.au 
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■ Type 

Consumer desktop computer 


■ Rating 

««* 


■ Pros 

Excellent value; impressive game and application 



performance; the high-end eMac includes the same 



SuperDrive that’s in the Power Mac G5 line 


■ Cons 

Bulky CRT monitor; no FireWire 800 port 


■ OSX 

Only 


■ RRP 

$1299 Combo; $1599 Super Drive 


■ Manufacturer Apple Computer jf 

■ Distributor 

Apple Australia 133 622 

f 

■ Reviewer 

Jonathan Seff 

1 

■ Hot links 

www.apple.com.au/emac 

i 

—* 


1.25GHz eMac 


i 



Faster low-end Mae holds its own 

T HOUGH it was once reserved for the education market, 
the all-in-one eMac has become a great choice for anyone 
who needs an inexpensive desktop Mac. Apple’s latest 
eMacs are no exception: they feature more processing power, 
faster RAM and bus speeds, greater graphics prowess, and more 
storage and connectivity options — all at lower prices and with 
fewer limitations than their predecessors. 

The eMac is available in two configurations: a $1599 model 
with an 80GB hard drive and a CD- and DVD-burning SuperDrive 
(our test system), and a $ 1299 model with a 40GB hard drive and 



CD-burning Combo drive. Each model sports a 1.25GHz G4 
processor (up from 1GHz), 512K of Level 2 cache (twice as much 
as before), and a faster system bus (up from 133MHz to 167MHz). 
Both models ship with 256MB of memory and can accept as 
much as 1GB of RAM. 

In our Speedmark tests, our test model came through with a 
26 percent jump in overall score. The 1.25GHz eMac also bested 
its 1GHz predecessor by more than 6 minutes and 30 seconds 
when compressing video, and it shaved 2 minutes (about 40 
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digital media solutions 


Here at Infinite Systems 


macromedia* 


we pride ourselves in offering you personalised software packages 
for your home, education or business needs. We are proud to introduce 
Macromedia’s Studio MX - your perfect web developing partner. Come to 
our show room for a free demonstration of the software that interests you. 


Macromedia Studio MX 2004 



STUDIOMX 



from $1599, edu $499 


provides professional functionality 
for every aspect of web 
development. This intelligent 
software offers seamless 
integration and a common user 
interface across all tools to 
streamline web development and 
application workflow, enhancing 
productivity and ease-of-use. 
Studio MX includes the latest 
and the best: Dreamweaver MX 
2004, Macromedia Flash MX 
2004, Fireworks MX 2004, and 
FreeHand MX. 
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percent) off the time it takes to encode a CD in iTunes. Even in 
our Cinema 4D XL rendering test, the new eMae was 28 percent 
faster. Thanks to the inclusion of the 32MB ATI Radeon 9200 
graphics chip with 4x AGP support, the 1.25GHz model pushed 
out nearly 70 percent more frames per second in our Unreal 
Tournament test, going from a poor 9.7 fps to a more respectable 
16.4 fps. On the new eMac, the game looked great and felt 
extremely fast. 

Each model has three USB 2.0 ports (and two USB 1.1 ports on 
the keyboard), two FireWire 400 ports, a 100-Mbps Ethernet port, 
a 56-Kbps modem, and a built-in microphone. Like the previous 
models, these eMacs are wired for AirPort Extreme but don’t 
include AirPort cards. The $1599 eMac comes with an 8x 
SuperDrive, the same drive that’s in the Power Mac G5. 


The design of the eMac, the only product in Apple’s lineup that 
still uses a CRT display, remains unchanged - a potential draw¬ 
back for fashion-conscious or space-challenged users. Both models 
feature a 17" flat CRT monitor and have a mini-VGA port for 
mirroring your desktop on an additional monitor or a TV. 

This eMac beat the now-defunct 17" G4 iMac in many of our 
tests but lost in MPEG-2 encoding by about 6 percent. The 
iMac’s 64MB of graphics RAM gave it a healthy edge in frame- 
rate tests. 

Australian Macworld’s buying advice. The 1 . 25 GHz 

eMac is an impressive computer that holds its own against the 
pricier iMac, and the lowered price makes the top-of-the-line 
eMac even more appealing. 



i ■ 

Shorter is better ■■ 

Longer is better ■■■ 

Best results in bold 

Speedmark 3.3 
overall score 

iTunes 4.5 
mp3 encode 

Unreal Tournament 
frame rate 

Compressor 
mpeg-2 encode 

eMac/1.25GHz 


3;Q1 



eMac/IGHz 



97 


iMac/1.25GHz 
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tested each system with Mac OS X 10.3.4 ar 
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■ Type 

Rack-mount server 

■ Rating 


■ Pros 

OS license included in purchase; easy administration 


and monitoring; works well in mixed environments 

■ Cons 

Hardware-based RAID not built-in, as is the case with 


similar Intel-based servers 

■ OSX 

Only 

■ RRP 

$4799 single processor; $6499 dual processor; 


$479 cluster node 

■ Manufacturer Apple Computer 

■ Distributor 

Apple Australia 133 622 

■ Reviewer 

PJ Connolly 

■ Hot links 

www.apple.com.au/xserve 


Xserve G5 

Nearly miraculous design squeezes 
tonnes of functionality into 1U space 

A LITTLE more than a year ago, I sat in San Francisco’s 
/ \ Moscone West convention hall as Steve Jobs pulled the 
.X JL wraps off the Power Mac G5 desktop, and I tried to 
figure out how Apple’s engineers would shoehorn two small 
furnaces into the Xserve’s 1U chassis. Walking out of the 
building, a colleague and I shook our heads and said that it 
couldn’t be done, that they were going to have to use a 2U box. 
Now the Xserve G5 has proved us wrong, and we couldn’t 
be happier. 


dent frontside buses running at 1GHz rapidly sling data in and 
out of the Xserve’s processors. Although a drive bay had to be 
sacrificed to make room for the cooling system’s intakes, the 
Xserve’s storage capacity is now greater than that of the G4 
models, thanks to new 250GB Serial ATA drives. The new drive 
modules aren’t interchangeable with those found in the G4 
Xserves and the first-generation Xserve RAID, but they will work 
in the new RAID box. The new Xserve can also hold 8GB of error- 
correcting memory, and it can slosh more than 6GB of data 
through RAM in one second. 

The Xserve’s remaining major flaw will soon be rectified: as 
we went to press, Apple shipped an add-on card that provides 
hardware RAID support for the Xserve family, which is available 
through the Apple Store. Although you can use Mac OS X’s Disk 
Utility to set up a software-based RAID, a hardware RAID is 
faster. More importantly, the new card makes the Xserve more 
competitive with Intel-based servers, where that feature has been 
standard - often built-in - for years. 

The icing on top. The Xserve remains the most easily 
managed server on the market. Much of that is a feature of the OS; 
nevertheless, the tight, secure integration of the Xserve manage¬ 
ment application (updated to version 10.3.4 in June), the hardware, 
and the OS makes this server very versatile. The new suite is mostly 
a series of bug fixes and interface tweaks, but, oddly enough, it 
also includes an update to QuickTime Broadcaster. 

An unlimited-client license for Mac OS X Server remains part 
of the Xserve package unless you buy the Cluster Node config¬ 
uration - which features a ten-client license, no CD drive, and 
only one drive bay. 



Dual design goals. Apple’s design team pulled off the 
impossible by throwing ten heat sensors and an intelligent fan 
subsystem into the Xserve case, and by using newly available 
90-nanometer PowerPC G5 CPUs from IBM. Apple has also 
radically changed the server’s front panel, reducing the 
number of drive bays from 
four to three. 

Compared with its predeces¬ 
sors, the Xserve G5 has a 
striking appearance; the twin 
air scoops that keep the 
two 2GHz G5 processors 
from melting down make 
sure of that. Inside, the 
polished and embossed CPU 
heat sinks are decorative 
and functional. 


X Speed. Although Apple’s Xserve technology is unquestionably 
cutting-edge - especially the dedicated high-speed frontside 
processor buses and the point-to-point system controller — some 
reports say that the server’s performance leaves much to be desired. 

Between Apple’s performance claims 
and some of our results, I don’t 
know what to believe - which is 
why I put very little stock in 
benchmarking this type of server. 
From my testing perspective, the 
Xserve feels fast enough. While 
it may not shine in every 
computing scenario, the Xserve 
is well suited to the role of either 
a general purpose server or a 
member of a computing cluster. 


Speed and RAID. 

Some other tweaks to the 
Xserve G5 compensate 
for the shortcomings of 
the earlier models; for 
example, two Gigabit 
Ethernet interfaces 
are built into the 
server, and indepen¬ 


Australian Macworld’s 
buying advice. Apple 

took a pretty good server 
and made it even better. 
Although some problems 
remain, the Xserve 
G5 kicks butt effor 
tlessly and looks good 
doing it. ^ 


Australian Macworld October 04 
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■ Type 

Mass storage device 

■ Rating 


■ Pros 

Certified for Linux, Mac, NetWare, and Windows; 


now supports 3.5TB 

■ Cons 

On-board RAID controllers still not redundant 

■ OSX 

Only 

■ RRP 

$17,999; smaller configurations available 

■ Manufacturer Apple Computer 

■ Distributor 

Apple Australia 133 622 

■ Reviewer 

PJ Connolly 

■ Hot links 

www.apple.com.au/xserve 


3.5TB (SFP) Xserve RAID 

Bigger and more compatible 

The original Xserve RAID was an impressive entry to the mass- 
storage market. The enhancements in the second go-around 
make the Xserve RAID an excellent choice. 

The most important new feature is that the capacity of the 3U 
RAID chassis is now 3.5TB, thanks to Apple’s decision to switch 
from ATA-based drives to larger-capacity Serial ATA drives. There 
are some subtler changes in the new hardware, as well as a few 


in the updated RAID Admin management utility. 

Although the Xserve RAID’s twin Fibre Channel 
controllers still aren’t redundant —- each controller 
serves half of the drive bays — Apple’s decision 
to switch the controller module’s interface from 
an HSSDC2 (High-Speed Serial Data Connector 
2) receptacle to an SFP (Small Form-factor 
Pluggable) jack should simplify the setup 




© 


process. The downside is incompatible, but visually similar, 
cables for the two Xserve RAID models. 

The Java-based RAID Admin utility is still not going to provide 
anyone’s idea of instant response, but the version I did most of 
my testing with (1.3) does seem to be somewhat peppier than the 
version that shipped with the original Xserve RAID. Version 1.3.1 
includes a number of bug fixes and became available as testing 
wrapped up; all I had time to do was install it and verify that it 
didn’t break my test bed. 

The Xserve RAID is now a true multi-platform player; in addi¬ 
tion to Mac OS X, it’s certified for Microsoft Windows Server, 
Novell NetWare, and Red Hat Linux. On top of that, leading 
storage hardware and software vendors including Brocade, 
Emulex, and Veritas have certified the Xserve RAID with their 
products. So customers can now use the Xserve RAID in their 
storage area networks — thus spending less money than they 
would for similarly configured hardware from HP and IBM. 
Australian Macworld’s buying advice. The Xserve RAID is nearly 
perfect; for its price, there’s no better RAID available. When Apple 
releases its upcoming Xsan software, it’s going to be tough to 
find a better all-around package for building SANs (storage area 
networks) on a budget. 

::: : miiiiiiiiiii * iiiiimiiiiii •::: 



Audio. 

Visual. 

Digital. 

Easy. 


Vistra Australia proudly introduces two network-ready media players that turn home entertainment into an art form. 

The Roku HD1000 high-definition digital media player brings your high-defTV to life with digital photos, classic art 
and LiveArt,™ your entire music library - even MPEG2 files and DVDs you've saved to your computer. Just pop in a digital 
memory card, or easily connect with your Mac or PC. 





The Roku SoundBridge Network Music Player plays your PC or Mac music files anywhere in the house. SoundBridge's 
large, bright display, sleek aluminum casing, and native iTunes® support (along with support for all major music formats) 
make it a winning part of any home AV system. 



For your nearest dealer P: 02 9212 0200 
E: info@vistra.com.au W: www.vistra.com.au 
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Roku HD1000 High-Definition Digital Media Player 



Roku SoundBridge Network Music Player 


© 2004 Roku, LLC. ROKU, SoundBridge, LiveArt, and the ROKU logo are trademarks of Roku, LLC in the United States and other countries. iTunes is a registered trademark of Apple, Inc. 
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■ Type 

CAD software 

■ Rating 

m* 

■ Pros 

Improved Trim and Split tools; fast, easy Resource 


Browser; better text interface; excellent QuickTime VR 


presentation; Viewports’ flexible views; good 


DWG translation 

■ Cons 

Lacks batch-printing capability; no URL hyperlinks 

■ OSX 

Only 

■ RRP 

$2087: extra licenses $1457.50 each 

■ Publisher 

Nemetschek 

■ Distributor 

OzCAD 02 8338 8622 

■ Reviewer 

Greg Miller 

■ Hot links 

www.ozcad.com.au 


VectorWorks 11 

A panoply of productivity 
and drafting improvements 


V r ECTORWORKS, a 2D and 3D CAD staple for architec¬ 
ture, design, and engineering pros, is proof that you don’t 
have to run Autodesk’s AutoCAD on a PC to be taken seri¬ 
ously as a designer. VectorWorks 11 sports a wealth of produc¬ 
tivity improvements and key new capabilities that align it more 
closely with AutoCAD, the industry leader. 


Productivity and drafting. 

Nemetschek, VectorWorks’ developer, 
has added a wealth of productivity and 
drafting enhancements. Users will 
appreciate the attention to detail shown 
in this upgrade, as it will make day-to- 
day drafting tasks significantly easier. 

First, the much-improved Trim and 
Split tools give you more control over 
trimming and/or splitting complex 
shapes and polylines with other 
objects, such as lines. I also like the 
Resource Browser’s new feature that 



Viewing variety. VectorWorks 11 can show multiple 
drawings in a single view. 


The best new presentation addition to VectorWorks, however, 
is QuickTime VR. VectorWorks 11 includes an easy-to-use, 
built-in QuickTime VR generation tool for both panoramas and 
objects. QuickTime VR panoramas allow you to view your model 
from a single point and rotate 360 degrees. QuickTime VR objects 
allow you to grab an object on the screen and spin it around to 
get multiple viewing angles. You can distribute the VR files via 
e-mail or web sites; they’re viewable with QuickTime on both 
Mac and Windows machines. Until now, only Graphisoft’s 
ArchiCAD, a high-end CAD program, had this feature. 

Viewports. VectorWorks’ most significant improvement is the 
new Viewports, a page-layout feature that lets you set up sheets 
that show multiple views of the same model or drawing. Each 
view has an independent scale, orientation, rendering, layer, and 
class visibility setting. These views are automatically updated 
when you change the master drawing. 

Viewports can also show you different layer sets of a master 
drawing on the same sheet, without requiring that you physically 
separate layers that should remain aligned. For example, you may 
have aligned a first-floor layer and a second-floor layer, but you 
want to see both floors on the same sheet next to each other. 
Viewports lets you do this without moving them out of alignment. 
Viewports can contain separate annotations that give you detailed 
or enlarged plan views on the same sheet 
from the same drawing. 

The Viewports feature is even more 
valuable because Viewports views are 
now maintained during import and 
export, using AutoCAD’s native DWG 
format. VectorWorks 11 supports 
AutoCAD 2004 formats and the sharing 
of 3D data - including 3D solids infor¬ 
mation. These enhancements let 
VectorWorks designers integrate seam¬ 
lessly into project teams that use 
different CAD programs in Windows. 


allows you to apply symbols to a drawing quickly with a 
simple drag and drop. An improved text interface lets you 
change the font, point size, style, alignment, and spacing of 
any text block right in the Object Info palette, instead of 
requiring multiple selections from the Text menu, as previous 
versions did. 

Presentation, rendering, and 3D. VectorWorks 11 

features valuable additions that give you more 3D presentation 
options. For example, a new Artistic Rendering mode allows you 
to apply artistic effects to your 3-D renderings, giving them a 
warmer, hand-drawn feeling similar to effects produced with 
Adobe Photoshop plug-ins. 

VectorWorks 11 also comes with hundreds of new textures, 
including wood, stone, metals, fabrics, and an extensive collec¬ 
tion of linoleum floor and wall coverings. You can simply drag 
and drop textures onto your 3D models and then position, resize, 
and rotate them in real time without having to search for a 
specific dialog box. 

Australian Macworld October 04 


Wish list. While you can easily create a PDF file of any 
VectorWorks drawing, I’d like to see a more integrated approach 
to PDF that allowed you to batch-print multiple sheets and/or 
Viewports. This ability already exists in AutoCAD on the 
Windows platform. 

I would also like to see VectorWorks integrate URL hyperlinks 
into drawings for both objects and text blocks. That would let 
users link to project web sites, or specific web-based product 
information, from within a drawing. It would also allow a 
VectorWorks drawing to serve as the central interface of a presen¬ 
tation, or of a working session containing multiple media formats 
such as images, virtual-reality views, and QuickTime movies. 

Australian Macworld’s buying advice, if you’re 

thinking about buying a CAD program, VectorWorks 11 should 
be at the top of your list. If you already own an older version of 
VectorWorks, the improved DWG translation and the new 
Viewports make the upgrade a wise choice. The other enhance¬ 
ments just add to VectorWorks’ considerable value. ^ 
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■ Type 

Asset-management software 

■ Rating 

m 

■ Pros 

Rich data about images; permits fine-tuned searches; 
custom views of image collections; allows easy 
distribution of image catalogues via CD 

■ Cons 

NetPublish’s limited web distribution support; 

NetPublish requires extra licenses for production use; 

Smart Gallery creation is cumbersome 

■ OSX 

Only 

■ RRP 

$329; upgrades and site licenses available 

■ Publisher 

Extensis 

■ Distributor 

PICA 03 9388 9588 

■ Reviewer 

Galen Gruman 

■ Hot links 

www.extensis.com 


automatic - just click on the gallery name, and Portfolio updates 
the search to show the latest matches. 

Advanced archiving. Portfolio 7 features a host of signifi¬ 
cant enhancements that support professional-level archival tech¬ 
niques. Watch folders, for example, are places where you can 
automatically catalogue new assets by syncing folders on your 
hard drive or networks with Portfolio catalogues. The program 
can now convert images to TIFF or JPEG format and support 
additional types of digital-image information tags such as IPTC 
and XMP. The program also can now generate contact sheets and 
log who last modified an image. All of these improvements work 
well and are straightforward and convenient to use. 


Portfolio 7 

New version brings ease and flexibility 

W r HETHER you’re a photographer, 
an illustrator, or another type of 
creative pro, managing a multitude 
of images, comps, and other client files can 
be a real challenge. For years, Extensis’s 
Portfolio has offered a powerful, flexible tool 
for this task. And the latest release, version 7, 
includes several welcome improvements. 

One of the handiest additions is the 
ability to create CDs containing image 
catalogues - either of thumbnails or of the 
images at their actual sizes — directly from 
the program. Portfolio gathers the neces¬ 
sary files, including the catalogue and viewers, and burns them 
to a CD in one step. You can include Portfolio browsers for both 
OS X and Windows - a nice touch. 

Smart searching. Extensis has enhanced Portfolio’s search 
capabilities with a feature called Smart Galleries. A Smart Gallery 
combines a search and a custom view, letting you display images 
that meet specific criteria (such as being for a particular client, 
updated in the past day, and derived from a digital camera) in 
the visual arrangement of your choice. My only quibble is that it 
takes too many steps to create a Smart Gallery: you must first 
save your search criteria, then create a gallery, and then control- 
click on the gallery to set it up as a Smart Gallery (see the screen- 
shot “Intelligent searching”). Once set, Smart Galleries are 


On the net. Perhaps Portfolio’s most promising - but also 
disappointing - new feature is NetPublish, a utility that lets you 
display galleries on the web for easy client review. The software 
includes several well-designed templates and an easy-to-use 
wizard to help you create your pages. You 
can also set NetPublish to work as an 
intranet. NetPublish is designed as a 
dynamic site utility that updates automat¬ 
ically as you add content to a catalogue. 

Unfortunately, the feature is optimal 
only if you host your own web site using 
either Apache 1.3 on OS X or Internet 
Information Services on Windows. Even 
worse, NetPublish doesn’t currently support 
users who have their sites hosted by third- 
party providers, usually on Unix systems. 
There is a workaround, but it poses a secu¬ 
rity risk. (The good news is that Portfolio does let you export 
static HTML pages for posting to any web server.) 

Further, NetPublish in Portfolio 7 allows only one user (actually, 
one IP address) to connect each hour, so even if you do meet the 
hosting requirements, you can’t use NetPublish in a production 
environment unless you buy additional connection licenses. 

Australian Macworld’s buying advice. Portfolio 7 is a 

powerful cataloguing and inventory tool, and a great way to 
organise your digital assets. It makes particular sense for small 
and midsize organisations that use a dedicated Mac for asset 
management. I prefer it to Canto’s less flexible Cumulus 6 
Personal Edition. If your organisation is large, consider Canto’s 
selection of enterprise image-management tools instead. ^ 
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Intelligent searching. Portfolio’s Smart Galleries 
feature uses your saved, customised search 
criteria to help you find groups of images. 
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■ Type 

Database application 

■ Rating 

w« 

■ Pros 

Powerful tools for managing files, windows, and 


relationships; practically unlimited file size; better 


control over user-access privileges; easy to share 


databases on the web 

■ Cons 

Relationships Graph can get confusing; can’t trigger 


script when user exits field 

■ OSX 

Only 

■ RRP 

$499; $249 Upgrade from v6 

■ Publisher 

FileMaker Inc 

■ Distributor 

FileMaker 1800 028 316 

■ Reviewer 

William Porter 

■ Hot links 

www.filemaker.com 


FileMaker Pro 7 

Includes revolutionary changes but 
retains ease of use 

"X TTERSION 7 of FileMaker’s popular flagship product, 
% / FileMaker Pro, has something for everyone, including end 
w users who have never defined a field or tweaked a layout, 
managers who make purchasing decisions, and IT types who 
support networks and care about security and reliability. But 
developers - whether they’re in-house, independent, or do-it- 
yourself - will be most excited about this release. 

Fewer worries for IT professionals. For it pros, 

FileMaker Pro 7 offers major improvements in security and multi¬ 
user access. Network administrators will find that configuring 
access privileges and dealing with passwords is both easier and 
more flexible than it used to be. For example, it’s now possible to 
give a single account both edit-only access to existing layouts 
and create-and-edit privileges with respect to new layouts, so a 
user can define custom reports. 

Discussion of FileMaker Server 7 (for LAN sharing to more 
than five users) and a new product, FileMaker 
Server 7 Advanced (for LAN and 
web), is outside the scope of this 
review, but the specifications are 
impressive. The number of concur¬ 
rent users on a LAN has doubled to 
250. Due to major improvements in 
the Instant Web Publishing feature, 
web access to a database is remark¬ 
ably similar to LAN access in overall 
functionality. Web users see the same 
layouts, click on the same buttons, 
and (in most cases) benefit from 
scripts that work the same way. 


* 


Something for ordinary users, 

tOO. FileMaker Pro 7 also has its share 
of improvements that ordinary users 
will appreciate, even if many require 
that a developer set them up. It’s now 
possible to configure layouts so that 
changes made to a record require 


confirmation before they’re saved; if you discover you’ve edited 
the wrong record, you can click on the Cancel button and no 
harm will be done. Text-formatting functions make it easier 
than ever to do things such as flag invoices that are 60 days 
past due and show negative calculation results in red. A devel¬ 
oper can also assign auto-enter calculation formulas to data- 
field definitions, to format phone numbers and Social Security 
numbers automatically. 

In addition, many old technical limits have been obliterated. 
Container fields are no longer limited to multimedia files such as 
photos or QuickTime movies; in fact, each container field can 
now store virtually any kind of document, even other FileMaker 
Pro databases as large as 4GB. According to FileMaker, text fields 
can now hold as much as 2GB of text (up from 64K), and files 
can grow to 8 terabytes (up from 2GB). 

Liberating developers. The improvements I’ve already 
mentioned would be enough for an ordinary upgrade, but this 
isn’t an ordinary upgrade. Beneath the surface, in fact, it’s a 
whole new app. 

The biggest news in FileMaker Pro 7 is that developers are no 
longer constrained by the old one-file-equals-one-window- 
equals-one-data-table rule. In earlier versions of FileMaker Pro, 
anything more complex than a grocery list required multiple 
files - one file for each distinct class of data (accounts, invoices, 
line items, products, suppliers, and so on). In FileMaker Pro 6, 
tasks such as changing passwords and defining relationships 
involved opening file after file. Sorting lists of related records 
in portals in more than one way often required creating multiple 
copies of the same relationship. Getting data from indirectly 
related files was, well, a pain in the neck. Amazingly, it all 
worked pretty well. Looking back on it now, I have to say that 
the old way was a bit nutty. 

It’s all changed dramatically for the better with FileMaker Pro 7. 

One file, one window? Not anymore. Even in a single-file data¬ 
base, you can open multiple 
windows, showing different sets of 
records from the same table, or 
records from different tables, or 
simply using different layouts. Users 
working in simple databases just use 
the New Window command. 
Developers can open and name new 
windows procedurally, define their 
dimensions, and control their place¬ 
ment. This is a huge step forward. 

As for the one-file-one-table rule, 
it’s gone. Maximum number of tables 
in a file? According to FileMaker, it’s 
now one million, up from only one 
table per file in FileMaker Pro 6. A 
single database file can now contain 
absolutely every element of a 
complex relational database: dozens 
of tables, hundreds or thousands of 
fields, layouts, scripts, value lists, and 
all the data, to boot. 
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Define Database for “CONTACT.ASSISTANT” 


Tables Fields Relationships I 


The relationships graph provides access to data in one table from another. If a relationship is defined between two tables 
(even through another table), fields from one table can be accessed from the other. 



Tables / Relationships Align View Pages 
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( Print... ) ( Cancel ) 


Striking up relationships. Each object on the graph represents an instance of a single data table. To define a 
simple relationship, draw a line from one match field to another. 


Of course, you don’t have to put everything in one file. Instead, in 
FileMaker Pro 7, you can do whatever you think works best for 
your project: all the tables in one file, or each table in its own file 
(still possible), or data tables in one file and scripts and layouts 
in another file that might have no tables at all, or different front- 
end files for different departments in a company that all access 
the same back-end data, or any number of other permutations. 

Relationships go GUI. Rich new possibilities require a flex¬ 
ible new interface for developers. You now define relationships 
between data tables using something called the Relationships 
Graph. To create a simple relationship between two tables, draw 
a line between the match fields (see the screenshot “Striking Up 
relationships”). More-complex relationships can be defined using 
a special dialog box; for example, an account record can quickly 
be related to all invoice records whose paid-date field is empty 
and whose invoice-date field is more than 30 days in the past. 

Like many innovations, the Relationships Graph solves some prob¬ 
lems and creates others. If you need to relate tables X and Y in more 
than one way (as sometimes happens), you’ll discover that the graph 
will not tolerate circularity. To avoid this, you have to place a second 
instance of one of the tables on the graph. Even a relatively small 


number of tables whose basic rela¬ 
tionships could be represented in a 
straightforward ER (entity-relation¬ 
ship) diagram can turn into a rather 
scaiy-looking Relationships Graph in 
FileMaker Pro 7. 

Developers I’ve talked to are still 
debating the best ways to deal with 
the new relational model, but 
nobody seems to want to go back to 
the old one. Managing more than 
two or three tables takes careful 
planning, but that’s not a drawback. 
Careful planning has always been 
the key to good database design. And 
the tools in version 7 are an order of 
magnitude more powerful than those 
available in earlier versions. 

What’s not to like? FileMaker 
Pro still can’t trigger a script auto¬ 
matically when the user exits a field, 
and I wish I had more control over 
the program’s menus. However, it should be noted that both of these 
limitations can be remedied by third-party plug-ins. 

Converting the old. To use your old databases with 
FileMaker Pro 7, you’ll need to convert the old files to the new 
.fp7 file format. You should be able to convert simple databases 
without a hitch, but converting even moderately complex data¬ 
bases may be somewhat tricky. The good news is that plenty of 
first-rate technical help is available for free on FileMaker’s web 
site. Study up before you try to convert. It’s possible (and legal) 
to run FileMaker Pro 6 and 7 on the same machine at the same 
time, so you can jump into FileMaker Pro 7 and bring your old 
files along when you’re ready. 

Australian Macworld’s buying advice, if you re happy 

with the old FileMaker database you’re running now, upgrading 
to FileMaker Pro 7 may involve some trouble and expense. Even 
if you’re already using OS X, converting old databases will take 
some planning. Nonetheless, version 7 offers compelling advan¬ 
tages. It’s the most secure, most reliable, most powerful, and most 
flexible FileMaker Pro ever, and it’s still every bit as user-friendly 
as its predecessors. ^ 
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Test drive. 
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s mote on highway 1 
| after SLO 


They drove all day . stopping only to go to the bathroom, fill up on gas, and stock up on sugary 
snacks. The country changed before them, from rolling hills and woodlands to scrubby bushes and 
flat plains. Everything seemed to be rusted. Every sign. Every billboard. Even the cars. 


“I thought we'd be able to see the federal building,” they had just passed through Oklahoma City, 


■ Type Outlining software 

■ Rating _ 

■ Pros Excellent organisational features; highly customisable 

settings; great combination of document-specific and 
project-wide tasks; easy to switch between various 
documents and versions 

■ Cons Few text formatting options; no import or export with 

Microsoft Word 

■ OS X Only 

■ RRP $US30 

■ Publisher Bartas Technologies 

■ Distributor Available online 

■ Reviewer Mathew Honan 

■ Hot links www.bartastechnologies.colm 


CopyWrite 2.1 

A simple system for 

organising and editing manuscripts 

W r RUING a novel is hard enough without having to keep 
track of all the chapters, versions, outlines, and notes 
floating around in your Documents folder. CopyWrite 
2.1.1, from Bartas Technologies, makes the creative process a little 
less messy and a lot more productive. 

CopyWrite is neither a word processor nor a desktop publishing 
program. If you handle a lot of text, it’s an excellent alternative 
to memory-intensive, feature-laden applications such as 
Microsoft Word - especially when you’re handling multiple docu¬ 
ments. For example, a 9000-word manuscript in CopyWrite uses 
considerably less memory than a 900-word document in Word. 

CopyWrite has more in common with other novel-writing 
programs, such as Stone Table Software’s Z-Write and The Blue 
Technologies Group’s Ulysses: it lets you organise text in just 
about any way you want. You aren’t locked into a preset struc¬ 
ture, which typically works poorly for creative writers. 

Easy tO US6. CopyWrite’s interface is straightforward, and 
getting started is easy. 

I used CopyWrite for two very different projects. In the first, it 
functioned as a complete writing and editing tool for a novel in 
its early stages; in the second, as a reporting and document- 
management tool for a conference I was covering. In both cases, 
it organised text exceptionally well while allowing me to focus on 
content, rather than style - unlike many word processors, in 
which sophisticated formatting features interfere with writing. 

I found CopyWrite’s default settings ideal for writing a novel. 
I started with a folder of story notes and a plot outline created 
in TextEdit, three chapters in Microsoft Word format, and 
several other Word documents containing stray passages and 
character-development notes. CopyWrite made organising these 
disparate elements remarkably easy, and it eliminated the need 
to switch between applications. However, its import function is 
limited to previous versions of CopyWrite, ASCII text, and Rich 
Text Format files. Unfortunately, the program can’t import 
directly from a Microsoft Word or any other word-processing 
document, so I had to copy and paste from my Word documents 
into CopyWrite. 


Keeping tabs. CopyWrite’s Project Browser (top pane) keeps track of your 
chapters, character notes, and settings, collapsing out of view when you 
want to focus exclusively on your text. 

Page-formatting tools. CopyWrite does include some basic 
formatting tools. The editing screen lets you set fonts as boldface, 
underlined, italic, or hyperlinked. The program can check spelling; 
provide word, page, and character counts; and perform search-and- 
replace operations. A global replace button lets you make changes 
throughout all project documents, so if you decide, for example, 
that “Eugene” is really more of a “Trevor,” changing the character’s 
name throughout the manuscript is no problem. CopyWrite’s main 
organisational tools are its Project Browser window, which appears 
above the document, and its Notes drawer, which shows up to the 
right of the document. Both can be collapsed and hidden. The Notes 
drawer now has a special field for including external links. 

Organising tools. The Notes drawer is helpful because it lets 
you take both project-wide and document-specific notes. Want to 
write a note that applies to only one chapter? Just associate it with 
that document. Need to leave a note up for the entire book? File it 
under Project, and it will appear in any document you work on. 

The Project Browser is both a document organiser and a 
browser. In default mode, it lets you categorise documents as 
chapters, characters, places, elements, ideas, or premises, or leave 
them unfiled. Further, you can categorise each document 
according to its status in the editing process, from a new docu¬ 
ment through various drafts. The Browser makes it easy to 
quickly switch back and forth between documents or categories. 

A handy built-in search field, similar to the one in Apple’s Mail 
program, lets you instantly find all references to particular terms. 
Users aren’t locked into the default settings. Adding, removing, and 
renaming both category and status settings is a snap. This feature is 
particularly useful if you use CopyWrite for tasks other than creative 
writing, as I did when covering a conference in Silicon Valley. 

In the Browser’s Settings view, I replaced the defaults with two 
new categories: one for working notes, and another for final 
documents. This made it extremely easy to turn rough notes into 
polished stories. Each document — no matter how you file it — 
can also have multiple versions. This was particularly useful when 
I was editing stories to fit a word count, and it let me recover 
deleted passages from prior versions easily. 

Australian Macworld’s buying advice. CopyWrite 2 . 1.1 

is a top-notch text editor and organiser, and it’s reasonably 
priced. I recommend it for use with multiple related documents 
where content is more important than presentation. ^ 
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■ Type iPod accessory 

■ Rating _W_ 

■ Pros Expands the iPod’s functionaiity; lets you store 

photos easily 

■ Cons Limited camera support; not officially compatible 

with the iPod mini 


■ RRP $190 


■ Manufacturer Belkin 


■ Distributor 


■ Reviewer Jackie Dove 


■ Hot links www.belkin.com/ipod/cameralink 


Digital Camera 
Link for iPod 

Transfers your photos on the go 


Belkin Australia/New Zealand 1800 666 040 



I F you’ve ever been on a photo shoot and despaired at the 
prospect of keeping multiple CompactFlash cards in order, 
conserving space on a card, or lugging your laptop around 
for storing images, Belkin’s Digital Camera Link for iPod has your 
name on it. The Digital Camera Link is a specialised device that 
does one thing: it transfers photos from a digital camera to an 
iPod for storage until you can transfer them to your Mac. 

The Digital Camera Link, powered by two AA batteries, is 
compact, lightweight, and easy to operate. Just connect your 
camera to the unit’s USB port, connect the unit to your iPod, press 
a button on the unit, and then see the progression of your image 
transfer on its LED readout. In my tests, a roll of 88 images, 
totalling 101MB, transferred in 2 minutes and 46 seconds - more 
than twice as fast as with its predecessor, Belkin’s Media Reader 
for iPod, which took 5 minutes and 19 seconds to transfer images 
from the same CompactFlash card. You can find the image roll 
number in your iPod’s Extras: Photo Import menu. 

Unfortunately, the Digital Camera Link’s hardware requirements 
are bound to leave out a lot of potential users. To use it, you need 
both a camera that’s compatible with it and an iPod with a dock 
connector. Belkin doesn’t support using the Digital Camera Link 


with the iPod mini (though there have been reports of successful 
usage) or with any older-generation iPod. It’s compatible with 
only certain camera models in the Canon, Sony, Olympus, 
Hewlett-Packard, and Nikon lines. On its web site, Belkin help¬ 
fully lists all the cameras the Digital Camera Link works with (see 
“Hot links”), but just as many cameras have not been tested and 
are not guaranteed to work with the device. I tried the Digital 
Camera Link on my Canon PowerShot G2, but it struck out. It 
did work, however, with an Olympus C4000 Zoom and a Nikon 
Coolpix 4300. 

The Digital Camera Link works with mass-storage DCF- and 
PTP-compatible cameras. Mass-storage DCF and PTP are 
methods by which image information is stored on and retrieved 
from a camera. 

Australian Macworld’s buying advice. The Digital 

Camera Link for iPod is handy for clearing out your camera’s 
CompactFlash cards and tucking your images safely into your 
iPod until you can get them into your Mac. If you have an 
iPod with a dock connector and a compatible camera, then 
shoot away. ^ 
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arware 

)ortSuit Convertable 4G 
various colours to suit 
:est iPod and iPod Mini 



Nyko AirFlo 

Mac, PC, Xbox and PS2 
air-cooled game controllers 

^^^^^/larware 

SportSuit sleeves in 
various colours to suit the 
latest iPod and iPod Mini 



Great Range of 
FireWire& USB 
Drive cases 



Monster Cable 

iCase travel pack 
with charger and splitter 



Speck Products 

iPod & iPod Mini Sleeves 



■ 

'□BP* Krusell 

Leather cases for iPod 
and iPod Mini 


Speck Products 

iSport Case 


CoNeXuS 


www.conexus.com.au 
T: 02 9975 2799 F: 029975 2966 
E: sales@conexus.com.au 
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Test drive. 


■ Type 

Digital music player 

■ Rating 


■ Pros 

Clickable scroll wheel; long battery life; improved 


audiobook support. 

■ Cons 

On-The-Go playlists aren’t saved in manual mode. 

■ OSX 

Only 

■ RRP 

$499 20GB; $649 40GB 

■ Manufacturer Apple Computer 

■ Distributor 

Apple Australia 133 622 

■ Reviewer 

Jason Snell 

■ Hot links 

www.apple.com.au/ipod 


will find that using the Click Wheel is almost identical to using 
the ring of buttons around the scroll wheel on early iPod models. 

If you’ve been frustrated by the battery life of previous iPods, 
you’ll be pleased by the longer battery life introduced in this iter¬ 
ation. Apple claims that these iPods will stay charged for 12 
hours, versus 8 hours for the previous generation, thanks in part 
to better power-saving features. We fully charged the new iPod 
and played it back on a continuous-play shuffle of several-thou¬ 
sand rock songs; in our first test, we managed to eke out about 
11 hours of battery life, and we hit the 12-hour mark in our 


Fourth-generation iPods 

Adopts click wheel, extends battery life 


"T A T" ITH controls borrowed from the iPod mini, a simplified 
l/\/ interface, and a reduced price, the latest generation of 
V V iPods is the appropriate next step in Apple’s stunningly 
popular line of digital-audio players. 


On the OUtSide. As always, the iPod is a white-fronted, stain¬ 
less steel-backed device that’s roughly the size of a deck of cards. 
The new, iPod mini-like grey Click Wheel, in place of the previous 
version’s touch-sensitive buttons, is the biggest change in the 
new iPods. The row of buttons located above the wheel on the 
previous model seemed like a good idea, but hitting them acci¬ 
dentally was too easy. To skip, play, and pause songs, and to 
navigate the new iPod’s menus, you now physically depress the 
edge of the iPod’s wheel at one of the four compass points; each 
is labelled with its function. 


second test. 

Interface changes. A new iPod brings a new version of the 
iPod software, and version 3.0 offers several changes. Most 
noticeable is the rearrangement of the iPod’s menus: Browse has 
become Music; a new Shuffle Songs command has appeared; and 
Playlists has been turned off by default. The Shuffle Songs 
command will please compulsive shufflers, but renaming Browse 
as Music doesn’t seem to make much sense, especially since 
there’s now an Audiobooks entry in the Music menu. 

Despite the misnamed Music menu, fans of spoken-word audio 
content will find a lot to like about these new iPods. The Music: 
Audiobooks command provides you with a list of all your audio¬ 
books, saving you two menu clicks. Under Settings: Audiobooks, 
you can choose to shift the speed at which a book is played, 
without shifting its pitch. The effect is seamless, and if you’ve 
ever been stuck with a particularly slow or fast audiobook reader, 
you’ll know what a godsend it is. 

The previous generation of iPods introduced the ability for iPod 
users to make On-The-Go playlists while they were out and about 


This iPod’s Click Wheel interface works just as well as the iPod 
mini’s. iPod users who skipped over the button-equipped models 


with their iPods. The new iPods improve on that feature, by 
letting you save and create many playlists. Unfortunately, if 


Top view. The top of 

the iPod remains 
unchanged, with a 
remote-control port, a 
headphone jack, and a 
hold switch. 


Shuffle songs. Now 

appearing on the main 
menu, the Shuffle Songs 
command automatically 
shuffles all your music 
(except for audiobooks) 
and starts playing songs 
the instant you select it. 


f— — — 

iPod 


Music 

>o 

Entras 

> 

Settings 

> 

Shuffle Songs 

Backlight 





Buttons. Menu, 
Next/Forward, 
Play/Pause, and 
Previous/Back controls 
are now directly on the 
Click Wheel itself. Push 
down on the edges of 
the wheel, and you’ll feel 
it depress slightly; the 
corners of the iPod’s 
wheel function as 
physical buttons. 


Battery. Fully 
charged, the fourth- 
generation iPod 
J should provide close 
to 12 hours of 
continuous battery life. 

Music menu. A Music 
heading replaces the 
ambiguous Browse menu. 


Click wheel. Adopted 
from the iPod mini, this 
touch-sensitive wheel 
lets you navigate playlists 
and menus. 


Centre button. 

Unlike the previous iPod’s 
scroll wheel, this button 
isn’t touch-sensitive; you 
need to press it to select 
songs, playlists, 
and settings. 


you’re using the iPod’s manual mode 
rather than syncing your iPod automati¬ 
cally with your Mac, these playlists are 
wiped out when you plug the iPod back 
into your Mac. 

It’s also unfortunate that the iPod still 
doesn’t support iTunes’ method of 
filtering out artists who appear only 
in compilations from the artist list. 
If you have a lot of compilations on your 
iPod, those artists can really bog 
down browsing. 

Australian Macworld’s buying 

adviCO. What you demand from your 
music player will determine whether this 
iPod update will satisfy you. If your 
digital music collection remains relatively 
small, you’re probably better off with an 
iPod mini. If it takes 30 days to play your 
music collection from end to end, if you’d 
like to use the iPod’s extra space for file 
storage, if you need extra battery life, or 
if you’re a big fan of audiobooks, you’ll 
love the new iPods. ^ 
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■ Rating 

m 

■ Pros 

Shortcut to your favourite film looks; good set of film 


damage effects; works within Final Cut Pro 

■ Cons 

Slow rendering; sluggish performance 

■ OSX 

Only 

■ RRP 

$US299 

■ Publisher 

Red Giant Software 

■ Distributor 

Available online 

■ Reviewer 

Robert Ellis 

■ Hot links 

www.redgiantsoftware.com 


Magic Bullet Editors 1.0 

Magical film effects 

I F you want to impart a film-like quality to your digital video, 
Red Giant Software’s Magic Bullet Editors, a special-effects 
plug-in for Final Cut Pro, may help you realise your vision. 
Magic Bullet Editors includes Look Suite, the colour-correction 
controls of its After Effects sibling, Magic Bullet Suite, and it includes 
Misfire, a new tool for creating realistic film-damage effects. These 
effects are impressive, but rendering times are painfully slow. 

Look Suite offers controls that let you create film “looks” like 
those seen in popular movies. Drop a preset on your clip, and 
instantly you’ve got anything from the soft, colourful look of 
Amelie to the bleached, contrasty look of Saving Private Ryan. 
There are 50 preset looks, including basic effects (such as Warm 
and Cool) and presets that emulate the look of your favourite 
film. Look Suite lets you tweak the look of your footage endlessly. 
Twenty-five controls let you prep your video, emulate lens filters 
and various film stocks, and balance the final image. All controls 
are keyframable, so you can vary the effects over time. You can 
select and deselect individual sections to isolate the effects. 

Misfire helps you rough up your video to create an aged look. 
There are 13 Misfire filters, including Dust, Grain, Scratches 
(basic, micro, and deep), Splotches, and Vignette. Misfire can also 
simulate projection artifacts such as flicker and gate weave, the 
distinctive side-to-side shakiness of ancient flicks. 
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Looks sweet. The right half of this video has been treated with the Warm & 
Fuzzy effect, one of 50 presets included with Look Suite. 

While you can approximate some of these effects with Final Cut 
Pro’s built-in filters, Magic Bullet Editors offers finer control and 
richer, more professional-looking results. You’ll need a fast Mac 
though. On my dual-800MHz G4 with 1.25GB of RAM, rendering 
a 30-second clip took more than 15 minutes. Adding Misfire 
prolonged rendering. Fortunately, unlike with Look Suite, you 
can apply Misfire as a single filter or apply each effect as an indi¬ 
vidual filter; this minimises the performance hit. Red Giant says 
that the tools are accelerated for the G5, and that performance 
and rendering times should be substantially faster on a G5 than 
on older hardware. 

Australian Macworld’s buying advice. Magic Bullet 

Editors 1.0 is the perfect tool for achieving a stylish film look or 
an authentic-looking “classic.” Just make sure your hardware is 
up for some heavy lifting. ^ 


Music to your ears... 



Monster Cable 

iSpeaker Portable 


JBL 

Creature II Speakers 
Grey or White 


3p> 

Monster Cable 

iCarPlay FM 
Transmiter/Charger 



SoundStick II 



Monster Cable 

iCable 



Mentor 5.1 

SurroundSound 

HeadPhones 



Ten Technology 

naviPod 
Remote Control 


AltecLansing 

inMotion Speakers 


CoNeXuS 


www.conexus.com.au 
T: 02 9975 2799 F: 029975 2966 
E: sales@conexus.com.au 


Ask for these quality products by name to ensure you receive the Genuine Product: Contact us for your nearest reseller 
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■ Type 

Animation software 

■ Rating 


■ Pros 

Excellent value; outstanding drawing, painting, 
animation, and multi-plane camera tools; easy cycle 
creation; audio scrubbing; drawing tools available in 
Sceneplanning mode 

■ Cons 

No type tool; no vectorisation preview; 
no printed full manual 

■ OSX 

Only 

■ RRP 

$680 

■ Publisher 

Toon Boom Animation 

■ Distributor 

Adimex 02 9699 1088 

■ Reviewer 

Galen Fott 

■ Hot links 

www.toonboom.com 

Toon Boom Studio 2.5 


New tools for 'toons 

T HANKS to the runaway success of 
3D computer-animated feature 
films, led by Pixar (Steve Jobs’s 
other company), traditional, hand-drawn 
animation is in a slump. Animation 
studios are tossing aside their pencils to 
jump on the 3D bandwagon, abandoning 
the art form that started it all. Toon Boom 
Studio 2.5 could be just the thing to turn 
that slump around. 

The previous version of Toon Boom was 
nothing less than a full-fledged anima¬ 



colouring tools. Just click inside a drawn shape to fill it with the 
selected colour. If your drawing style is sketchy and your shapes 
aren’t always perfectly closed, the new, adjustable Auto Gap 
setting ignores small gaps so the shape fills properly. If you’re 
careful to name your swatches correctly — name the swatch for 
the object you’re colouring (“tutu” instead of “yellow”) - it’s a 
snap to go back and make changes globally if you decide your 
hippo ballerina would be prettier in pink. 

Toon Boom’s Exposure Sheet lets you plan the timing of your 
individual art elements. Among the program’s most welcome new 
features are the Create Cycle commands, which eliminate the old 
version’s reliance on tedious cutting and pasting to create 
sequences of repeating drawings, such as walk cycles. 

Vocal Sync. The previous version of Toon Boom could analyse 
a dialogue track and generate a lip-sync chart for you to refer to as 
you animated your character’s mouth. Version 2.5 goes a step further: 
If you draw a stationary character’s mouth shapes in advance, the 
program can place those shapes according 
to a soundtrack analysis and create an 
instant lip sync. The results probably 
wouldn’t satisfy Uncle Walt, but this feature 
is great for limited TV-style animation. 

As you refine your synchronisation, the 
Sound Element Editor’s new audio scrub¬ 
bing is absolutely vital; it lets you closely 
analyse the audio so you can make your 
own adjustments. 
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Speak, Boy! Toon Boom Studio’s automatic lip-sync 
feature can get lips flapping in no time. 


tion studio. It let users draw, ink, paint, assemble a soundtrack, 
and use a multi-plane camera to frame and record their shots. 
This long-awaited new release adds several important tools and 
capabilities into the mix. With so much animation power readily 
available at such a reasonable price, independent artists have the 
means to create the next - well, ’toon boom. 

Draw 3 little closer. If you’re handy with a Wacom pen and 
tablet, the easiest way to get started with Toon Boom Studio is 
to use the program’s Drawing mode to sketch. The pressure-sensi¬ 
tive Brush tool gives you variable line widths, and there are 
simple shape-drawing tools. The Polyline tool, a new element in 
the toolbox, is great for users who are comfortable with an Adobe 
Illustrator-style Bezier pen. (You can also import art directly from 
Illustrator CS.) This version’s toolbox has only one significant 
omission: a type tool for generating titles. 

All of Toon Boom’s tools draw in vectors, rather than pixels, 
and you can export images to the Macromedia Flash .swf format. 
The new Smooth command reduces the number of points in 
vector lines, lowering the .swf file size. If you’d rather draw on 
paper, the Import And Vectorize command now lets you scan 
your drawings directly into the program and convert them to 
vector images on-the-fly. While this saves time and disk space, 
guessing the correct vectorisation filter settings before you scan 
can be tricky; a preview would be helpful. 

You can also scan drawings without converting them to vector 
images, but then you miss out on Toon Boom’s dynamic 


Scenic design. Toon Boom’s Scene- 
planning mode - where you gather various art elements to 
animate them on a virtual 3D stage - has been updated in 
version 2.5. Audio scrubbing is available here, too, so you can 
synchronize the broader movements of your animation to the 
soundtrack. And you can create dynamic multi-plane effects of 
depth and perspective by animating your camera, zooming past 
foreground elements, and moving in for a close-up. 

The most welcome change to the Sceneplanning mode is that 
you can draw in it. Before, this mode often revealed problems 
with your animation that could be fixed only in Drawing mode. 
In this version, you can just pick up a drawing tool and touch 
up your art at any time in the process. 

Toon Boom Studio 2.5 can export to QuickTime, in addition 
to Flash. You can easily drop your animated scene into an 
iMovie project, or you can render a movie, complete with alpha 
channel, to composite in a program such as Apple’s Final Cut 
Express. The program comes with a 100-page Getting Started 
book, but, unfortunately, the 450-page printed manual has been 
replaced with a PDF file. 

Australian Macworld’s buying advice. Toon Boom 

Studio 2.5 is a fantastic, reasonably priced program that gives 
you almost every tool you need in order to produce hand-drawn 
animated cartoons on a Mac. For previous owners, this version 
has a cavalcade of new features that make it an essential upgrade. 
For new users who can draw reasonably well and who want to 
animate, passing this program up would be downright goofy. 
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Information System 
upgrades 


Data conversion 


Onsite support and 
training 


Customised reporting 


Customised Database Solutions 


Software Specials 


rlx Adobe Crea five Suite 1.1 Mac or Win 

Premium Commercial $2,079 

2 x Adobe Creative Suite 1.1 Premium Mac/Win 

2- user Site License Save $990 $3,498 

2 x boxed products usually costs ,488 

3- user Site License $5,148 

Dual Platform Site Licenses allows you to install 

on Mac and Windows machines. Contains Photoshop 8.0, 
Illustrator 11.0, Indesign 3.0.1, GoLive 7.0.2 & Acrobat 
Professional 6.0.1. Version Cue File Manager, Design 
Guide and Training Resources. Comes with complete set 
of CD-ROMs for either Mac or Windows platform. 

1 x Adobe Creative Suite 1.1 Standard Mac or Win $1,694 

3 x Adobe Creative Suite 1.1 Standard Mac/Win 

3-user Site License Save $1,397 $4,048 

3 x boxed products usually costs $5,4^ 

5-user Site License $6,589 

10-user Site License $12,925 

Dual Platform Site Licenses allows you to install 
on Mac and Windows machines. Contains Photoshop 8.0, 
Illustrator 11.0, Indesign 3.0.1. Version Cue FileManager, 
Design Guide and Training Resources. Comes with 
complete set of CD-ROMs for either Mac or Windows 
platform. Additional CDs optional extra 
3 x Adobe Photoshop CS 8.0 Mac or Win 

3 x Single-user Boxed Products $2,970 

5 x Single-user Boxed Products $4,950 

10 x Adobe Photoshop CS 8.0 Mac/Win 

10-user Site License $8,877 

14-user Site License $12,427 

15 through to 50 users Site License POA 

These Site License allows you to install on Mac and 
Windows machines. Comes with 1 x CD-ROM. 

Education 

m- 1 x Adobe Creative Suite 1.1 Mac or Win 

Premium Single-user Boxed Product $660 
1 x Adobe Illustrator CS 11.0 Mac or Win 


Single-user Boxed Product $187 

1 x Adobe InDesign CS 3.0.1 Mac or Win 

ducation Single-user Boxed Product $264 

1 x Adobe PageMaker 7.0.1 Mac or Win 

Education Single-user Boxed Product $418 

1 x Adobe Photoshop CS 8.0 Mac or Win 

Education Single-user Boxed Product $517 


Upgrades/Crossgrades 


All Adobe products are now upgradable into cross platform, 
ie Mac into Windows and Windows into Mac 

Adobe Acrobat 6.0.1 Standard Upgrade Mac OSX $220 
Adobe Acrobat 6.0.1 Professional Upgrade Mac OSX $295 
Adobe Creative Suite 1.1 Upgrade from Photoshop 
Standard (Photoshop 8.0, Illustrator 11.0, InDesign) $1,056 
Premium (Photoshop 8.0, Illustrator 11.0, InDesign 3.0.1, 
GoLive 7.0,2 and Acrobat 6.0.1 Professional) $1,419 


Adobe GoLive CS 7.0.2 (Mac OSX only) Upgrade $330 
Adobe Illustrator CS 11.0 (Mac OSX only) Upgrade $330 
Adobe InDesign CS 3.0.1 (Mac OSX only) Upgrade $330 
Adobe PageMaker 7.0.1 (to Mac OSX 9.2.2) $209 

Adobe Photoshop 8.0 (Mac OSX only) Upgrade $330 

Canvas 9.0.2 Mac or Win. Upgrade $506 

Crossgrade from any competive Draw program $506 

Corel Draw Graphics Suite 11.0 (Mac OS X) Mac/Win $594 
Corel Knockout 2.0 (Mac OS X) Upgrade $319 

Corel Painter 8.0 (Mac OS X) Upgrade $341 

Dave 5.0.1 Upgrades Single user (Mac OSX) $187 

DiskWarrior 3.0 Upgrade $88 

FileMaker Pro 7.0 Mac/Win (Mac OSX only) 

Upgrade. From v2.0 or later (for limitea time only) $242 
Upgrade. 5-user license (+ CD-ROM and manuals) $1,232 
FileMaker Pro Server 6.0 Mac/Win (Mac OS 8.6 to Mac OSX) 
Commercial : Upgrade to 6.0 $979 

: Upgrade to 6.0 TBA 

MacOSX-lO.3.4 (Panther) Single user $229 

Macromedia Contribute 3.0 (Mac OSX/ Win) $121 

Macromedia Director MX 2004 
Commercial : Upgrade from 8.5 $695 

Upgrade 8.5 to Commercial $1,221 

Macromedia Dreamweaver MX 2004 (Mac OSX/Win) $352 
Macromedia Fireworks MX 2004 7.0.2 (Mac OSX/Win) 
Commercial : Single-user upgrade $275 

Macromedia Flash MX 2004 (Mac OSX/Win) 

Commercial : Single-user upgrade $363 

Macromedia Flash MX 2004 Professional (Mac OSX/Win) 
Commercial : Single-user upgrade $528 

Macromedia Freehand MX 11.0 
Upgrade from from 9.0 or earlier $286 

Upgrade from from 10.0 $231 

Crossgrade from Illustrator or CorelDraw $341 

Macromedia Studio MX 2004 (Mac OSX/Win) 


Contains Freehand 11.0, Dreamweaver MX 2004, Flash 
MX 2004 and Fireworks MX 2004 7.0.2 
Upgrade from Studio MX, Studio MX 1.1 or 
Studio MX Plus POA 

Macromedia Studio MX 2004 w/Flash Pro Upgrade $1,035 
Microsoft Excel 2004 (Mac OSX) Upgrade $341 

Microsoft Excel 2004 Upgrade $209 

Microsoft Office Pro 2004 (Mac OSX) Upgrade 
Upgrade also contains Virtual PC for Win XP Pro $616 
Microsoft Office 2004 Upgrade from Word, Excel, 
PowerPoint, Works, Office. $449 

Microsoft Word 2004 (Mac OSX) Upgrade $209 

For all other popular upgrades and a complete list 
of all new software, please refer to our Web Site 
or phone request for 6-page expanded Price List. 

All prices and conditions subject to change without notice. 
Shipping $11. All prices include 10% GST charges 


NEXT 
MAC 


Authorised Adobe Channel Partner 

Celebrating 20 years of service to Macintosh Users 

PO Box 70 Narwee NSW 2209 Australia 

Phones 02 9533 3663, 9534 5894 or Fax 02 9584 2042 


Cariollo Holdings Pty Ltd trading as Next for Mac. ACN 051 510. ABN 71 051 967 510 

# Web Site: nextformac.com.au # e-mail: sales@nextformac.com.au 




High-End Digital Printing (E-Print & Xeikon) 
High speed Digital Colour 6 BUI Printing 
Large Format Poster Printing 

High-End Drum Scanning 

V 

Digital Photo Printing 
/iPhoto Album Printing 
J Image Retouching 
m mounting 6 Laminating 

JBp for more information, 

W cMl us today a (12) 9922 7258 


WYSIWYG 


L6, 89 York St Sydney NSW 2000 
T: 02 9279 2888 • F: 02 9279 2188 

• headoffice@e-print.com.au • 


Grd Fir, 76 Berry St North Sydney NSW 2060 
T: 0299227288 • F: 02 9922 2788 

• eprint@bigpond.net.au • 


Grd Fir, 321 Kent St Sydney NSW 2000 
T: 0292624888 • F: 02 9262 1960 

• bureau@e-print.com.au • 


- Adobe Creative Suite 1.1 

Upgrade from Photoshop 
Premium version—Includes Photoshop, 
Illustrator, InDesign, Acrobat Professional A 
GoLive. Usually $1,507 Save $98 $1,419 
Standard version—Includes Photoshop, 
Illustrator, and InDesign 

Usually $1,111 Save $55 $1,056 


- QuarkXPress for OSX (v6.1) For limited time only 
Full version usually $3,520 Save $1,001 $2,519 

Full version Education Save $592 $497 

Upgrade from v5.xx Save $88 $660 

Upgrade from v4.xx Save $132 $1,089 


CD+DVD 


• Specialists in small and large 
quality, high quality CD & DVD 
copying 

• Australia's most competitive 
prices 

• Large range of packaging options 

• Fast and reliable turnarounds 

• In-house design service 

• Free delivery to anywhere in 
Australia (for runs of 500+) 

wwwjmplantdesign.com.au 


1300 79 78 78 


:CD DUPLICA TION :DES!GN 


SET YOUR SIGHTS ON ULTIMATE PERFORMANCE 

Gain full control of your information 
systems 

Optimise your information 
management capabilities 


A Boughey Pty Ltd 

Developers of Customised 
FileMaker Pro Solutions 


Ph 02 9790 2177 Fax 02 9790 2577 
Web www.boughey.com Email info^'boughey.com 















































On-Site Mac Service 
Melbourne Based 

We come to you, anywhere in the 
Melbourne Metro Area 

• Apple Mac Troubleshooting 

• installation & Maintenance 

• Networking & internet Sharing • Upgrades 
> Wireless Networking • independent Advice 

Phone: 1800 762 040 

email: jason@macaid.com.au 

Mac+ Aid 



virtual Circuits offers you a fast, 
friendly and highly knowledgeable 
support team that are ready to assist 
you with all your PC & Mac computing 
needs. 

No problem is too big or too small 


Phone: 02 9380 99 


. Virtual Circuits Pty Ltd 

' Cnr Crown & Foley Sts. Darlinghurst 

Fax: 02 9380 9900 www.virtualc.com.au 



FREQUENCY. 


renowned for service 
mac addicts and experts 
sales, rentals and repairs 
cool toys and powerful tools 
wireless/bluetooth specialists 


137 Bayswater Rd Rushcutters Bay (opp. Waratah St) 

02 9360 0177 

frequency.com.au 


FREQUENCES 

COMMUNICATIONS JBP 


MAC MANAGER 


On-Site Macintosh Specialist 


Service 

Repairs 

Upgrades 

Sales 

Data Recovery 
Installations 
Network Support 
integration with PC's 
( Broadband Setup 


1300 650 126 

www.macmanager.com.au 


Prompt reliable service in your home or office 
anywhere in the Sydney and outer areas. 
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macs as new 

Quality Ex Demo / Superseded Macs all 
sold with Warranty 

iMacs, Power Macs, G3’s G4’s, Power Books, 
iBooks, Displays, Laser printers 

330D Miller Street 
Cammeray NSW 2062 
Tel: (02) 99222327 
Fax: (02) 99222527 
email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 


1£5Mac^ 
Doctors 

Apple Specialists 
always On Call - 24 hours / 7 days 

Advice • Warranty • Tuition 
sales • Trade-Ins 

Mobile Service 

No Fix - No Charge 

Ph:07 3890 5809 M:0401 335 545 
Email: help@themacdoctors.com 
Brisbane«Gold Coast»Sunshine Coast'Toowoomba 


Mac Centre 

• New & Pre-Loved Macs 

• Trade-In Your System 

• Leasing Available from $i3/wkT.A.p. 

• Software & Peripherals 

• On-Site Support »5L 


02 9388 0866 

www.maccentre.com.au 


Mac Assist 

Computer Consulting 


► Network Installation 
»Onsite Support 

► Troubleshooting 

► Onsite Training 

»Purchasing Advice 


* Internet Setup 

* Phone Support 

* System Optimisation 

* DTP expertise 

* Hardware upgrades 


We'll get your Macs running effectively 
so you can get back to work. 

Phone: (02) 8920 0866 
e-mail: info@macassist.com.au 
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Memory 

iMac/iBook/FY)werBook 
256 MB(144p) $165 

512MB(144p) $225 

PowerMacYiMac/G3/G4 
256 MB(168p) $148 

512 MB(168p) $175 

G4/G5 New DDR 
256 MB(184p) $88 

512 MB(184p) $165 

SODIMM DDR 
256 MB(200p) $ 99 

512 MB(200p) $190 


Apple 




DVD Burners 

LaCie FW/IISB DVDRW $380 
Pioneer Internal DVDRW $155 
Sony Internal DVDRW $265* 
Sony External DVDRW $430* 

* Dual Layer 8.5GB 

Flash Memory 

256mb Compact Flash $90 
512mb Compact Flash $175 

Call for delicious deals on 
Monitors, SCSI Hard drives, 72 pin 
memory, CDRWs and more! 


www.performancememory.com.au 

1. 109, Alexander Street. Crows Nest 2065 
Tel: 02-9906 4533, Fax: 02-9906 1871 


4AC TRAINING 


Qualified Professionals Come To You 

® $ 59 - 

OS X • iLife • Microsoft Office 
i Movie • Mail • Safari • iPod 

MYOB • Adobe CS • 3229 
Call NOW 9428 322 

03 itaisurvival.com.au 

WVVW-dlQ^® 13 - conditions apply . 



SHORTTERM & EMERGENCY COMPUTER HIRE 



G 


Rent A Mac/PC Computer Hire Pty Ltd - T/A Rent 
A Mac/PC & Mac Market. Long Established 
Clientele - 10 Years in Business - Great Location; 
is Looking for Investors. Please Forward Your 
Interest by email to: 
orders@matmarket.eom.au 

87 Victoria Avenue, Albert Park, Victoria, 3206 

Web: www.rentamac.com.au Email: info@rentamac.com.au 

Teh (03) 9696-7772 Fax: (03) 9696-7779 

SPECIFICATIONS AND PRICING SUBJECT TO CHANGE WITHOUT NOTICE. CASH, BANK CHEQUE, MAIOR CREDIT CARDS ACCEPTED. WE SHIP AUSTRALIA WIDE. 



To advertise in 
Macworld MacMarket 
call (03) 9525 5566 









































































Firewire is FAST 

Our delivery is FASTER! 

$ Express Powermac Solutions 


acally 


Full range of upgrades 
for all Apple Mac’s. 

www.epowermac.com.au 

Ph: 07 5593 3403 



made for ideas 


MACPOWER PERIPHERALS LTD 


Take a byte from a sweeter apple. 


MM | 


In the area of Information Technology, the talented 
team at CoreMac are dedicated to serving 
professionals and home users alike. 

We invite you to taste test the following: 

• Unrivalled technical support 

• Integrated packages tailored to suit your needs 

• Authorised Apple & Sony reseller 

• Web Hosting & Web Design 

• Database development & management 

• Service & repairs 



CoreMac. 


'iojxrL XT. 
coremac.com.au 

. Authorised Solutions Reseller 
. Authorised Service Provider 

>7i3369 6066 
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Apple 




FireWire HDD 

80 GB 7200 $235 

120 GB 7200 $260 

200 GB 7200 $315 

USB/FW HDD 

40 GB 7200 rpm $225 

80 GB 7200 rpm $245 

120GB 7200 rpm $270 

Call for delicious deals on Apple 
Upgrades, Monitors, Hard drives, 72 pin 
memory and DVD-CDRWs and more! 


IDE HDD 

80 GB 7200 $140 

120 GB 7200 $165 

160 GB 7200 $195 

200 GB 7200 $ 230 

2.5" Laptop HDD 

40 GB 5400 $195 

60 GB 5400 $ 295 

80 GB 5400 $ 395 

LaCie External HDD 

40GB 2.5"Portable $333 
160GB 3.5 n Portable $315 


www.performancememory.com.au 

1, 109, Alexander Street, Crows Nest 2065 
Tel: 02-9906 4533, Fax: 02-9906 1871 


achelp 

Phone (02) 4443 7665®^ 
e-mail: dave@machelp.com.au 
www.machelp.com.au 
Contact us for sales & distribution of 


Aurora Video Systems Pipe& 

1GTsJ1~HER 

digital video capture cards and 
Fast G4 PowerMac CPU upgrades from 



<@) 


squeezebox 
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^Stfiigital 
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SV' 

wwvwwickeddigital.com.au 

Telephone: (02) 9908 2424 


Pure digital music in every room. 

Built-in display, easy set-up, fast access. 



For the best prices on iMacs, 
G4s, iBooks and many others 
call Microseconds on 

02 9281 6392 

www.microseconds.com.au 


SERVICING MACS & PC’S 

• Hardware repairs 

• Software & hardware installation 

• Onsite service & maintenance 

• Data recovery & back-up support 

• Maintenance contracts 

• Network installation & support 

• 2nd hand Macs bought & sold 

Friendly old fashioned service with a smilel 

Virtual Circuits Pty Limited 

Cnr Crown & Foley Sts. Darlinghurst 

www.virtualc.com.au f| 

Tel 02 9380 9999 Fax 02 9380 9900 Authorised Apple 



STRAcriX. 


Bar Code & Labelling Software 

Bar Code Generation Software 

MacBARCODA 3 

Label Printing Software 

MacThermal 
Label Designer 

PC Software available 

See our web page for our full range of bar coding products 


Ph: ( 02 ) 9436-0366 WWW.StratlX.COm.au Fax ( 02 ) 9436-0141 








































































luggage for the global digerati 



go 

On plane, over shoulder, through subway, under 
seat, in taxi, on bus, over-head locker: life on the 
move can be hell for laptops. STM bags are 
engineered from military-strength materials to 
make laptop life a bit easier, by including extra 
strength Duraflex buckles and clips, high density 
webbing, self repairing zippers, and heavy duty 
nylon and polyester textiles. Tough, durable, water 
resistant in everyday conditions, STM bags are 
almost indestructible. 

haul 

Ergonomic and pragmatic, the exclusive back 
system on all STM backpacks includes heavy 
padding and contoured straps to take the strain 
from your shoulders. Adjustable shoulder straps 
with heavy padding make hauling your laptop in 
a shoulder bag a more comfortable experience. 

load 

Admit that when you take a new bag home, the 
first thing you do is explore all the pockets and 
compartments. STM bags don't disappoint! All 
are loaded with padded pockets for mobile 
phone, pda, digital camera etc, and mesh pockets 
for other stuff. 


luggage for the global digerati 

standard technical merchandise 

po box 2246 rose bay north nsw 2029 australia 

phone +61 2 9699 4144 
fax +61 2 9699 4133 


Copyright / Ail text, graphics, logos, button icons, images, designs and concepts are the property of Standard Technical Merchandise Pty Ltd 
(STM), All content is the exclusive property of STM and is protected by Australian and international copyright laws and is not to be used 
without written consent of STM. 


email info@standardtm.com.au 
www.standardtm.com.au 









ServerlOl 


• web hosting • dedicated servers • domain registration • partner programs 

Level 12/301 Coronation Drive Milton • PO Box 1508, Milton BC Queensland 4064 • ph:07 3876 6101 • fx:07 3876 3101 





IMAC QUALITY SOLUTIONS 

Support Specialists 

Network Upgrades & Installation 

Disaster Recovery & Prevention • File Server, Raid & Backup Systems 
Office Equipment Relocation • Office Software Integration 
Office Internet Connectivity • Domain Name Registration & Delegation 
Web & Email Hosting • Web Site Design 
File Maker Pro & Database Design • Quality Systems Solutions 

02 9520 1937 * 

sales@mqs.com.au Solutions Reseller 


S146SJ 

secure your .com.au 
domain name now 

for only 

$79 

+ FREE domain transfers 


ServerlOl now offers 
discounted domains in 

addition to their popular 
web hosting packages! 

Call now (07)3876-6101 
or visit us online at 

www.Serverl 01 .com 


why ServerlOl? 


O/d you 


CD 


& 


ATTENTION! QuarkXPress Resellers! 


DVD 

DUPLICATION 

BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 

PRINTING & PACKAGING 
DVD AUTHORING 
ANY QUANTITY 


web hosting 


689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 

PH: (03) 9827 6588 


eCommerce 


Sick of monopolistic pricing for your QuarkXPress full product, 
upgrades, site licences and education versions? 


Now you have a CHOICE! Contact XCIusive Software 
for the FULL RANGE of Quark products. 


• ' ■ 

v . 


ServerlOl is your local web hosting 
solutions provider. We are known 

for our fast, reliable service 8t 
outstanding technical support. 

Featuring: 

• 3GB traffic 

• 70mb of space 

• 15 Mailboxes 

• frontpage 

• php/perl 

• FREE setup 

• FREE spam filtering 
8i lots more... 


We found that to be 
ServerlOl - it's 100% 

reliable and we 
always receive 
fast, friendly 
and efficient 
customer service W 


Build your online store with ServerlOl's 
integrated shopping cart solutions. It's 
easy to use & fully customizable so you 

can reflect your unique brandy 


^ As eBusiness consultants in the Internet 
and Web development industry , it is 
essential that we refer our clients to the 

best hosting service available. 


Visit: www.xclusive.com.au/resellers 
for online pricing, ordering, stock 
availability and order tracking. 


^piusive 

www.xclusive.com.au 


Featuring: 


• Payment gateway 
support 

• Fully customizable 

• User friendly store 
management 

• Secure server^ 

• FREE trial 
8i lots more 
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WHEN THE 
SOLUTION 
MATTERS* 


Tel: +61 0 2 9449 4400 
Fax: +61 0 2 9449 6900 
Web: http://www.4d.net.au 
Email: info@4d.net.au 

Page: 63 


applecentre 


Address: 7-9 Flinders Street, Darlinghurst 
NSW 2010, Australia. 

Phone: 02 9332 8600 
Fax: 02 9360 8304 
Web: academy@applecentretaylor 
square.com.au 
Page: 92 



Centennial Media is a Melbourne company 
that delivers high-quality audiovisual 
training series on CD-ROM for Mac and PC 
— Adobe, Macromedia and FileMaker etc. 
On-screen content focuses mainly on devel¬ 
oping real-world examples. These materials 
can be used for group or individual tuition. 

All prices include an unlimited site 
licence for K-12 schools, which includes all 
computers owned by the school on one 
campus, as well as personal computers 
owned by staff actually involved in 
teaching the program/s. There are also site 
licence arrangements on request for 
universities and TAFE colleges. 

Address: 48 Webb Street Narre Warren 
VIC 3805 Australia 
Phone: (03) 9705 1088 
Fax: (03) 9705 1077 
Web: http://www.cmtraining.com.au 
Email: contactus@microsoft.com 
Page: 71 


Canon 

Canon is an industry leader in professional 
and consumer imaging solutions with a 
comprehensive product line that includes: 
printers, scanners, fax machines, video 
cameras, cameras and lenses and 
networked multifunction devices. 

Address: 1 Thomas Holt Drive 

North Ryde NSW 2113 
Phone: 02 980 52000 Fax: 02 9805 2633 
Web: www.canon.com.au 
Page: 11 


CHANNELW0R 



INNOVATIVE TSCHNQiO&Y f OI S T BI B U T O B t 

Channel Worx is a leading distributor of 
security and network technologies 
throughout Australia and New Zealand. 
Channel Worx provide in-house technical 
training to reseller partners and on-going 
support for their range of "best of breed" 
technologies, end-to-end security appli¬ 
ances, and networking & wireless solutions. 

Phone: Sydney (02) 8907 4700, 

Melbourne (03) 8573 1200 
Web: www.channelworx.com.au 

Page: 23 


CoNeXliS 

Since 1991 we have been Australia's 
leading specialist distributor of “all 
things Macintosh” supporting the local 
Apple Community. 

With an innovative range of products 
from iPod to Networking you are sure to 
find what you need from CONEXUS. 

Visit us at www.conexus.com.au to see 
our range of solutions and contact us for 
the name of your nearest reseller. 
Address: 6/252 Allambie Road Frenchs 
Forest NSW 2086 
Phone: 02 9975 2799 
Fax: 02 9975 2966 
Page: 79 & 81 


David Harradine & Training 

David Harradine is a photographer, trainer 
and Adobe certified Photoshop 
expert, who provides expert training in 
Colour Management, Digital 
Photography and Photoshop. 

David regularly presents seminars 
throughout Australia and New Zealand to a 
broad range of imaging professionals. 

Please see www.whack.com.au for 
further details. 

Page: 53 


DAVID JONES 


From the mobility of 12" iBook to the 
impressive power of the G5, your complete 
Apple Solution can be found at one of 
seven conveniently located David Jones 
Apple stores. Each store is staffed by a 
highly trained Apple Solutions Consultant 
(ASC) who are geared up to share their 
vast knowledge with you. Whether you are 
switching to the Mac for the first time or 
you have 20 years experience of using 
Apple products, you should ensure that 
touching base with an ASC is your first 
priority when you enter David Jones. 

Find your Apple solution at these David 
Jones stores; 

NSW 

Market St 

65-77 Market Street 
Sydney, NSW 2000 
(02) 9266 5544 

Bondi Junction 

500 Oxford Street 
Bondi Junction, NSW 2022 
(02) 9619 1111 

Chatswood Chase 

91 Archer Street 
Chatswood, NSW 2067 
Ph:(02) 9844 4111 

VIC 


Designwyse 

Professional Computer Solutions 

Designwyse specialises in professional 
pre-press and publishing solutions 
including: Apple G5 workstation rentals, 
large format proofing, pdf workflows and 
fully integrated network installations. 
Excellent service and competitive prices. 

Address: 200 Princes Hwy Dandenong 
VIC 3175 (Melway 90A3) 
Phone: In Melbourne Call 9706 8858 
Outside Melbourne: FreeCall 1800 334 684 
Web: www.designwyse.com.au 
Page: 6 & 7 


FlexirentVi 

The best way to pay for technology 

More and more business people and 
home users Flexirent their Mac, as they 
have realised the many benefits this 
payment can provide. Flexirent is a form of 
operating lease or fixed term rental agree¬ 
ment used to expense equipment over its 
useful life. 

Renting your Mac via Flexirent allows you 
to spread the cost of using the equipment 
over your choice of terms: 24, 36 or 48 
month terms. It provides an update path so 
that you always have the latest Mac and 
office equipment that's right for you. 

Flexirent has a flexible and affordable 
finance solution for you, whether you 
require a Mac for your business, the chil¬ 
dren’s school work, surfing the internet or 
for work you bring home. 

For applications and general enquiries, 
phone: 

Phone: 1800 240 102 
Web: www.flexirent.com 

Page: 13 


THE DOCUMENT COMPANY 

FUJI XEROX 

Fuji Xerox Printers offers a comprehensive 
range, from work group and departmental 
printing solutions right down 
to personal desktop printers. In black and 
white or full colour, with an unbeatable 
range of options for stock handling, A3 or 
A4 printing, high resolution and 
unmatched connectivity. 

Phone: 1300 7XEROX 

Fax: 02 9452 7091 

Web: www.xeroxprinters.com.au 

Page: 39 




intego 


Intego provides the widest range of soft¬ 
ware to protect users and their Macs from 
the dangers of the Internet. Intego's multi¬ 
lingual software and support repeatedly 
receives awards from Mac magazines, and 
protects more than one million users in 
over 60 countries. Intego also offers 
Windows and Palm OS versions of some 
of its software. As the dangers of the 
Internet grow, Intego is hard at work, devel¬ 
oping new software to protect users and 
their Macs from the latest security and 
privacy threats. We protect your world. 
Address: 6/252 Allambie Road Frenchs 
Forest NSW 2086 

Phone: 02 9975 2799 Fax: 02 9975 2966 

Page: 59 


F imation 


The Imation Disc Stakka makes traditional 
disc management such as pouches, racks 
and shelving obsolete. Disc Stakka is an 
automated carousel that stores, protects 
and manages your discs, including data 
CDs, DVDs, music and game discs. 

Each Disc Stakka unit holds 100 discs and 
you can stack units up to five high to create a 
tower that holds up to 500 discs. Using 
OpdiTracker you can find and eject any disc 
within seconds. 

Disc Stakka means productive disc 
management because you never need to 
waste time searching for a file or disc again. 
It is the future of CD and DVD storage and 
content management. Find out more at our 
website or call today. 


Phone: 1800 225 013 

Web: www.imation.com.au/mac.htm 
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mode for ideas 

LaCie is the world’s leading producer of 
PC and Mac compatible external storage 
peripherals (Hard Drives, CD-RW, DVD-R, 
Backup Drives, RAID Solutions). Offered at 
competitive prices through resellers. 
Phone: 02 9669 6900 
Fax: 02 9669 5005 
Web: www.lacie.com/au 
Email: sales.au@lacie.com 
Page: 66 


Bourke St Mall 
310 Bourke Street 
Melbourne, VIC 3000 
Ph:(03) 9643 2222 

QLD 

Robina Town Centre 
Robina Town Centre Drive 
Robina Town Centre, QLD 4230 
Ph:(07) 5585 2999 

SA 

Adelaide Rundle Mall 
100 Rundle Mall 
Adelaide, SA 5000 
Ph:(08) 8305 3000 

WA 

Hay St Mall 
622 Hay Street 
Perth, WA 6000 
Ph:(08) 9210 4000 

Page: 2 & 3 



The Infinite Systems Group, GITC Q-1560 
is an organisation that provides sales and 
support of innovative Apple based tech¬ 
nologies, solutions, services, accredited 
training, associated software and 
networking solutions. 


Address: 123 Charlotte St 
Brisbane 4000 
Phone: 07 3210 6400 
Fax: 07 3210 6444 
Web: www.infinitesystems.com.au 
Email: info@infinitesystems.com.au 
Page: 70 


MAc market 

\LL THINGS APPLE 

RENTOiAAC s 

Rent-A-Mac/PC & Mac Market combines 
rentals, sales and service for just about 
everything the Mac user and enthusiast 
could need. We also offer a great range of 
peripherals products like printers scanners 
and software. Mac Market offers onsite 
calls. Our in-store staff have extensive 
knowledge to provide updated technical 
advice. We also specialise in services 
within music, desktop publishing and film. 

Adress: 87 Victoria Avenue 

Albert Park. Vic. 3206 
Phone: (03) 9696 7772 
Fax: (03) 9696 7779 
Email: info@rentamac.com.au 
Website: www.rentamac.com.au 
Page: 54 
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MemSol 

MemSol is a specilised distribution company 
specifically for the Apple Macintosh 
market.Core business is internal & external 
storage and dvd solutions. Storage solutions 
covering USB 2.0 - Firewire 400 - 800 and 
low to high end Raids. MemSol also supply 
Macintosh peripherals and Lifetime Warranty 
RAM. MemSol is also know for being the 
Master distributor for Griffin - Sonnet - 
Sarotech and Elgato products in Australia. 

Phone: (03) 9645 3806 
Fax: (03) 9645 3867 
Web: http//www.memsol.com.au 
Email: sales@memsol.com.au 

Page: 47 



My Mac 


My Mac Professional specialises in all Apple 
hardware & software solutions, for profes¬ 
sional industry. The professional department 
supports all levels of industry from SOHO to 
global corporate & educational institutions. 
My Mac Professional offers all aspects of 
service, from sales to onsite solutions. The 
expertise of our consultants is second to 
none, from Melbourne to San Francisco. 

Address: 172-192 Flinders Street 

Melbourne Vic 3000 Australia 
Phone: 03 9663 9444 
Fax: 03 9662 9855 
Web: www.mymacaustralia.com.au 
Email: jswifte@mymacaustralia.com.au 
Page: 16 



Apple Reseller of the Year 2002 and 2003. Talk to us 
about your home, education, office, business or 
specialised computer needs. Local call 1300 361 
119 or www.nextbyte.com.au for a location near you. 
Phone: 1300 361 119 
Web: www.nextbyte.com.au 
South Australia 
GLENUNGA 

Ph: (08) 8338 7444 Fax: (08) 8338 7488 

Adelaide CBD 

Ph: (08) 8410 8585 Fax: (08) 8410 8580 

GLENELG 

Ph: (08) 8376 4777 Fax: (08) 8376 4722 

New South Wales 
BAULKHAM HILLS 

Ph: (02) 9688 6066 Fax: (02) 9688 6088 

PYMBLE 

Ph: (02) 9144 4866 Fax: (02) 9144 5318 

Sydney CBD 

Ph: (02) 9367 8585 Fax: (02) 9367 8556 

PENRITH 

Penrith NSW 2750 

Ph: (02) 4722 8311 Fax: (02) 4722 8399 

DEE WHY 

Dee Why NSW 2099 

Ph: (02) 9971 5000 Fax: (02) 9971 5111 

BALMAIN 

Ph: (02) 9555 5200 Fax: (02) 9555 5244 

NSW SERVICE CENTRE 

Ph: (02) 9418 9011 Fax: (02) 9418 9022 

Victoria 
MELB CBD 

Ph: (03) 9329 3911 Fax: (03) 9329 5966 

RICHMOND 

Ph: (03) 9429 5002 Fax: (03) 9429 4740 

Queensland 
BRISBANE CBD 

Ph: (07) 3220 0400 Fax: (07) 3220 0433 

SURFERS PARADISE 

Ph: (07) 5504 1000 Fax: (07) 5504 1011 

Western Australia 
NEDLANDS 

Ph: (08) 9389 0400 Fax: (08) 9389 6144 

Page: 8 




NEC is the only manufacturer with the vision 
to provide a solution for virtually any display 
requirement. NEC offer a wide array of 
premium imaging products including CRT 
and LCD Monitors, Data Projectors and 
Plasma Monitors. 

This broad product range, our exclusive 
technologies, leading service and support 
combine to make NEC a market leader in 
visual display technology... 

Phone: 131 632 from anywhere in Australia 

Web: www.nec.com.au 

Email: he.marketing@nec.com.au 

Page: 65 


AUSTRALIA’S FAVOURITE 


OzEmail 


INTERNET 

OzEmail is one of Australia's largest Internet 
Service Providers. An industry leader for 
over ten years, OzEmail offers a variety of 
high speed wireless, broadband and dial up 
services, as well as web hosting, security 
software and a range of applications for 
family and business. OzEmail aims to 
provide the most innovative technologies, 
while making the online experience fast, 
easy and more secure. 

For more information about OzEmail’s 
products and services; 

Web: www.ozemail.com.au 

Page: 91 


Palaeo 

graphics 

Visit our new look online store and browse 
our impressive range of mac products. We 
offer expert advice and support and ship 
Australia wide. Try us out! 

Address: 285 Glenhuntly Rd, Elsternwick 
VIC 3185 

Phone: 1800 BUY MAC (1800 289 622) 
Fax: 03 9532 4211 
Web: www.palaeographics.com.au 
Page: 75 & 77 



Roland 

Get Serious! 


Since Roland DG’s inception in the early 
80’s, the company has gone through 
some remarkable phases of evolution. 
Starting with Analogue to Digital 
Converters, moving through musical 
synthesisers, then into our first single pen, 
over sized A4, Digital X-Y plotter. This 
became the foundation for later products 
that would go head to head with the likes 
of Hewlett Packard and Calcomp in the 
mainstream Engineering and Architectural 
CAD plotter market. 

Today Roland DG provides a range of 
services to people in need of colour work 
flow and colour management advice 
throughout New Zealand and Australia. 


Phone: 02 9975 0000 
Fax: 02 9975 0001 
Email: sales@rolanddg.com.au 
Web: www.rolanddg.com.au 
Page: 25, 27 & 29 


ilicon Memory Technologies 


Silicon Memory Technologies Pty Ltd 
specialises in the distribution of computer 
memory, from low cost PC Solutions to 
High End Servers for the PC and Mac 
Markets. Silicon Memory also specialise in 
External Storage devices including 
Firewire, USB and RAID solutions. Silicon 
Memory is well known for the ICECUBE 
and Clearlight Portable Storage devices. 

Phone: (02) 9417 7822 
Fax: (02) 9417 7844 
Web: www.siliconmemory.com.au 
Page: 51,68 & 69 



Streetwise 

Everything for your Mac 


Australian largest range of Mac and iPod 
products. Stocking Macs, printers, acces¬ 
sories, games, design software, iPod 
gear, REALbasic and more. Secure online 
shopping with delivery Australia-wide. 

Address: 777 Glenferrie Road 
Hawthorn VIC 3122 
Phone: 03 9819 2891 
Fax: 03 9819 3902 
Web: www.streetwise.com.au 
Page: 48 



Symbiotic distributes powerful and 
comprehensive point-of-sale and inven¬ 
tory management software (POSHM) 
together with a range of peripherals such 
as cash drawers, barcode scanners, 
barcode printers and receipt printers to 
manage retail business operations. 
Phone: 03 9895 2999 
Fax: 03 9898 9355 
Page: 22 


Techtools 

Techtools® provides the world's most 
advanced internet predator and virus moni¬ 
toring, diagnostic, troubleshooting and 
repair utilities for Mac OSX. These include 
products such as the multi-award winning 
product TechTool ® Pro, Internet Security 
Barrier X, to name a few. When you are 
looking for the most advanced up-to-date 
utilities think Techtools®. 

Address: 120 Johnson Street, Byron Bay 
NSW 2481 

Phone: 0500 808 708 
Fax: 0500 808 608 
Web: www.techtools.com.au 
Email: sales@techtools.com.au 

Page: 20 


m 

Total Recall Solutions 

TRS is unique because we supply many 
corporate and specialist industries, as 
well as AppleCentre customers. It costs 
no more to buy from someone who really 
understands... 

Address: 146 Arthur St, North Sydney 
NSW 2060 
Phone: 02 9955 4422 
Fax: 02 9955 4522 
Web: www.trs.com.au 
Page: 19 


TRYiBYTE 


Australia’s largest distributor of Macintosh 
games since 1989, Try & Byte also 
supplies an extensive range of third-party 
FireWire, USB, laptop, desktop, and 
security peripherals. 

Address: 4/401 Pacific Highway 
Artarmon NSW 2064 
Phone: 02 9906 5227 
Fax: 02 9906 5605 
Web: www.tryandbyte.com.au 
Email: trynbyte@alpha.net.au 
Page: 41 



vistra . 
australia 


vistra australia is a niche distributor of 
various technologies including Roku Labs 
digital media players, eSoft’s InstaGate 
security appliance solutions, Hermstedt 
Communications ISDN solutions and 
others. We focus on products and solu¬ 
tions to enhance the way you use your 
home Mac or a whole company of Macs! 

We have specialist dealers around 
Australia and New Zealand who can help 
with recommending and supplying a solu¬ 
tion that works for you. Contact us for 
your nearest dealer. 


Phone: 02-9212 0200 
Fax: 02-9212 0700 
Email: info@vistra.com.au 
Web: www.vistra.com.au 

Page: 73 



XCIusive Software distribute the largest 
range of Graphics & Publishing software 
in Australia, including: QuarkXPress, 
Adobe, Macromedia, Photoshop Plugins 
and XTensions. Dealer enquiries welcome. 

Address: PO Box 140 

Baulkham Hills NSW 1755 
Phone: 1300 137 140 
Fax: 1300 137 141 
Web: www.xclusive.com.au 
Email: sales@xclusive.com.au 
Page: 90 
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Soapbox. 


Something to chew on* 



It needs to be said. 
Again. 

I RECENTLY did something that I imagine that the people at Apple 
do quite regularly. I went to the web site of a purveyor of Wintel boxes 
(see “Hot links") and used their configurator order thingy to make 
up a computer. I clicked and clucked and after awhile I had created a 
machine that would be perfectly adequate for surfing the net, typing 
the odd ransom note, and generally puttering through those activities 
that were completely non-existent only a few short years ago. 

The machine that I made was built around a Celeron 2.4GHz 
processor and had, very roughly, the same sort of specs that a stan¬ 
dard eMac has — and by that I mean roughly equivalent perfor¬ 
mance, in a real world way. 

As far as this is last is concerned you will have to take my word for 
it. There really isn’t that much to choose between thousand-buck 
computers. The market has seen to that. G4 or Celeron, a thou 
sand-buck computer is a solid home-based performer that 
does not do games that well. This Celeron box that I 
created came in at 938 dollars, and that is of course 
about the price that you would see emblazoned 
large across any newspaper Australia-wide. Scary. 

The cheapest eMac is about 300 bucks more 
expensive than that. 

Of course, this more affordable computer box 
would only really do one thing. Specifically, it 
would whirr and occasionally beep until it got an oper¬ 
ating system stuck into it. Windows XP Home costs $171. I can just 
picture the look on my face when the sales bot sprung that one on 
me if I wasn’t expecting it. Still, $1109 is still cheaper than $1300 for 
the most affordable eMac. Well, is it? 

The day that I wrote this, Windows XP SP2 was released on the 
world with about as much fanfare as the arrival of an alien pleasure 
planet in low Earth orbit. Two Hundred and Sixty Six Megabytes of 
Redmond Goodness suddenly awaited the faithful for download! The 
blatherings! The orgy of opinion! Close examination showed (of 
course) that the long-overdue operating system patch was delivering 
functionality that looked rather like the paper that the fish and chips 
came in the Christmas before last. 

“Pop up ads blocked”. How sad is that? The last time I saw a pop 
up was probably in an internet cafe. 

“Firewall on by default”. Yay. A small fence between the lemmings 
and the sea. What a good idea. Still, it can’t hurt. 

“Web and e-mail clients warn that attachments are most probably 
viruses or malware”. Just in case the user hasn’t seen any media at 
all in the last, what, four years? 


© 
Hot Unks 


www.adelong.com.au/ 

where my prices came from 

www.commondreams.org/views03/0131-01 .htm 

How to win an election with computers 

www.railpage.org.au/xpt/ 

Pointy 


“Users regularly reminded about updates”. That should help. Most 
users (if reminded) will gladly forgo several days of porn digging to 
download hundred-meg system patches over their 56Kb modem. 
It’s just that they forget. 

“Protection against buffer overruns”. Yeah. Right. That statement 
alone has all the hallmarks of becoming a new ghost for the 
Microsoft family closet complete with clanking chains and echoing 
laugh. Who are they trying to kid? 

And last, my personal favourite: “Windows Messenger Service 
turned off by default”. If I had my way, that would be “Windows 
Messenger Service doused in consecrated gasoline and burned at 
the stake,” but there you go. The nature of the patch defines the 
nature of the operating system, as surely as the strength of the smell 
defines the location of the cat’s business. 

On the operating system front alone the eMac is a 
far, far better deal. When you add in the fact that the 
eMac comes with iMovie and a whole bunch of 
other stuff (which actually works out of the box), 
the Wintel box (surprise, surprise) looks way 
overpriced and shoddy by comparison. 

The problem, though, is that the belief that 
Apple products are expensive has reached such 
saturation levels in people’s minds that nothing is liable 
to shake it. On one hand, the media fosters the idea that a Windows 
box is the only sort of “real” computer, and on the other Apple’s adver¬ 
tising stresses quality rather than affordability. After all, it has to. 

When accused of being crap, replying that you are actually high 
quality but that you are cheap will just get you a bus ticket out of 
business. The Apple “perceived value” attitude is therefore a defen¬ 
sive state as far as the market is concerned, and one that will prob¬ 
ably have to be maintained until the Windows monopoly finally 
collapses under the weight of its own gimcrackery. 

I can remember in the lead up to an election years (and years) 
ago, seeing a pamphlet that listed the failings of the incumbent party. 
Among other things, in the years prior there had been a huge series 
of electricity blackouts. I was much too young to vote but I can 
remember thinking 'Jeez, these guys have had it”. In the last week or 
so before the election, the government unveiled the XPT. A pointy- 
looking train. Which was great. They were re-elected. 

Windows Longhorn rolls out mid-2005, I believe. ^ 

Alex Rieneck has been a technology commentator since the days 
of the bone abacus. 



Get off your Soapbox and visit the site 
that has the biggest range of Mac OSX 
Design and Publishing software in Australia... 


^plusive 

www.xclusive.com.au 

















IMATION DISC STAKKA-THE FUTURE OF CD AND DVD CONTENT MANAGEMENT 


Need a file? Disc Stakka delivers the right disc in seconds! 


The Imation Disc Stakka is an automated carousel that stores, protects and 
manages your CDs and DVDs and their content. Each carousel holds 100 discs, 
and you can stack them 5 high to create a tower that holds up to 500 discs. 
This tower links to your computer via a single USB connection, and the bundled 
OpdiTracker software lets you find and eject discs in seconds. You can search 
for discs and files by name, keyword or description, or browse the OpdiTracker 
database to view your Disc Stakka content “virtually online". 

At RRP $199, Disc Stakka is the affordable and efficient way to manage your 
CD and DVD library. 


Problem? 


Solution! 


Find out more at www.imation.com.au/mac.htm or call 1800 225 013 today. 




everyday training for everyone 

academy now open 



applecentretaylorsquare.com.au/academy 

7-9 Flinders Street, Darlinghurst NSW 2010, Australia, 
t: 02 9332 8600 f: 02 9360 8304 e: academy@applecentretaylorsquare.com.au 





